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Don't look now—millions of 


women are watching us. 


\ 
TV were ce 
‘ ees 


What do you expect? We're back covei 
girls on WOMAN which has a weekly 


sale of considerably over 2,000,000 and 


is the greatest selling force to women 
in Britain 


With acknowledgments to Imperial Leather ners Led., whose advertisement appeared in the March 2° isme of WOMAN e 
PHILIP EMANUEL, ADVERTISEMENT DIRECTOR, ODHAMS PR t 
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DISPLAY CRAFT LTD 


88 ACRE LANE, LONDON, $.W2 


TO THE 


LETTERS 


EDITOR 


not in campaigns where the mat- 
ter is supposed to be factual and 
technical, Surely the sponsors of 
these advertisements could sub- 
mit them to some knowledge- 
able person before rushing them 


Technical 
Accuracy In 
Advertisements 


Sit,—-From time to time, and 
all too frequently, one sees adver 
tisements put out by official and 
other responsible bodies, in which 
there is some glaring technical 
howler [hough perhaps these 
do ttle harm “in London, where 
nobody knows any diflerent,” 
they gain little but derision for 
thei sponsors and for advertising 
in general in regions where a 
numerous public knows a hawk 


from a handsaw Notable ex 
amples have been the “Produc 
tion” posters showing chimneys 


belching black smoke, issued at 
the same time as the Ministry of 
Fuel and Power was conducting 
its CAMpaign against smoke as a 
fuel-waster, and also the 
Britain's Bread hangs by Lanca 


shire’s LIhread” poster-—but of 
course yarn” wouldn't rhyme! 
\ receat Steel Campaign poste! 

is ts main feature a large 

i joust With the webd thicker 
than the flanges; every junior 
draughtsman and hundreds of 
thousands of others know that 


this is wrong. Earher advertising 
in the campaign showed 
steel being poured from the lip 
of a ladle, instead of teemed from 
a nozzle as is done in Shetlield 
and places where they know how 

Numerous other examples are 
of these brought 
a caustic comment to me from a 
miner—-the remark about London 
which | have quoted above. It 
showed a pit head-gear in which 
the wheels stood over solid 
ground instead of over the shaft 
Sull other cases occur in current 
advertising “copy 

One could pardon such tech 
nical howlers in illustrations 
which are for purely decorative 
pattern or in the cigarette of 
whisky type of advertising, but 


saline 


to be seen; one 


into public view and incurring 
remarks? Or there are 
advertising agents in the 
wilds of Lancashire and York- 
and other remote spots 
can earn their daily bread 
by knowing how to handle tech- 
nical matters without making 
technical howlers 
Recently, with the 
proper to a provincia] agent, I 
ventured to mention this last 
point to an official of an august 
body in London contemplating a 
co-operative campaign; he 
replied, in horrified tones, that 
Manchester was “too far away!” 
Yet we regularly conduct cam- 
paigns in U.S.A. journals for 
Americap technical clients 
who do not seem to find in the 


derisive 


also 


snire 


who 


diffidence 


large 
iarge 


distance between New York and 
Manchester any difficulty what 
socver But they are concerned 


to have their technical facts right 

RANK ROWLINSON 
Royal Buildings, 2, Mosley St., 
Manchester 2 


Technical Press 
Cuttings 


Sirk,--lt was with some sur 
rise that we read Mr. Jones's 
letter (March 23) We cannot 
understand how any Press-cutting 
agency neglect so vital a 
source of material as the tech 
nical and trade Press. A study of 
Willines Press Guide will show 
that apart from the daily, weekly 
ind periodical Press there are at 
least 400 important trade and 
technical publications (we our 
es cover many more than this 
yumber), which any Press-cutting 
agency worthy of the name its in 
duty bound to read. The question 
of supplying free copies does not 
chef concern ss to 
read them with competence 

Unfortunately in this extra 
ordinary auxihary Press service 
there is no standard 
hence a situation 
form of Press-cutting charlatan 
ism is possible. The confidence in 
Press-cutting services is being 


can 


sel 


arise—the 


coverage 
arises where a 


TEMPLE BAR 2468 e | 


12, HIGH HOLBORN, W.C. 


undermined by mushroom firms 
who claim, on the strength of 
reading a few hundred papers, to 
be in a position to provide a 
service. The remedy obviously 
lies with the Press-cutting user 
who should investigate carefully 
the standing of an agency before 
placing an order 
DAVID PODRO, 
Director, International 
Press-Cutting Bureau 
19 Grosvenor Place, S.W.1. 


“ Please Insert Two 
Magnums!” 


Sir.—1 was amused by the 
names of the “recognised adver- 
tisement sizes” that appear on 
the rate card of the Oxford 
Guardian (the University Liberal 


Party journal) 
Have any of your readers any 
ideas about their origin? 


Peshaps it would be fun to 
start by using these terms on our 
space orders. Pity the poor space 
representative of the daily paper 
confronted by instructions to 
insert two Magnums in April 
followed by a Teacup and Camel 
to alternate each week in May! 

DENNIS A, CLACK 
Laurance Holman Advertising, 
11 Bedford Square, W.¢ 

Below is an extract 

rate card 


ADVERTISEMENT RATES 
R 4 Ty Charge 


from the 


enisee pe Area 
Advertivement per 

Sizes width depth insertion 
Rabbit 24 44 i2 0 0 
Came 24 64 i400 
Publisher 2 o #6 0 0 
leacup } aa > Oo 
Wafer ~ 14 ‘i 0 0 
Burberry . x 4 9 0 0 
Magnum 8 % fik 0 0 


Any other size is 
according to space 


Southampton Says 
“Thank You” 


Sir, The Club’s Publicity and 
Print Exhibition held in South 
ampton from March 11-25 was 
a fine example of the willing co- 
operation that a small club can 
obtain both nationally and locally 
in carrying out a public relations 
job. | am quite sure the exhibi- 
tion has stimulated interest in 


high quality publicity and print 
and I hope you will allow me to 
thank the associations, organisa- 


Aprit 6, 1950 
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LONG OR SHORT RUNS 
ACCURATE REGISTRATION 
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88 ACRE LANE LONDON SW2. 


tions and independent firms who 
made possible the successful con- 
clusion of the event 
We are particularly indebted to 
the Advertising Creative Circle 
(Mr. Clifford Bloxham, hon 
secretary); the British Direct 
Mail Advertising Association 
(Miss Iris Stenning, secretary); 
the Condé Nast Publications Ltd 
(Mr. Reginald A. F. Williams, 
advertisement director); the 
Monotype Corporation Ltd. (Mrs 
Beatrice Warde, publicity mana- 
ger); and C. & E. Layton Ltd 
(Mr. B. D. Napper). In addition 
many of the country’s leading 
printers provided material of the 
highest quality 
We believe that within the pub 
lic relations field the clubs can 
y an all-important part, and it 
iS pleasant to be able to record 
that this exhibition has empha- 
sised the immense amount of co- 
operation that is available 
H. F. S. KIMBER, 
Hon. Secretary 
Southampton Publicity Club 


T J . 
Not “Scare Tactics” 

Sir. You have made an excel- 
lent reply to D. J. Marrett 
(footnote to “Scare Tactics,” 
March 23) but there is one little 
slip up in the second line of the 
second column, the word “use 
should have read “take.” 

As you appreciate, our object 
is to get the public to take their 
full tea ration whether they use 
it now or later, for the reasons 
set out in our advertisement 
which, I have reason to know, has 
met with the approval of those 
in authority, especially the trade 

J. H. N. PEEL, 
Director, Brooke 
Bond & Co., Ltd 
6 Eldon Walk, Leeds 2 

(The word “use” was meant 
to imply that some people have 
heen in the habit of taking their 
full tea ration, then passing on to 
friends they do not them- 
selves Editor.) 
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Recently M. W. Products Lid. advertised their Rug Wool in 
JOHN BULL. Results quickly showed the wisdom of using Britain's 
leading family magazine for an announcement appealing directly 
to women. Their agents, Charles 5. Metcalf, of Leeds, wrote to 
us saving : 


“Owing to the extremely good response to their 
previous advertisement our clients now inform 
us that their stock of Rug Wool is diminishing 
and in order to avoid any possibility of complaint 
it will obviously be wiser to delete all mention 
of Rug Wool from their advertisements for the 
time being... .” 


You can see the original letter if you wish 


MORE THAN A MILLION NET SALES EVERY WEEK 


PHILIP EMANUEL, ADVERTISEMENT DIRECTOR, ODNAMSE PRESS LTD CS, LOND ACRE, LONDON, W ca ALL-ROUND VALUE AND 4 SQUARE OCU ARAMIER POR 4 STRAIONT Line = 
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AN A.P. PUBLICATION 
ONE SHILLING MONTHLY 
PAGE RATE £90 
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GOUNTIRY 


AGRICULTURE 
has its LEADERS 


SPORT 
REACHES THEM 


P.P.A. and Hulton Part Company 
On “Sale Or Return” Policy 


JOHN 


PEARCE STATES A CASE 


FOR 


A difference of opinion concerning their decision to launch 
their new children’s weekly, Eagle, on a sale or return basis for 
the first four weeks, has led to the resignation of Hulton Press 


from the Periodical Proprietors 

Hulton Press state that they 
asked the P.P.A. to consider 
this question last November, 
and when it was apparent 
that agreement would not be 
reached, gave formal notice 


that they would hold them- 


selves free to place four issues 
of new periodicals on sale or 
return with effect from April 1. 
In the same letter they raised 
the question of their continued 
membership. 

The P.P.A. last week issued a 
Statement, through Mr. FE. O 
Norton, director and secretary, 
pomting out that the Hulton 


rr decision with t 


regard to 
Fagle does not conform with the 
present policy of the P_P.A. Hul 
ton Press had therefore been 
asked to resign its membership of 
the Association 

The statement continued 
Periodical Proprietors 
has confirmed its 
”" to accept returns 
periodicals There are 
irguments for as well as 
limited 
new publications. But 
overriding consideration at 
maintenanc¢ 
a While this 
was in a precarious posittor 
kind of waste-—-whether i 
of returns or free copies 

t he ruled out 

Periodical Proprietors 
Association is in no way opposed 
cations. Some of its 
¢ ilready sued 
some, and others are planning to 
do so—on a firm-sale basis. If a 
new periodical is to be produced 
na scale as to require re 
turns on the first few issues, It Is 
felt that this should be postponed 
One of the most pron 


f 
panies in the 


ist) returns or a 
* | 


moment is the 


per supplies 


new pub 


members have 


nent com 


has 4 


” Association. 


ready agreed to do so. This com 
pany considers that its private 
interests should not come before 
the general interest — of publishers 
ind newsagents alike—in main 
turning paper supplies 

“The question of returns on 
new publications will be reviewed 
1s soon as there is a definite and 
echable improvement in the paper 
supply. In the meantime, the fact 
that many successful periodicals 
remain pegged shows how essen 
tial it is to avoid waste” 


Hulton Spokesman 
Denies Waste 


Hulton’s attitude was caplained 
by Mr. John W. Pearce, director 
ind joint general manager, at a 
Press conference on Monday 
Points from Mr. Pearce’s state 
ment are as follows 

Hulton Press believes that it Is 
impossible to launch a new 
periodical with a large circulation 
unless it is put on sale or return 
for a limited period, thus ensur 
ing that copies are readily avail 
ible at all selling points during 
the launching period, and also 
enabling public demand to be 


NEW PERIODICALS 


easily and quickly ascertamed 
Hulton admits that it may be 
possible to force demand without 
sale or return by giving excessive 
discounts to retailers and whole 
salers, ng Money competitions 
ind lavish free gifts, but believes 
that these methods are not only 
contrary to the dignity of the 
Press and against the best ynterests 
publishers, newsvendors and ad 
vertisers, but also that they can 
in fact waste more paper than 
saie or return 
Will Hulton’s action aggravate 
the paper famine’ Emphatically 
no. By placing its new periodical 
on sale or return for four issues 
Hulton Press will not rob other 
publishers of their fair share of 
paper, The present paper short 
:ge is caused chiefly by the violent 
exploitation of a number of exist 
ing journals which are now con 
suming well over 100 per cent of 
pre-war usage and which amounts 
n most cases to the virtual estab 
lishment of new propertics 
Hultor 
cord the fact that during the four 
month per od March June 19S 
None paper 


than would have been allotted to 


Press put on public re 


wowil i consume more 


in under a 70 per ce 
the amount allowed during 

last period of paper control, 

is during this period that our 


mt paper quota 


(Continued on next page) 


Lord Mackintosh 
To Speak At 
A.A, Luncheon 


Lord Mackintosh of Halifax 
chairman of the organising com 
mittee for the International 
Advertising Conference (Britain) 
1951, will be the guest of honour 
it the Advertising Association 
luncheon which is being held at 
Claridges Hotel, London, W.1, 
on May 4 

The president of the Associa 
tion, Sir Miles Thomas, will be 
in the chair The subject of 
Lord Mackintosh’s address will 
be “The International Advertis 
ing Conference (Britain) 1951 


. 
Authorities To See 
. . . 
Planning Minister 
The Association of Municipal 
Corporations is sending a deputa- 
tion to the Minister of Town and 
Country Planning shortly after 
Easter to ask for an interpretation 
ot the powers of a local planning 
wuthority in regard to the Control 
of Advertisements Regulations 
The deputation will take the 
*pportunity to seck a ruling with 
reference to the recent decision 
by Sheffield City Council to seek 
authority to control advertise 
ments inside shop windows 


The Incorporated Society of 
British Advertisers is to publish 
1 short booklet to commemorate 
the LS.B.A. golden jubilee, which 
is being celebrated in September 
The booklet is capected to com 
prise mainly a short history of the 
organisation 


AT SELLING 


THE JATLER. 
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ADVERTISER'S WEEKLY 


Whitworth Urges Vigilance Against 
Waste In Advertising 


“PITFALLS LAID FOR THE CREDULOUS 
AND THE UNWARY” 


The work of the Incorporated 
Society of British Advertisers 
during the last fifty years to 
promote sound ethical and 
economic standards in advertising 
was discussed by Mr. Alan 
Whitworth, director, in an address 
last week to the Wolverhampton 
Publicity Club 

‘It ws unfortunately true, even 
in this day and age, that un 
remitting vigilance is necessary if 
the status of advertising is to be 
upheld.” said Mr. Whitworth 
By vigilance | mean the watch 
fulness exercised by advertisers 
and those who represent them to 
avoid pitfalls laid for the credu 
lous and unwary 

“Advertising is a comparatively 
young industry Its codes and 
standards are still in process of 
evolution, and it covers an 
enormous range of products and 
services which are publicised in 


many different ways. It is an 
adage that one half of every 
company's advertising expend: 


ture pays good dividends while 
the other half is wasted, but 
nobody knows which half. It us 
largely towards the elimination of 
the waste in advertising that 
vigilance needs to be directed 
That is why the LS.B.A. gives it 
so much attention 

Happily, much has been done 
during the past fifty years to im 
prove the status of advertising as 
a whole and safeguard the buying 
public from being exploited 
Legal enactments, coupled with 


the combined efforts of media 
owners, advertising and trade 
associations have chimunated 
many former abuses 


Discussing some current abuses 
in advertising. Mr. Whitworth 
said many of the people behind 
questionable advertising schemes 
were experts at their job. Some 
times it was the obscurely worded 
contract that looked one thing 
and meant another. Sometimes it 
was the implication that local 
authorities were behind the 
scheme Sometimes it was the 
slmost irrefutable evidence that 
a particular medium was being 
used by important national adver 
tisers of competitors 


Let us be thankful.” he 
tinued, “that so far as the 
papers of this country are 
cerned, we have the 
ifforded by the Audit 
Circulations, and the system of 
certified net sales as a yardstick 
to determine their worth as adver 
tising media. But there are quite 
a number of publications in 


con 
news 
con 
protection 
Bureau of 


which advertisers are taking 
space, of which the circulations 
are highly problematical. Some 
of them are highly respectable 
Some are not, and it ts about 


these | would like to say a word 
“Do not be misled by the fact 
that articles are sometimes fea- 
tured on behalf of well known 
compames. Often they are un- 
« authorised. As likely as not they 
are the bait to attract the poor 
fish who keep the racketeers in 
funds 
“As often as not these spurious 
advertising schemes are within 
the law Consider the blocks 
racket, for example, generally in- 
troduced by an offer of free 
editorial, provided the advertiser 
agrees to pay for blocks at the 
rate of Ss. or more a square inch. 
In this way, advertisers have been 
muleted of as much as £40 for 
illustrations in a single article in 
4 publication quite worthless 
Look out for the vendors of 
space in local handbooks, guides 
and brochures Don't allow 
vourselves to be blackmailed into 
taking space at a price out of all 
proportion to the circulation 
value, Don't be taken in by the 
implhed threat that sometimes 
underlies the claim of municipal 
support. The suggestion that an 
advertiser may ‘be adversely 
affected if he doesn’t take space 
rarely, if ever, has any substance 
in fact Avoid at all costs two- 
or three-year contracts. Here the 


Continued on page 37) 


1.090.117 Visited “Ideal Home” 


The third highest total of paid 
rdmissions «insits 
1.090.117 achieved by the 
Daily Mail \Wdeal Exhibi 
tion which ended at Olympia on 
Saturday 

The cahibition was times 
honoured by Roval Prin 
cess Elizabeth. Princess Margaret 
Queen Mary, the Duchess of Kent 


history 
was 
Home 


five 
Visits 


P.P.A. AND HULTON PRESS 


(Continued 


new periodical will be on sale oF 
return for 4 weeks only 

There are a great many ways of 
using pauper A publisher can 
change the format of a periodical 
double the substance of his paper 
increase the number of pages, in 
crease circul athon Start 4 new 
periodical, put copies on sale of 
return. force sales with free gifts 

in short use paper in a dozen 
different ways. The only use 
which is condemned as waste is 
putting copies on sale or return 
But if Hulton Press had doubled 
the paper substance of Picture 


Post, thereby using far more 
paper than the total potential 
waste” of sale or return, no com 
ment would have been made bs 


anyone 

There are some publishers, im 
cluding members of the P.PLA 
whe would agree with the greater 
part of the Hulton Press case but 
who feel that in the present paper 


from previous page) 


shortage. the way out of the 
filemma 1s to postpone the launch 
ing of new periodicals. Hulton 
Press respects these views and 
actions, but does not agree with 
them. Hf all periodical publishers 
were to accept a self-denying 
ordinance in the present paper 
situation a case could be made for 
limiting all expansion-——whether 
the establishment of new periodi- 
cals, or the development of exist 
But such self- 
possible, nor is it 
Periodical 
publishing is a highly competitive 


ing per .odicals 
devial is not 


. rl “<<? 
neeessa&my correct 


ndustry ind it cannot expect 
either to live in a closed market, 
or to carve up that market be 


t 
between existing firms 


The Londo 
of the Manchester 
Evening News 
changed to City 


telephone number 
Guardian and 
Lid heen 
S080 


has 


and Prince William. elder son of 
the Duke and Duchess of Glou 
cester Went to see it 


Exhibitors reported good busi 
ness. imluding many overseas 
More than two 
million sugar rations were packed 
in public view at “Food from the 
Sun”, 80.000 people were guests 
over a cup of cocoa at the “Gold 
Coast Comes to Britain.” the 
Ministry of Food cookery demon 
stration had 200,000 in total 
audience The Nestlé Playland 
had 15,000 child guests 


purchasers 


Duncannon Advertising Ltd 


have moved to 18 Park Street 
wil Telephone Grosvenor 
tw)? 


grouy f ve 


the National Magacine Co. ste 


ing women reading the 
snd 
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CONSUMER ADVICE 
CENTRE : 


B.o.T. Is Working Out 
Detailed Plan 


‘My department is now work- 
mg on the details of a proposal 
to set up a consumer advice 
centre. I shall not be in a posi- 
tion to make a further statement 
on this subject until that work 
has been carried further,” said 
Mr. Harold Wilson, President of 
the Board of Trade, in reply to 
a question in the House on 
Thursday 

In the Labour Party general 
election manifesto, the intention 
was expressed to set up an “in 
dependent Consumer Advice 
Centre,” one function of which 
would be to expose “unscrupu 
lous advertising.” 


“Daily Telegraph” 
Editor Retiring 


COLIN R. COOTE Is 
HIS SUCCESSOR 

Mr. Arthur EB. Watson, editor 
of the Daily Telegraph since 1924, 
retires on Saturday, at his own 
request, after 48 years service 
with the paper. 

His successor is Mr. Colin R 
Coote, deputy-editor for the past 
five years 

Mr. Watson recently attained 
his seventicth birthday Lord 
Camrose, in a leading article in 
the Telegraph on Tuesday, wrote 
of him 

“He has occupied the editorial 


chair with distinction and suc- 
cess. In these last 22 years the 
Daily Telegraph has grown 


steadily in influence and stature 
and established for itself a posi- 
tion unique in British journalism 
The Daily Telegraph has 
indeed been fortunate in having 
as its editor a man capable 
of giving to his paper a 
character and reputation for clear 
thinking and fair exposition 
“Arthur Watson retires as the 
doyen of the editors of Britain's 


national newspapers, and. | am 
sure. with the respect of them 
all’ 

The telephone number of 


Scrib Ltd, Teddington, Middle- 
sex, is Molesey 4455 


(Keystone photo 
‘Vanity Fair’ at 
Exhibition 


first issue of 


Ideal Hom 


at the 
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Newspaper Society Says 
Gambling Ads. Guard 
Public, Serve Readers 


Provincial and suburban 
newspapers, in publishing ad- 
vertisements by persons pro- 
viding facilities for gambling, 
do s® as servants and as 
guardians of the interests of the 
reading public Such advertise 
nents relate to the legal activities 
f other persons 

These points were part of the 
written evidence submitted by 
the Newspaper Society to the 
Royal Commission on Betting 
Lotteries and Gaming last month 
and discussed with the Commis 
sion last Thursday by Mr. H. R 
Davies. director of the Society, 
and Mr. L. Dean, a co-opted mem 
ber of its advertising committee 


In its written statement the 
Society submitted that such 
advertisements as appear, and 
such editoria! forecasts as have 
been commented upon, relate 
to legal activities, are in them 
selves legitimate and are in the 
readers’ int t 

that the Society, on behalf of 
its members, would take strong 
objection to the declaration of 
these pudlications is illegal 
while the activities to which 
they referred remained legal 
and 

that the Society's objection 
would be based upon the 
maintenance of the freedom of 
the Press to publish advertise 
ments and editorial matter 
relating to legal activities 


s 


The Society pointed out that 
great reader interest exists in 
bookmakers advertisements 
giving ‘ante-post odds for 
horses in future races. In pub 
lishing them newspapers were 
performing a service desired by 
their readers 

Every endeavour was made by 
the Press to ensure that such ad- 
vertisements related only to legal 
activities of bookmakers The 
Press in 1944 joined with 
bookmakers in setting up the 
Advertising Bookmakers Investi 
gation Committee to give 
specialised advice on sporting 
advertising Any trend in ad 
vertising which appeared to be 
igainst the best interest of sport 
might be brought to the notice 
of the Committee by bookmakers 
or newspapers 

In addition to safeguarding 
readers in this manner, news- 
papers were convinced that these 
advertisements were helpful in 
that publication of advertised 
xdds assured the public of a fair 
price from any bookmaker 

Bookmakers sdvertisements 
would seem to be modest in size 
and are controlled in their word 
ing by careful checking by news 
papers Complaints were few 
ind were well dealt with by 
newspapers which had the power 
to refuse further advertisements 


a bookmaker found guilty 
of malpractice 

The position in relation to the 
particulars which might be in 
cluded im pool advertisements 
was obscure. for the permitted 
particulars must be deduced from 
the Act itself construed in the 
light of several leading cases 
which had been before the 
Courts during the last sixteen 
years. The Society recommended 
the utmost caution to its mem- 
bers in relation to the form of 
tsuch advertisements, and in 
general its advice was followed 

Mr. H. U. Willink, KC ‘Do 
you sec anything dangerous in 
unrestricted advertisements by 
bookmakers”” 

Mr. Davies I do not think 
there is such a thing as unre 
stricted advertising by book 
makers. If there is a radical 
change in the law to legalise cash 
betting, then it might be that for 
a time there would be an increase 
in advertisements by bookmakers 
secking to establish themselves 
legitimately where hitherto their 
activities have been surreptitious.” 


Less Government 
7 o-. 

Food Advertising 

The Ministry of Food expects 
to spend £62,250 less on adver 
tsing and pubdlicity during 
1950-51, according to the Civil 
Estimates. The figure is £305,250 
as against £367,500 for 1949-50 

Ministry of Supply expenditure 
in connection with the Central 
Office of Information is estimated 
at £33,000, as against £49,000 for 
1949-50 


Discussing J. B. Nicholas's picture 
Norman Kark; Francis Butterfield 


ADVERTISER'S WEEKLY 


i 


t 
fh 


Acreiom Pawo 
Honfleur” are, left to right 
art editor, “Courier”; Sir Philip 


Hendy 


‘Courter’ Art Exhibition 


There is a strong advertising 
representation among the 250 
pictures now on view al the 
Courier Exhibition of Fine Art 
m the galleries of the Royal 
Society of Painters in Water 
Colours, Conduit Street, London 

Arranged by Major Norman 
Kark, of Norman Kark Publica 
tions, publishers of Courier 
the exhibition is intended to 
encourage the production of 
works tn oils and water colours by 
professional and other painters in 
advertising, commercial art, and 
journalism The many excellent 
paintings were judged by Sir 
William Russell Flint, president 
of the Royal Society of Painters 
m Water Colours, and Sir Philip 
Hendy, director of the National 
Gallery 

They include country seenes, 
seascapes, street scenes, portraits, 
nudes, interiors, and domestic 
subjects. There are practically no 
essays in abstract art, and treat 
ment is in no sense “advanced” 
but, considering that many of the 
contributors are not professional 
artists and that the professionals 
are often represented by work 
markedly different from their 
usual products, the level is re 
narkably high 


Contents Bills Not. Wanted—witon 


Mr. Harold Wilson, President 
of the Board of Trade, asked in 
the House of Commons last 
Thursday whether he would 
allow newspapers to display 
printed placards, replied 

“Newspapers may display 
printed posters indicating per 
manent, regular or recurring 
features appearing in a series of 
issues, but printed posters indi 
cating current or topical matter 
appearing in one particular issuc 
would require more paper than 
can at present be afforded 

Asked whether he would not 
take a chance” and give the 
evening and morning newspapers 
i moderate ration, Mr. Wilson 
replied that they did not want it, 
because the aporopriate trading 
body was against the use of 
newsprint for this purpose. It 


Independent Newspapers Ltd., 
Dublin, have declared a final 
dividend on ordinary shares of 
64 per cent. 


would mean, by their estimate 
reducing the average size of news 
papers by one page in every 
penod of three months 


P.A.M.A, President 
Is W. H. Cooper 


Officers elected at the annual 
necting of the Press Advertise 
ment Managers’ Association, last 
week. are president, W. H 
Cooper (Bristol Post), vice-presi 
dent, D. Clackson (Wellington 
Journaly, hon. secretary, f 
Hayes (Northern Whig) hon 
treasurer, A. Clay (Kent Mes 
senger). Council of management 
ss €£E Wills (Darwer News). 
( P. R. Crane (Leicester Mer 
curyy, H. R. Tadgell (Surrey 
Mirror), W. A. Goodale (East 
inglian Daily Times). K. B. A 
Easthope (Portsmouth Evenine 
News) and Ernest Metcalfe (Bel 
fast News-Letter’ 


Pride of place is accorded to 
the famous “Bubbles,” by Millais. 
ind = historical interest also 
attaches to a “Rowntree’s Elect 
Cocoa” poster by the famous 

Beggarstaff Brothers” (Nicholas 
and James Pryde) 

Among noted professionals are 
J. Y. Gilroy, who shows one of 
his Guinness posters, as weil as a 
fine painting “Young Pianist,” 
and Rowland Hilder, Sir Alfred 
Munnings, and TC. Dugdale, 
who are represented in an effective 
Whitbread group. British Rail- 
ways also exhibit a notable col 
lection 

Mr. John Nicholas, of Rumble, 
Crowther & Nicholas, and Mr 
G. O. Nickalls, of Alfred Pember- 
ton Ltd, are among the notable 
advertising men whose contri 
butions will attract attention 

The exhibition opened on Mon- 
day and will remain open till next 
Wednesday 


P.P.A. HANDBOOK 


The Periodical Proprietors 
Association has issued the 1950/1 
edition of its official handbook, 
the first to appear since the 
1938/9 edition 

Main features are: a directory 
of member companies, with their 
representatives and publications, 
a directory of the publications in 
alphabetical order, publications’ 
announcements and advertise 
ment rates, and a guide to pub- 
heations classified according to 
subject matter 

Mr H. ¢ Tingay (George 
Newnes Lid.), president, contn 
butes a foreword: and the council 
chairman, Mr. H. W. Yoxall 
(Condé Nast Publications Ltd.) 
and Mr. Roland E. Dangerfield 
(Temple Press Ltd.) respectively 
imtroduce the general periodical 
section and the trade and tech 
nical section 


* 
Metal Box Picture 
. . * 
Exhibition 

\n exhibition of paintings 
water colours, photographs and 
other pictures was held by Metal 
Box Co, at the Mayfair Hotel on 
Tuesday and Wednesday of last 
week Among many interesting 
exhibits was a set showing litho 
graphic printing on tin. and a 
series of attractive colour trans 
parencies 
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Industrial And Advertising Leaders Praise 
U.S. Supplement 


“ADVERTISER'S WEEKLY’S” VALUABLE 
CONTRIBUTION TO BRITAIN’S 
DOLLAR DRIVE 


Many more tributes have been received during the past week 
to the ADVERTISER'S WEEKLY Supplement “The American 


Market”, published on March 23. 


Here is a representative 


selection: 


SIR ROBERT SINCLAIR, 
K.C.B., \.B.E., president, 
Federation of British Indus- 
tries: 


I have been most interested to 
read The American Market 
and I would like to congratulate 
you most warmly upon the time- 
liness and the character of that 
production he Dollar Export 
Drive has passed the exhortation 
stage, and, with the ready assist- 
ance of the Dollar Exports Board, 
trade associations and = also 
individual firms who have not 
already had much experience of 
dollar markets are getting down 
to “practical politics.” There 
can be no more important prelim 
inary to success than an adequate 
understanding of the marketing 
methods which have been evolved 
to suit the buying mentality im 
these dollur countries. The views 
and experience which you have 
collected from Americans them 
selves should make a great con 
tribution to that understanding 
and | hope they will be widely 
read 


SIK MILES THOMAS, president, 
Advertising Association; chair- 
man, British Overseas Airways 
Corporation: 

Your Supplement is im my 
judgment a most valuable contr 
bution to the dollar drive. My 
experience is that the diflerences 
in selling techniques 
America as compared with 
Britain are not sufficrently under 
stood by most British houses, and 
the information that 1s contained 
in your Supplement will do much 
to dispel this shortcoming 


operative in 


HUGH T. APPLETON, F.LP.A. 
president, L1.P.A.; chairman 
and managing director, John 
Haddon & Co., Ltd. 


I must congratulate you on a 
very fine publication. There 1s no 
doubt that a great deal of thought 
ind effort has gone into this 
Supplement to achieve such a 
splendid result. I look upon it as 
a very real contribution to the 
tremendous efforts that we as 
country are making towards 
building up the sale of British 
goods in the United States to a 
level which would have been 
thought quite impossible a few 
years ago 


The Rt. Hon. LORD BILSLAND, 
M.C,, D.L., LL.D., president 
and chairman of executive, The 
Scottish Council: 

As president of the Scottish 
Council, | warmly welcome the 
action of ADVERTISER'S WEEKLY 
in producing the Supplement 
The American Market The 
Supplement, which provides so 
much authoritative and valuable 
advice and information, will, I 
am sure, prove a very useful 
guide to our manufacturers in 
our national effort to develop our 
trade w.th the great markets of 
the United States 


SIR LEONARD BROWETT, 
K.C.B.,, C.BE. director, 
National Union of Manufac- 
turers: 

I have read your Supplement 
with great interest and | should 
like to offer you my congratula 
tions on a production which 
should prove of great value in 
stimulating the export of British 
goods to the United States 
market. The vital importance of 
doing everything possible to solve 
the problem of the dollar gap 
needs no emphasis and in bring- 
ing out this Supplement you have 
certainly made a valuable 
contribution to this work 


H. W, CRADDOCK, F.LA.LA., 
president, Incorporated Adver- 
tising Managers’ Association: 
Congratulations on the ex 

tremely Supplement 

sure will command 

a wide circle of interested readers 

It is to be hoped that it will reach 

the vast number of middle and 

smaller sized manufacturers who 
could sell in the dollar market if 
only the urgency and the oppor 
tunity were brought to their atten 

nm. tam afraid that too many 


yusinessmen im these categories 


valuable 


el that they cannot contribute 
invthing worth while and are 
therefore, content to sit back and 
let the “big fellows” have a go 


D. VM. SAUNDERS, chairman, 

Advertising Advisory Council 

Dollar Exports Board: 

l am very mpre ssed by the 
splendid effort which has beer 
put into your latest Supplement 
and | should like, on behalf of 


the Advertising Advisory Council 


of the Dollar Exports Board, 
heartily to congratulate you on 
your enterprise. You have col- 
lected together some of the most 
authoritative names in advertis- 
ing aS your team of contributors, 
and their articles should prove 
of great practical assistance both 
to intending exporters, and their 
advertising agents 

Sir Cecil Weir, Chairman of the 
Dollar Exports Board, has 
recently remarked that “the time 
for exhortation is past,” and that 
we should all now be engaged in 
finding practical solutions to 
particular problems. This, it 
seems to me, is precisely the 
keynote of your Supplement 
Coming just now, when the 
Dollar Exports Board's plans are 
maturing, and our own Council's 
activities are being directed to 
specific industries and __ their 
problems, it will be a most 
valuable extra weapon in the 
armoury of the intending 
exporter 


F. P. BISHOP, M.P., chairman 
Advertising Association Execu- 
tive Committee; general man- 
ager, Newsprint Supply Co.: 

1 congratulate you on what 
appears to be a very fine produc 
tion 


ALAN HESS, public relations 
officer, The Austin Motor Co., 
Ltd.: 


May I add my own to the many 
congratulations you will receive 
yn the excellence of your Supple- 
ment. Good advice is one thing, 
vital information is another, and 
this Supplement provides a wealth 
of both, so that its value to those 
British industrialists endeavouring 
to create or maintain sales in the 
American market cannot be over- 
emphasised 

The Austin Motor Co. experi 
ence im this market has con- 
vinced us of one thing above all 
others; that the only way to create 
and maintain sales 1s by sustained 
advertising and publicity 


NORMAN. BOWER, MLP.:; 


I think your Supplement is a 
most excellent publication which 
will be of great help to our ex- 
porters, and I do congratulate you 
most warmly on its production 


“THE TIMES”: 


The would-be dollar exporter 
who acquires the Dollar Exports 
Board's brochure on “Advertising 
and Sales Promotion” and the 
special Supplement of ADver- 
Trser’s WeeEKLY on “The Ameri- 
chn Market” will be as well fore 
armed as general advice and in- 
formation can make him. The 
former will call his attention from 
1 British seller's point of view to 
the many differences, great and 
small, in the American scene com- 
pared with the British; the latter, 
written by a selection of Ameri- 


can advertising and marketing ex 
perts, sees the picture through 
knowing and 100 per cent Ameri 
can eyes. Both cover the whole 
range of practical details. But 
both, rather to the reader's relief, 
tend to stress the same major 
points. “The United States is not 
so geno | if markets are 
tackled one by one,” say the 
Americans, “concentrated attack 
is the key to success where ‘all 
business is local’. 

The Board stress American in 
sistence on branded goods and the 
fact that the distributor's business 
is the specialised art of distribu 
tion and not that of advertising 
or sales promotion, which is the 
responsibility of the manufac 
turer The American writers 
emphasize the importance of 
these things in the best possible 
way; they are too obvious (to the 
American) to be mentioned at all 
Both stress the dominant impor- 
tance of the package in American 
marketing. “Let your pack sell 
your products to impulse-buying 
customers,” says One writer suc 
cinctly; “let him serve himself.” 


“TRUTH,” 
Dollars”: 
The first maxim for anybody 

who wishes to sell his goods is 

“Know your market.” In the 

kingdom of the blind, for 

example, the one-eyed man may 
be king. but even a three-eyed 
man is unlikely to be a successful 
television salesman. Knowledge 
of the market is especially 
necessary to anybody attempting 
to sell goods to America. Com 
petition is fierce; only the sales 
man with the right “approach” 
is likely to meet with success 

4 Supplement issued by 

ADVERTISER'S WEEKLY will prove 

extremely valuable to those who 

hope to earn dollars. It contains 
practical expert advice on the 
advertising and selling methods 
which are most likely to be 
effective in the United States. It 
is, as might be expected from the 

ADVERTISERS WEEKLY 

attractively produced, and is well 

supported by the advertisements 
of American publications 


“How to Earn 


“THE JOURNAL OF COM- 
MERCE AND SHIPPING 


TELEGRAPH: 


Passages from the Supplement 
which are quoted by The Journal 
of Commerce and Shipping Tele 
graph include the special 
Messages sent to ADVERTISER'S 
Weexty by Mr. Paul Hoffman 
Mr. Harold Wilson, M.P.. and 
Sir Cecil Weir 


* * 
Further copies of the Supple 
ment can he obtained, price 2s 


9d. post free, on application to 
the Circulation Manager, Business 
Publications Ltd.. 180 Fleet Street 
E.C.4. who will also be pleased 
to quote for bulk orders 
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CLUB NEWS 


“Research 


Cannot Make 


Advertisements” 
‘BUT IT CAN HELP, SAYS DURANT- 


After describing the many 
difficulties confronting research 
into Press advertisements, Dr. 
Henry Durant, director, British 
Institute of Public Opinion, said 
to the Publicity Club of London 
at the Waldorf Hotel on Monday 
evening: 

“Research cannot make adver- 
tisements But it can show 
whether the advertiser-rt, as 
made by the creative man, is likely 
to be successful, It can even show 
him which parts are likely to be 
successful and which are not 

“There is no conflict between 
research and creative work; they 
are complementary. I think that 
by good research creative work is 
made much more successful in its 
effects.” 

The advertising man would like, 
not merely to know whether an 
advertisement was “good”—that 
is, whether it would sell the pro- 
duct—but also to know this be- 
fore he started using the adver- 
tisement Discussing Gallup's 
“Impact™ method of pre-testing 
advertisements, which involved 
the printing of an experimental 
magazine and elaborate inter- 
viewing, Dr. Durant said that it 
was so costly that it had had to 
be modified 

The speaker believed that many 
of the familiar attempts to pre- 
test parts of advertisements were 
extremely haphazard. In this 
kind of research it was most im- 
portant to have a representative 
sample and to keep clearly in 
mind the kind of public aimed at 

Dr. Durant said that when Dr 
Gallup was in England, he had 
stated that he was willing to 
claim that in 25 years time, re- 
search into advertisements would 
not have developed beyond the 
point to which he had taken it 


ee 
Theobald Re-elected 


Good work had been done to 
advance the cause of advertising 
in the district in a few months, 


said Capt. F. G. A. Theobald, 
chairman of the Publicity Club 
of Portsmouth and Southsea, at 
the Club's first annual meeting 

The club was inaugurated last 
November, and, he said, adver 
tising was beginning to take its 
rightful place in the city as a 
powerful economic and social 
force 

Capt. Theobald was re-clected 
chairman. Other officers were 
Lt.-Col. D. H. Fannon, vice- 
chairman; Mr. W. E. Walsworth 
Dewey, secretary; Mr. J. Russell- 
Sims, treasurer 


by his “Impact™ method of in 
vestigation 

Most people, he held, were not 
really able to make a critical 
appreciation of advertisements 
They could not take them to bits 
and say “This is a good headline 
but the copy is poor”; they could 
only say whether they liked the 
advertisement or not. Researchers 
were being unrealistic if they 
asked people to give more than 
an overall impression. It was 
hetter to go round with roughs of 
five or Six advertisements. But 
even then the situation was un 
realistic, for when the advertise- 
ment finally appeared it would be 
in a newspaper competing for at- 
tention with several other adver 
tisements 

In the absence of Col. George 
Warden, chairman of the Club. 
Mr. W. H. Gollings, vice-chair- 
man presided. 


Newcastle 


F. P. Bishop As 


At the Publicity Club of New- 
castle dpon Tyne annual dinner, 
on March 24, the guest of honour 
was Mr. F. P. Bishop, M.P., 
chairman of the executive com- 
mittee of the Advertising Asso- 
ciation 

The Hon. Denis G. Berry, pre- 
sident, and Mrs. Berry received 
guests, who included The Lord 
Mayor and Lady Mayoress of 
Newcastle. 

Mr. J. Philipson proposed 
the toast of the Advertising Asso- 
ciation, coupled with “Our 
Guests” and Mr. Bishop, re- 
sponding, hoped that the Adver- 
tising Association would have the 
support of clubs throughout the 
country, for they were the basic 


Participants in the Leeds-Newcastle public speaking contest. Left 
to right: V. Miller. J. E. W. Woodman, A. Cormie (Newcastle team); 
F. Bloomer, president, Publicity Club of Leeds; T. G. Cavan, T. W 


Stennett, G. H. F 


Vincent (Leeds team) 


Public Speaking Contest Final 
Will Be Three-Cornered Match 


A three-cornered event is now 
being arranged as the final of the 
National Public Speaking Con 
test, by Cmdr. Alan Robertson 
Macdonald, national organiser, 
and chairman of the Club Devel 
opment Committee of the Adver 
tising Association, It will prob 
ably be held carly in May, in 
London 

The competing Clubs are the 
Publicity Club of London, the 
Publicity Club of Leicester, and 


Guest Of Honour 


structure upon which the Adver- 
tising Association rested 

The civic toast was proposed 
by the Hon. Denis G. Berry, and 
replied to by the Lord Mayor 
The Club was toasted by Mr 
Ray Lakeland, and the president 
responded 


Regent 


. 
Annual Meeting Date 

Cups won by members in the 
annual competitions organised by 
the Regent Advertising Club are 
to be presented at the annual 
meeting of the Club, at the Royal 
Society of Arts Hall, John Adam 
Street, W.C.2. on May 


F. P. Bishop, M-P., the guest of honour, chatting with the Hon. Denis 
and Mrs. Berry before the annual dinner of the Publicity Club of 
Newcastle upon Tyne 


the Publicity Club of Leeds 
Taking part in the contest to de- 
cide the best individual speaker 
will be Mr. Norman Groome, 
Publicity Club of London; Mrs 
D. R. Pickering, Publicity Club 
of Leicester; and Mr. T, Gordon 
Cavan, Publicity Club of Leeds 

The last of the second round 
contests was held at Leeds on 
Friday, when the Leeds team beat 
the team from the Publicity Club 
of Newcastle upon Tyne 

The teams were Leeps 
Messrs. G. H. F. Vincent, T. W 
Stennett, T Gordon Cavan; 
Newcast_e, Messrs. J. BE. W. 
Woodman, A, Cormie, V. Miller 


Hull 


Farewell To 
Speaking Tutor 


Many tributes were paid to the 
Rev. R. T. Newcombe, who has 
been tutor to the public speaking 
section of Hull Publicity Club, 
and associated with the club for 
many years, at a dinner, last 
Friday, at which the president, 
Mr. E. F. Hopper, presided. Mr 
Newcombe is leaving Hull, after 
having been there for 31 years. 

The Charles Appleton Cup for 
public speaking, awarded in a 
local contest, was presented to 
Miss A. M. Whitby 

Among the speakers were Miss 
Whitby, Messrs. D. Bumby, L. F 
Larkin, T. P. Pawson. § 
Wrightson, T. P. Millard, H. W 
Smith, the Rev. R. T. Newcombe, 
G French (class chairman), 
Claude Brown (secretary) : 
subjects were “The 
AD 2.000": ‘The man 
woman) who invented advertis 
ing”; “The gentle sex”, “Our 
erudite tutor”; “Our absent friend 

the man who hopes to but 
never turns up.” 


The annual meeting of the 


Fleet Street Column Club takes 
place on April 24 


MORE CLUB NEWS 
ON FOLLOWING PAGE 
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CLUB NEWS « 


Oxford Exhibition An Example, 
Says Cecil D. Notley 


committee, and his colleagues are 


which I hope many other clubs 


a provincial city who had 
K.H.K. Directors 


speedily without the help of pro 
fessional exhibition people 


TO EXPLORE AN ANGLO- 
AMERICAN PROJECT 


overcrowding, but this was to be 
expected with last minute arrivals 


of work and the natural desire to and managing director of Ke iher, 


Hudson & Kearns Lid 
Clifford Whitley, one of his co 


on 


vertising work were on display 
Press advertisements 
print of all kinds, posters, show 


hot . - 
photographs and even direct mail intend to explore the possibilities 


which is being considered 


re ng ant Sane 


Whitley expect to be in 


examples shown of how some of for several weeks 
; ¢ 


work in advertising 


ot ORe 


carot fail to show the man in 


produce the work which he prob 


one SCAT eae ae 


Chestfield, Kent, on March 29 for 


agents and Press representatives 


was the Annual Cup, presented by 
some fine line and scraper 


proach to the use of the camera 


and explain the exhibition 


Export Advertising 


‘ 


Mather & Crowthe 


by George Jackson and 


people who know 


by John Pugh and Teddy 


“Writing for Stage and Radio.” sented by John Pugh 


Dublin Agency 
Celebrates 
Expansion 


Speaking at the annual staff 
dinner of O'Kennedy-Brindley 
Ltd. in Dublin last week, the 
chairman Mr. Brian D 
O'Kennedy, referred to the con 
tinued growth of the firm, which, 
he said, had once again estab- 
hshed a new record not only in 
turnover but also, he believed, in 
the efficient way they had handled 
the business entrusted to them 

Advertising had played, and 
would play, a big part in the 
building up of the industrial 
prosperity of the country, said 
Mr. O'’Kennedy. and the firm 
could be happy in the knowledge 
that they were contributing sub- 
stantially to that result. It was 
an especial pleasure t@& observe 
the progress of many of the firms 
that had come to them in their 
early years, and which with them 
had gone on from strength to 
strength 

Efficiency was the keynote of 
the firm, and so long as they con 
tinued to maintain their present 
high standard they need have no 
fears for the future. Reference 
was made to the Staff Provident 
Fund. established last year, and 
already running almost into four 
figures. Bonuses were distributed 
to each member of the staff 


ST. ‘GET-TOGETHER’ REVIVED 


a case of eggs from Bill Cassy 
Bill Cassy lost his pullover 
in London after the tournament 


It was later returned to him 
through a score card in one of 
the pockets 

The organisers were Teddy 


Roberts and John Pugh 


N.A.G.S. Programme 


The programme of meetings 
irranged for the Newspaper and 
Advertising Golf Society com 
prises, Spring meeting, Went 
worth, May 10; Summer meeting, 
Walton, July 19, Autumn meet 
ing, Berkshire, October 12 

Each meeting will be preceded 
with an auction luncheon on the 
Monday of the week 
Members are being asked to note 
that these luncheons are being 
held at the Savoy Hote], London, 
this year, instead of at the Wal 
dorf Hotel, as previously, Notices 
are being sent to members 
shortly 


same 


Press Club Circle 

The first Press Club Golf Circle 

mee ison will be held 

on April 18 at Sudbury, by per 
vf 


ne of the 
Of the se 


mission < the Sudbury Golf 
Club. The annual meeting of the 
Circle ww be held after 


luncheon, at which the Captain 
Dick Simmons, will preside 


1950 


APRIL 6. 


NEWS ABOUT 


PEOPLE 


Harold Fish, of the Daily Tete 
graph, missed by four votes elec 
tion to the Court of Common 
Council for the City of London 
the Ward of Farringdon Without 
at last week's local election The 
successful candidate scored 74 
votes, Mr. Fish 70. and three 
other candidates were “also ran 

Mr. Fish is now prepared to 
wait for the next election and to 
try again 

> . * 


Recently returned from a visit 


to Australia. Jodi Hyland has 
been appointed editor of 
Debutante. Miss Hyland was for 
three years with Woman's Own 
* * * 

K. C. Par- 
sons has 

been ap 


pointed chief 
technical 
artist in the 
Nevin D 
Hirst Studios 

At the out 
break of war 
ihe joined 
the research 
and technical 
p u blications 
de partment 
of the Minis 
try of Alreraft Production, and 
later took charge of the technical 
publications branch of the Birkett 
Design Unit 

* * * 

P. W. Joynes has left the ad- 
vertisement staff of Everybody's 
to join Milk Industry. He is the 
son of P, J. Joynes of the Asso 


ciated Iliffe Press 
» > > 
G. Thornton Bridgewater, 
director, Women's Wear News 


presided at a luncheon given by 
the paper at the Dorchester Hotel 
on Wednesday of last week in 
recognition of Mr. Louis Krohn- 
berg’s and wide 
spread efforts over many years in 


exceptional 


the cause of textile charities 


dmone prize WwOTMErS mothe 


National Sewing Week 


window 


displa mpet n was G. D 
Fletch rig! display manager 
Owen Owen Ltd. of Liverpool 
He s here receiving his prize 
from I J. Prvor. chairman 
British v Association, and 
publicity controller, Bentails Ltd., 


Kingston 
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WORLD 


AFFAIRS Typical Features from 


recent issues :— 


FASHIONS 


The Socialist Dilemma 


SPORT L. D. Gammans, M.P. 


Colours—The Home Background 
Julia Cairns 


TRAVEL 


I was Taken for a Spy 
R. Croft Cooke 


italy RS as DE 


HUMOUR 


ee 
7 Se: 5. 


Eels are Great Travellers 
R. H. Ferry, F.Z.S. 


Personally Speaking 
Frank Tilsley 
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HISTORY 


SCIENCE 
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Practical Approach 


HE drive for dollar exports, as Sir Robert Sinclair, president 

of the Federation of British Industries, points out in his 

message of congratulation to this journal on The American 
Market, has passed the stage of exhortation. Nobody now needs 
to be persuaded that it is necessary to earn more dollars. What 
British manufacturers and advertising agents do want is to be 
told how best to set about it. 

To give them this information was the purpose of our 
Supplement, and the gratifying response from leaders of industry 
and of the advertising business may be taken as the measure of 
its success, It was planned as a practical approach to a practical 
problem. The articles were “method” articles, nearly all con- 
tributed by Americans who are practising experts in advertising 
and sales promotion. To understand these methods, and the 
buying mentality for which they are shaped, is, we are certain, an 
essential preliminary to successful selling in the U.S. market 

Because it is equally realistic and informative, we commend 
the Dollar Exports Board booklet on Advertising and Sales 
Promotion. That two publications, so similar in approach and 
in intention, yet different in content, should have appeared in the 
same week, was a coincidence which provides an impressive 
example of the relationship that ought always to exist between 
industry, advertising, and the trade Press. 

The Dollar Exports Board, representing organised industry 
acting with the moral support of Government, has been enabled 
to give sound advertising advice to manufacturers because, 
through its Advertising Advisory Council (in the establishment 
of which the Advertising Association played its part), it has been 
in a position to command the assistance of experts in advertising. 
Acting quite independently, but inspired by the same objective, 
the trade journal of the advertising business has reinforced the 
efforts of industry by making available another source of practical 
information, 

To use its resources and influence to further the ends of the 
industries it serves, especially when it can promote national 
interests as well, is the proper role of a trade journal. We are 
proud that Apvertiser’s Weekty has been able to fulfil this role 
by rendering a useful service. 

. 
Guarantee Of Success 

HE Advertising Association is to be congratulated on having 

persuaded Lord Mackintosh to head the 1951 Convention 
Organising Committee. Both by his standing as an advertiser and 
as a man of affairs, and by virtue of his personality, he is ideally 
suited to the task. His reputation as a man who gets things done 
is in itself a guarantee of success. Organised advertising has yet 
another cause for gratitude to a man who has already served it so 
well and so unspuringly. 
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To-morrow’s Topics 


ALL REPORTS suggest a big expan- 
sion in dollar market advertising 
during the next year, with British 
textiles in the lead. Facilities to 


cover market re- 
P.R.O. search and adver- 
tising now offered 
FOR by the Export 
E.¢G.D.? Credits Guarantee 
Department have 


given a strong impetus, though 
there is an inevitable time-lag 
between inquiry and action 
Many applicants have been asked 
to re-cast plans first submitted 

It is possible that the Depart- 
ment may appoint an information 
officer to help bring its services to 
the notice of manufacturers. If 
this happens, it will not be because 
interest has flagged, but because 
response has indicated a bigger 
field of interest that demands 
further exploitation. 

_ _-— _— 
DEVALUATION OF THE pound 
sterling has created difficulties for 
Irish newspapers, as the bulk of 
the newsprint imported into the 

Republic comes 


NEWSPRINT from the dollar 
PROBLEM IN ®"e8 Reference to 

this was made re- 
IRELAND 


cently by Mr. T. V. 

Murphy, chairmar 
of Independent Newspapers Ltd., 
Dublin, at the annual meeting of 
his company. Production costs, 
he said, had risen steeply, and 
this year the Company was faced 
with “an enormous additional 
financial burden” in its contrac- 
tural obligations for newsprint 
supplies. In 1949, ‘newsprint cost 
£325,026; in 1950 the cost is ex- 
pected to be about £415,000. “It 
will be necessary to pass on an 
appreciable proportion of this 
burden to the public,” warned 
Mr. Murphy. 

Incidentally, he told share- 
holders that demands for advertis- 
ing space in the J/rish Indepen- 
dent, Evening Herald and Sunday 
Independent were still far in 
excess of that available. 

—_ — — 


Because OF devaluation, there is 
a possibility that advertisement 
rates in New Zealand may be in- 
creased, we are informed by the 

Association of New 


NEWS FROM Zealand Adver- 


tisers, though so 
NEW far the New Zea- 
ZEALAND land Newspaper 


Proprietors’ Asso- 

ciation has made no move 
Against ths prospect, New 
Zealand advertisers and the out- 


. reaches the buyers of the 
world’s biggest stores 
Published June & December 


Black & White pages £100; in full ~olour £150 
The National Magazine Co Lid 


door advertising business have 
found some relief following the 
recent change of Government. 
The previous (Labour) adminis- 
tration was known to be con- 
sidering introduction of a Bill to 
impose restrictions on outdoor 
advertising. Since it fell from 
power nothing more has been 
heard of the proposal. 

_— —_— - 
NEGOTIATIONS between the British 
Direct Mail Advertising Associa- 
tion and the Board of Trade on 
paper supplies for circulars have 

been re-opened. 
B.D.MAA. The BDMAA. 
WANTS MORE ©#°¢ for an in- 


creased allocation 
PAPER is that, unlike news- 
papers and maga- 
zines, whose consumption is 
fairly consistent, direct mail 


specialists need to keép substan- 
tial supplies of paper in reserve 
to meet sudden and unexpected 
demands. This prevents them 
from carrying out some cam- 
paigns as fully as they might 
while usage is limited to 50 per 
cent of pre-war. 

-_ _— — 
BRITISH PARTICIPATION in the 
Chicago International Trade Fair, 
to be held next August to provide 


European countries with an 
opportunity to in- 
CHICAGO crease their dollar 
FAIR AND earnings, is likely 
to exceed that of 
BRITAIN other European 
countries. Some 


big British firms are to take part, 
but the emphasis is more likely 
to be on smaller concerns, Indus- 
tries to be represented include 
textiles, engineering, oil and 
diesel engines, submarine cables, 
baby refrigerators, ginger beer, 
table waters and wines, plastic 
novelties, fountain pens, sweets, 
jams and marmalade, laboratory 
equipment, and leather and foot- 
wear 

Some of the larger firms are 
arranging their own publicity in 
the States, among them 
Schweppes, with a fairly big 
campaign. The Fair authorities 
are using Press and direct mail, 
and their final Press ads., just 
before the opening, will comprise 
group advertising for each coun- 
try, enumerating exhibitors and 
their products. A catalogue in 
colour, with advertis:ments, based 
on the B.LF. model, is to be 


issued. 
ROUND TABLE 
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On the road 


to more sales 


Phillips Cycles and their agents G. A. Hoffmann 
and Company knew they were on the right road 
when they decided to advertise in the Sunday 
Pictorial, for most of Britain’s cycling millions 
belong to the younger generation. A good pro- 
portion of the 5,000,000 and more people who 


buy the Sunday Pictorial each week belong to 


ADVERTISER'S WEEKLY 


A Zanton photograph 


this generation, too. The Sunday Pictorial, of 
course, is a family paper and goes into millions 
of homes all over the country on the day when 
there’s time to read advertisements at leisure and 
discuss the pros and cons. Good products like 
Phillips Cycles are always at home in the 


Sunday Pictorial. 


Sunday Pictorial 
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L.C.1L Enlists The Knights 
In Shining Armour 


of the coalescense of small 
units into vast combines 
has been the ability of big busi- 
ness to finance good works 
and big business does indulge 
in good works far more often 
than its opponents will admit. 
Just after the war Imperial 
Chemical Industries published a 
series of advertisements § in 
journals overseas, and to drama- 
tise the brilliance of its colours, 
printed pictures of the painted 
and gilded figures which sur- 
mounted the tombs of peers and 
prelates in British cathedrals and 
churches. Great care was taken 
to ensure historical accuracy, as 
it was impossible to impress 
readers with the importance of 
LC.L as a producer of colours 
with anything but a first class 
job. When the scheme was over 
the publicity department had a 
collection of 30 excellent pictures 
of knights in shining armour by 
the renowned heraldic artist 
Gerald Cobb 
Now turn back 
couple of decades or so 
Sidney Rogerson was 


\ MONG the happier results 


the clock a 
When 
reading 


LONDON 


KENTS OWN PICTURE PAPER 
— Established 


HEAD OFFICE 
80 


history at Cambridge he realised 
the need for a simple book on 
armour and heraldic blazoning 
which would be a handy guide 
for the student 

Here, then, was an opportunity 
for the undergrad who had by 
now become head of public rela- 
tions at LC.1. to harness a per 
sonal ambition to his company’s 
welfare, and do good all round 
The pictures have been incor- 
porated in a book The Colour of 
Chivalry, written by Harold B 
Pereira. It is not for sale, but 
copies are being presented to 
history tutors at the universities, 
to schools and to art schools 
throughout the United Kingdom 
This is a fine, long-sighted 
example of public relations 

The book is beautifully printed 
(by Harrison & Sons Ltd.) and 
| hope Mr. Rogerson will make 
copies available to the Advertis- 
the 


ing Association library, 

Regent Advertising Club library 
the Creative Circle and other 
organisations through which 


people in advertising may see and 
study this fine work 

For the record, format is demy 
quarto (trimmed) with wide 


1815 


MAIDSTONE 
FLEET STREET 
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in the Doulton brochure “Pictures abound and are presented 
straightforward square-ups with simple panels of text, which is 


much more convenient to read than jazzed-up mixtures.” 


almost equal, margins round 

14 pt. Baskerville set to 30 ems. 

The colour plates are tipped on to 

pages printed flat dark green. 
* * * 


ANOTHER BIG organisation to 
cater for public interest in 
heraldry is Kelvinator Ltd., which 
has just published an octavo book 
entitled The Arms of Cheshire 
(illustrated on page 14). It 


PRINT REVIEW 
by 


contains a delightful 17th cen- 
tury coloured map of Chester and 
14 coats of arms and devices in 
full colour. This octavo book is 
also notable for its excellent use 
of Perpetua in 10 pt. set to 18 
ems with beautifully balanced 
margins—4} ems at the top, 64 
in the foredge, 10 at the foot and 
4 in the gutter. The leaded 
panels of Perpetua are extremely 
attractive. Cowell of Ipswich 
were the printers. 

The book, though published 
by Kelvinator of Crewe, was paid 
for in dollars by the parent 
organisation—an_ indication of 
the interest America takes in 
British heraldry 

. . * 


OpHaMs Press printed the 
souvenir booklet sold at one 
dollar wherever Queen Mary's 
carpet is shown in Canada and 
America. In size medium quarto, 
the cover is a pulp board on 
which Queen Mary's coat of arms 
is embossed in black and gold, 
and the title set in 42 pt. Perpetua 
titling. Round it is wrapped a 
sheet of grained cellulose acetate. 
The. book contains 12 pages on 
art paper. Early chapter headings 
are in Perpetua caps and the rest 
Perpetua italics u. and Le. Text 
is in Baskerville A floretie 


border in gold surrounds the 
type. There is a full colour pic- 
ture of the carpet and several 
large black and white illustra- 
tions. 1 trust that American 
viewers of the carpet will shell 
out their kindly dollars in vast 
quantities for this book, which 
is certainly in the best tradition 
of British souvenir brochures. 
* - * 


JUST THE RIGHT note has, I 
feel, been struck in a brochure 


(illustrated above) produced 
by Cross-Courtenay Ltd. of 
Manchester, for Doulton 


& Co., Lid., to record the visit 
of Princess Elizabeth to the 
Doulton factory at Burslem. It is 
not too big or extravagant, but 
ic is a handsome souvenir of a 
notable occasion. The cover is 
a cream board with an irregular 
surface. It is patterned with lions 
rampant in golden chrome with 
darker outlines. Just above 
centre is the royal cipher E, sur- 
mounted by a coronet and sur- 
rounded by a particularly graceful 
arrangement of leaves embossed 
in gold. A golden yellow ribbon 
bow completes the decoration. 
The title page is hand lettered 
and repeats the leaf motif. 

The inside pages are printed 
gravure in sepia. Times is used 
throughout, and it has stood up 
to the gravure screen remarkably 
well. Layopt is magazine style. 
Pictures abound and are pre- 
sented as straightforward square- 
ups with simple panels of text, 
which is so much more convenient 
to read than the jazzed up mix- 
tures one sometimes sees. 

This is a job in which money 
has been spent in the right places 


but without waste. Top marks 
all round. 
* * * 
CLEAN FUNCTIONAL [layout 


characterises the latest Plastoic 
bound catalogue of Plessey elec- 
trical actuation equipment. 
Printed on art paper to give full 
value to photographs of both th- 
actuators and the units in position 
in aircraft, readability is assured 
by the use of Bodom: Bold well 
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AIR DELIVERED TQ THE AUTOMOBILE & MOTOR CYCLE SHOW, NEW VORK, APRIL 15-23 


- 


SPECIAL EXPORT | 


UES WITH 25,000 OVERSEAS 


CIRCULATION IN THE WORLD'S CONSUMER MARKETS 


EXT wecek’s issues of The Autocar (April 14) and 

The Motor Cycle (April 13) are planned to 
provide the utmost sales support for Britain’s vast 
automobile and motor tycle industries in the world’s 
markets. 25,000 copies of each issue will contain a 
colourful and extensive Export Supplement, em- 
ploying the most modern presentation to impress 
buyers with the suitability of British cars and motor 
cycles for overseas service. ‘ 


These important issues will 


— 


WWKING LEADING 


;. oe 


EXPORT INDUSTRIES WITH 


go to practically every country in the world, the vast 
majority to regular subscribers. Special bulk delivery 
by air transport will ensure that they are on sale on 
Stand 25 at the New York Exhibition of British 
Automobiles and Motor Cycles, whilst The Autocar’s 
American subscribers will receive their April 14th 
copies by air, without extra charge. These special 


Export issues will provide valuable support for the 


overseas drive of two of Britain's 
most progressive industries. 
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IT WOULD 
PAY OY ie 


you 


Because, 
if you sell in 
CHELTENHAM 
CIRENCESTER 
TEWKESBURY 
EVESHAM 
and the 
COTSWOLD 
district, 
your 
business 
is local 
and the 
local 
newspaper 
must 

carry 

your 
advertising. 


Recs ott? 


EVERY WEEK a considerable 
number of local shops and 
businesses express their faith 
in local newspaper advertising 
by using the columns of the 


GLOUCESTERSHIRE 
ECHO 


TRADE ADVERTISEMENT RATE 
1 insertion 7/6 * 6 insertions 7/+ per s.c. inch 
One of the sixteen newspapers serviced by the Advertisement Department of 


WORTHCLIFFE NEWSPAPERS GROUP LTD R. H. PENNEY, Advertisement Director 
CARMELITE HOUSE ° LONDON - B.C.4 + CENTRAL 6000. 


Print Review—continued. 


leaded. Some of the passages 
vhich are set to 30 ems would 
have been better in 12 pt. rather 
than in 10, but it is fair to say 
that the reader finds no typo- 
graphic obstacles. Gill is used 
for very small notes as picture 
captions. Bodoni Bold con- 
densed, letterspaced is used for 
neadlines. Like most condensed 
faces lines of Bodoni condensed 


caps need letterspacing to be 
easily readable. 
An apple green is used as 


second colour in masses, which 
is a good background for pictures 
(if you like the shade) but it does 
not give the value to reverse 
white lettering that a darker hue 
would do 


* * . 


If THE PROSPECT is interested 
in your product or service he 
will not only read long copy, he 
will want it. People want to know 
as much as possible before they 
buy. The primary problem is to 
get them interested General 
Cleaning Contractors, who under- 
take office, building and any other 
kind of cleaning, reckon to 
arouse imterest through humour 
Their booklet starts off with the 
heading “Let Us Do You Now, 
Sir"—which would have been 
better two years ago when the 
Handley programme was still on 
the air. In a series of humorous 
two-colour line drawings with 
lightly written text to match, they 
offer their service. But they have 
some doubts about their method. 
for on the back cover they head 
their iast appeal “Quite seriously 
though—-” 

If humour will not carry their 
message they are on the wrong 
vehicle. If it does adequately ex- 
plain their service and arouse the 
desire to use it, there is no need 
for the bathetic serious note 
Humour in advertising is not 
there just for fun and games; it 
should be there because it is the 
best way in to the prospect's 
interest If for any particular 
commodity or service it is not the 
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best way in it ought not to be 
used 

In this case it is a good 
medium, but the copy is a little 
vague in places. It could give a 
clearer picture of the service with 
fewer blurred edges. 

* * * 


A COMMENT from Mr. Laurence 
G. French, who did the layout 
of the Wall's booklet in which 
Bell italics were combined with 
Perpetua Light Titling is worth 
passing on to typographers 

“I did.” he writes, “actually 
want to take a middle course so 
as to avoid making the produc 
tion too ornate, but the reason 
for using Bell was that whilst 
it is a very legible italic it takes 
up less width than either Perpetua 
or Imprint italics I therefore 
favoured it because it is so useful 
for keeping the area of the head- 
line from becoming too un- 
wieldy.” 

* * 

Wittino’s Press Service have 
produced for Auto Diesels Ltd 
500 copies of a booklet. On the 
first two pages a short introduc 
tion explains who uses Auto 
Diese! Generators, and that the 
booklet illustrates some of the 
specia] plant engineered for the 
particular use of Government 
departments. This is set out in 
five languages The following 
ten pages show pictures of the 
plant, with captions in English 
only, stating what the article is 
and where it is used. 

* ~ * 


N.A.A.F.L., cursed, derided but 
beloved of servicemen, is to be 
formally explained to them in an 
attractive little booklet just pro- 
duced by its public relations 
department. Landscape shape, 
demy octavo, this little booklet 
is attractive and well printed 
Text is reduced to a minimum; 
for the most part the N.A.A.F 
story is told in pictures with cap- 
tions—and very good photo- 
graphs most of them are. Second 
colour 1s red Type is Plantin 
with Gill extra bold for headings. 
A very competent job 


The Borcnagh uf Stalybridge 


“This octavo book 


(for Kelvinator Lid.) is notable for its excellent use 


of Perpetua in 10 pt. Set to 18 ems with beautifully balanced margins.” 


ae oa ne en ae ee 
: f 
“4 Pe f 
ies 
ia 
44 Ve “~~ hea a, 4 By. 
me “\ec¢ . 
> Ve \ Ff 5 ~ oS 
4 Cas aan. Avin Gs - = 
€ eet > | on 
* Pr SS te, a 
ce "eee ee BAL * 
oY - =." ecm sestsonaadt 7 . p me + * 
= BPs NAR YP Urs 
ms = 7 ante ‘ppp Y S 7 
. Ty tone oe os Hem, fei 1 Paap . 
a ee 3 J fam 37 2, * ae 
7 - 4 v a ae ao . Se 
(e) a “ ne "Soe, . 4 
A Oo” , Ss") ‘sna | 4 
2 | GO SN ne ‘ 
% a a . - ee wot iy | 
FS v“l YATES ow ‘Siu, 
“4 ¢ RELIABLE }\ > Sn | bie ¢ 
; ; ‘tS, PEDS MO0kan muon C3 
ae a ‘ee \ Yn | : 
er } a“ ‘ worn. _. *) cm 
Fe ! f % ett yet soi ES a is - 
q (onan 
a » 23 wesw’ s 
Sia , es \ele a . 
| ON te oc | 
; 'S ao ~. —— \ <0 | ‘ 
ie 4 ZA-- ae Ti - ae | ; 
4 ee Sy | 
* Ct ahe &- ” # 
dwavds y A’ | pe 
io ee a “ . . | “i 6% 
: \)\ ‘ ¥ 
i } a 
:- | | 
4 || Bees SES: > alate : 
: | Ss os: iia 2 
eee ee ws 
y ole margin fi r ¥. ; 
7 si‘ ‘li iy | 
EEE 
y AEE AS =i : 


April 6, 1950 ADVERTISER'S WEEKLY 


JUST LIKE A PRE-WAR “SPECIAL’ . 


y “MAY-TIME" ISSUE of 
THE SKETCH 
VY _MAY 24 


a <5 


—_— 


te CO ARAL ATED HPCE A Bt A Anan NY OR, 


Wire 
- 


Maytime .. . 

purses open freely 

and fancies of Spring. 

With all Winter's garb aside,’ t 

vivacious readers of The Sketch 

spending mood ; eager to be informed b¥ 

and advertiser alike on whatever is up 

minute in dress for continental travel, 

town and country occasions, and espetia 
for sport and lounging on lake, riverside sw 
the seashore. 

For whatever you sell in the Spring of the year 
you should book space—big or small, as yo 
wish—in the MAYTIME NUMBER of 
Sketch. ALL FIVE four-colour pages Q 
issue have been sold. 

Your enquiries—-by letter or on the ‘p 
(HOLborn 6955) shall receive my personal 


attention: GEOFFREY PHILLIPS, Advertisement Manager; Commonwealth House, New Oxford Street, London, W.C.1 
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Why we teamed up with 


INTAM 


LIMITED 


in Britain 


K 


For one thing, we were flattered by Intam’s selecting us; on top of this, their ideas of client service 
and advertising philosophy seemed very similar to ours. We felt that working together, regardless of 
distance, would come easily and naturally. It has. It goes without saying that we were also attracted 


to Intam by their outstanding list of clients. 


We think the right types of British products 
have a sound future in the American market 
Several of us have had the satisfying ex- 
perience — both outside and inside advertis- 
ing ~ of helping develop successful products 
on rather limited budgets. So we know that 
the American market doesn't have to be 
stormed in toto. It can be tackled piecemeal 
To conclude on a personal note, our regard 
for Intam has steadily grown through con- 
tact with such representatives as Burton, 
Ducker and Biggs. (They will probably want 
to remove this personal note ; but this is our 
side of the advertisement and we reckon it 


should stay in). We are looking forward to 
still more contact with them”and for them 


Ellington's Clients include: 


ANACONDA COPPER MINING COMPANY 
ANACONDA WIRE AND CABLE COMPANY 
THE AMERICAN BRASS COMPANY 
ELANESE CORPORATION OF AMERICA 
CITIES SERVICE Off COMPANY 
HARPER-WYMAN COMPANY 
JEWELRY INDUSTRY COUNCEL 
MCGRAW HILL PUBLISHING COMPANY IN 
MCKESSON AND ROBBINS INC 
MOUNT AIRY KNITTING MILLS 
PACKERS TAR SOAP INC 
RED STAR YEAST AND PRODUCTS COMPANY 
WALLACE SIL VERSMITHS 
WISS AND SONS YORK CORPORATION 


ELLINGTON & COMPANY INC. 535 rien avenue, New vorK, 17 


19%) 
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Why we chose 


ELLINGTON & COMPANY 


as our American Associates 


7 


2K 


Our main reason for choosing Ellington & Company was that they themselves are choosey people. With 
an annual turnover of about $7,500,000 they are a large agency by British standards, a smallish one 
by American. They do not want to be large. Their President, Jesse Ellington, maintains you lose the 
largest legitimate joy of business when you become too big to be interested in raising things from seed. 


aS ee 


eek 


He likes the look of some of our British 
seedlings, and believes they could prosper ex- 
ceedingly, if handled with special care in the 
early stages. And he believes this transplanting 
to be necessary and desirable for America as 
well as for Britain. 

We chose Ellington & Company because they 
seemed to us perfectly fitted to serve the needs 
of the average British manufacturer who wants 
to make a start io America. They are friendly 
not only towards British business but towards 
Britain's whole way of living and thinking. 
Without the prize or even the prospect of large 
dollar appropriations they have nevertheless 
done valuable spade-work “for many of our 


chents. At this very moment nobody in America 
is More active behind the scenes than they in 
the cause of Britain's 1951 Festival. Enthusiasm 
of that kind, at that distance, is a plus of incal- 
culable value in long-term marketing. 
Ellington & Company has a full-time staff of 
around 100, handling about 15 accounts, of 
which the largest is the Celanese Corporation of 
America. This relatively small staff is of high 
calibre and its productivity is prodigious. 

If you would like to know more about them 
and about our methods of working together, 
we would be happy to tell you. Write or 
ring (Mayfair 3571) A. C. Burton, Managing 
Director. 


mm =—sINTAM LIMITED. INTERNATIONAL ADVERTISING & MARKETING . 


112 PARK STREET, LONDON, W.1 
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BRITISH ADVERTISING AGENCY FINANCE AND ACCOUNTING—1. 


Aprit 6, 1950 


N this and the following 

articles it is proposed to 

discuss some of the problems 
which beset a young, and there- 
fore a comparatively small, 
agency, mainly from the finan- 
cil side, and to make some sug 
gestions on the accounting 
required 

All aspects of agency work 
will, of course, affect the account- 
ing at various times, and differ 
ences of opinion on details of 
procedure will arise. When this 
happens, it will often be found 
best to modify the accounting 
system, rather than the mechani 
cal side. with the over-riding 
consideration that the account 
ing system must not thereby be 
rendered incapable of giving the 
management the important help 
that it so easily can It is 
assumed that the agency 1s 
“recognised” so that all space 
can be booked direct 

* * 

One OF THE early points to be 
settled is the question of Terms of 
Business The «agency s, of 
course, precluded by the condi- 
trons of recognition from passing 
on to clients any part of the com 
mission it receives, but in these 
days of high costs it would 
hardly want to. The real question 
is what service fee, if any, 1s to 
be charged It can charge 
the client a minimum fee 
against which commissions up to 
the amount of the fee are 
credited, all commissions over 
and above the fee being retained 
by the agency, or tt can charge a 
fee in excess of the commissions 
allowed by the publishers, which 
are credited against the overall 
amount 

The fee may take the form of a 
flat percentage on space booked 
a fixed monthly or yearly amount 
or a percentage subject to an 
agreed minimum The answer is 
bound up very largely with the 
type of service the agency pro 
poses to offer, and so with the 
costs of running it. With a tech 
nical account, for example, where 
the agency undertakes production 
work, the cost of which may 
exceed that of space bought in 
technical journals, a substantial 
fee may be justified 

But given a reasonable turn 
over, sufficient to occupy fully 
the whole staff, and assuming that 
accounts held are for straight 
forward consumer advertising, 15 
per cent on space sales, coupled 
with an average gross profit on 
production and print, will show a 
fair profit, after covering the 
costs, where an agency books 
space and fills it with copy of its 
own designing 


If more ambitious services 


such as market research, competi- 
tive advertising research, etc., are 
to be offered, then it will be 
necessary to charge a higher fee 
to the chent or clients concerned 

Another factor to be considered 
iS the extent to which Classified 
Advertisements are likely to be 
handled. An occasional one for 
a client can be easily handled 
but it must be realised that, from 
the accounting and checking point 
of view, at least as much work 1s 
entailed in dealing with a 20-word 
classified (on which the commis 
sion may be no more than 4d) 
as with a half-page displayed 
advertisement carning the agency 
£12. Special terms should there 
fore be arranged with any client 
who proposes to use this form 
extensively 

* * . 


A MOST IMPORTANT ppint which 
will have to be considered before 
the agency 1s actually established 
is that of Capital A consider 


Some Problems That Beset A Young Agency 


By J. CARLEY, A.S.A.A., Incorporated Accountant 


On several occasions ADVERTISER'S WEEKLY has been asked 
to publish articles giving practical guidance on accountancy 
for advertising agencies. In this and two subsequent issues, 
Mr. Carley will discuss various aspects of this subject, with 
particular relation to smaller agencies. Formerly secretary- 
accountant to a London agency, he has recently estab- 
lished his own accountancy practice, and he has acted as 
auditor to several advertising agents and printing firms. 


clients to do more than pay the 
publishers and suppliers. 


* * * 
How MUCH credit can be given 
to clients? The normal terms 


are Monthly Net, implying that 
the account is due for payment 
within one month of the date 
thereof Invoices for January 
insertions cannot normally be 
rendered before about February 

and payment should be made 
about March 1. In practice a 
certain number of clients will 
delay a good deal longer The 
effect of this is shown in Fig. 1, 
with particular reference to the 
relation between incoming cash 
ind the payment of publishers’ 
and suppliers’ accounts. Amounts 
due to members of the N.P.A 
will have to be paid by February 
15, and most of the remainder by 
March 1. In theory, all clients 


FIGURE 1. 


should have paid by then, but 
the amount likely to have been 
received is shown by the curve. 
The Capital required to cover 
payment of accounts is thus the 
maximum distance between the 
liability line and the cash line, 
read in relation to the expected 
monthly turnover. 

The expansion of the agency 
must also be considered in terms 
of the extra capital necessary, as 
on account of prevailing high 
taxation, relatively little can be 
found by ploughing back profits. 

* * * 


THE FIRST ESSENTIAL of finan- 
cial control of a business is a 
sound accountancy system. The 
following is Suggested as one 
which can be operated by an 
agency at any stage, and which 
can expand with the agency. 

Space Accounting. One copy 
of all space orders and any sub- 
sequent amendments must be 
passed to the Accountant, as the 
basis of his work. It must be 
insisted upon that all amendments 
are made in writing. Telephone 
conversations may be necessary 
to settle details, but they leave 
no record for future reference 

A loose-leaf Clients’ Checking 


Graph to show amount of Capital needed to finance one month's 
trading if accounts are to be paid promptly. January insertions 


invoiced in February, paid in March (or later 
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Transport advertising with a background 
of sixty years experience 


Sixty years in terms of advertising history is an age. or nation-wide transport advertising campaigns but 

An age then, in which we have concentrated on trans- also the whole task of production from designing or ; 

port advertising ard—it was inevitable—pioneered its adapting advertisements right through to routine : 

development. The accumulation of this vast ex- inspection anywhere. For this purpose we have our % 

perience and hard-won specialist knowledge backs our own studios, poster printing plant, signwriters, erection ¢ 

service, a transport advertising service in every sense gangs and inspectors. Our organisation is ready and : 
5. complete and co-ordinated, We can and do under- able to solve, in the simplest and most economic way, 5 
~ take not only the entire planning and booking of local any and every problem of transport advertising. } 
: ; 
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‘ MASONS 


a comprehensive transport advertising service 


©RANK MASON & CO. LTD, 33, NORFOLK STREET, STRAND, LONDON. W.C.2_ Phone. Temple Bar 2044 
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Prssotune is flexible : for long runs it is an obvious 
choice ; for short runs when qualty comes first— 
especially in colour—Deeptone photo-litho is the 
preference of the critical buyer. Whatever the job, 
be it poster or showcard, booklet or bus sde, you 
can depend on CHARLES AND READ to attain the 
finest poss ble result in 

a reasonable length of 

time and at a cost 

appropriate to the job. 


Aomatyc micrometer gives direct 
vending of the thickness of stock, 
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Advertising Agency Accounting—continued. 


Book is opened, ruled to record 
the basic information from the 
orders. An example is given in 
Fig. 2. One or more pages are 
allotted to each client, as neces- 
sary. Each order is entered on 
the appropriate page, initialled, 
and passed to the Voucher 
Checking Department, who will 
Operate a similar book, but with 
the entries grouped under publi- 
cations, to speed up the voucher- 
No 


ing. Cash columns are 
needed in this case. For weekly 
or occasional publication, the 


ruling shown on Fig. 3 will be 
Suitable, but if daily insertions 
have to be dealt with, a modifi- 
cation of some sheets to cover 
31 days will be needed. These 
two books can be combined, by 
checking the vouchers direct into 
the Checking Book. This is 
possible in small agencies, but 
the checking is slower, as the 
clients appearing in any particular 
journa] must first be ascertained 
from, say, a card-index. It also 
leads to hold-ups when both the 
voucher clerk and the accountant 
want to use the book at the same 
time. 

The expected dates of appear- 
ance are marked across each of 
the books, and as the vouchers 
arrive, they are checked for all 
details and then crossed in the 
voucher book. At convenient 
intervals in the month the 
voucher clerk “calls over” to the 
accountant the voucher insertions, 
and immediately after the end 
of the month, the space invoices 
can be prepared. It will be found 
that some clients’ insertions are 
complete before the month-end, 
and invoices for these should be 
despatched as soon as possible. 
This may ensure earlier payment. 
It may be necessary to lay down 
a system of priorities in connec- 
tion with the invoicing, as certain 
clients may have a closing date 
for the receipt of invoices. Those 
with an early closing date, e.g. 
6th of the month, must clearly 
come first. The penalty of failure 
is the deferment of that particular 
cheque for a month. 

Another difficulty to be over- 
come is in connection with 
classified advertisements. If the 
copy changes frequently, and 
whenever a new one is booked, 
it may not be possible to know 
the charge until the invoice is 
received from the newspaper. 
Arrangements should therefore 
be made for incoming invoices 
which include charges within 
this category to be kept apart, 
readily available for checking in, 
to enable the clients’ invoices to 
be quickly drafted. 


As the invoices are typed, they 
should be checked back to the 
checking book (when possible by 
someone other than the drafter) 
and the amounts entered in ink. 
The entries so made should be 
added, the total compared with 
the invoice total (to reveal any 
casting errors) and the invoice 
number recorded in the book. 
The small amount of time spent 
in this work will be found to be 
well worth while. 

* * . 

Most pusLisuers send their 
invoices carly in the month 
following publication, and little 
can therefore be done towards 
checking them until the client's 
invoices have been despatched. 
The invoices should be sorted 
alphabetically by publishers (to 
speed up their subsequent entry 
in the Bought Day Book) and 
checked against the items in the 
checking book. The price, dates, 
position, etc., must be watched. 
Any differences between the 
charge by the publisher and the 
agency's order must be settled 
before the invoice is passed. If 
the charge is proved to be the 
correct one, a note must be made 
in the column for the next month 
of the necessary surcharge or 
refund. Such differences can 
arise through rate changes, the 
allowance of series discount, etc. 
The amount charged by the 
publisher is entered in coloured 
ink against the appropriate item 
in the checking book and the 
folio of the checking book 
endorsed on the invoice to signify 
that it has been checked. 

When charges are received for 
items not reported by the 
Voucher Department, the latter 
must be informed at once so that 
they can investigate and clear the 
point before the books are closed 
for the month. For the prepar- 
ation of financial accounts, it will 
be necessary to prepare a list of 
such uncharged items, and also 
of any items for which invoices 
have not been received, so that 
the necessary reserves can be 
made. The number of items on 
the former provides a valuable 
check on the efficiency of the 
Voucher Department. 

It will be found advantageous 
to group all the invoices of a 
particular publisher, and to enter 
in the financial books only the 
monthly total. If this is agreed 
with the monthly statement before- 
hand, the chance of any invoices 
being omitted is reduced to NIL, 
and the payment of accounts 1s 
greatly simplified. The agency 
commission should be deducted 
before invoices are entered. 


FIGURE 3.—VOUCHER BOOK, SHOWING ENTRIES AT 
VARIOUS STAGES 
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You can sell 


CARS, MOTOR ACCESSORIES AND TYRES « TRACTORS « AIRCRAFT « CLOTHES « FOOTWEAR « TRAVEL 
« HOTEL ACCOMMODATION « LUGGAGE «+ SPORTS KIT « FOOD « WINES AND SPIRITS « PIPES AND 


TOBACCO, CIGARS, CIGARETTES AND LIGHTERS « BOOKS, NEWSPAPERS AND PERIODICALS « RADIO 
* TELEVISION «+ WATCHES AND CLOCKS « JEWELLERY « FURNITURE «+ EQUIPMENT AND INSTALLA- 
TIONS FOR FACTORY, OFFICE AND HOME « PRECISION TOOLS « INDUSTRIAL RAW MATERIALS « 
CHEMICALS « PHARMACEUTICALS « SERVICES TO INDUSTRY « BANKING AND INSURANCE FACILITIES 
* PROPERTY—IN FACT QUALITY GOODS AND SERVICES OF EVERY KIND 
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It commands great and constantly growing 
attention at the highest levels of industry and 
commerce. 


Net sales having risen from 10,432 in 1943 to 


43,819" in 1949 (second half) — now exceed 
46,800 and are scill growing. 


In Britain alone, over 50,000t Class A men are 
regular readers of The Economist. The cost 
of reaching them by a full page advertisement is 
only 32/- a 1,000—and all ads. face matter. 


*% A.B.C. Figure. 
+ From survey by Research Services Ltd. 


are the reasons why all schedules directed at 
high level expenditure— industrial, commercial, 
or personal—should include 


The Economist 


The cheapest way to reach Class ‘A’ 
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E number of young people 
coming on to the labour 
market in search of jobs is 
diminishing, but there is no 
dearth of would-be entrants into 
advertising. 


University graduates with arts 
degrees, who think it should not 
be “too difficult” to write copy; 
Public schoolboys who have con- 
tributed to the school magazine 
and are convinced they have a 
flair for what they glibly term 
“copy”; journalists who, failing 
to make the grade on the 
editorial side, think they will 
switch to advertising copy and 
easy money .. . and a host of 
others. Then, seeking to enter 
advertising on the art side, there 
is the annual output of Ar 
Schools—-young men and women 
with various degrees of training 
in the rudiments of fine art but 
woefully ignorant of the rigorous 
demands of commercial art. 

In pleasing contrast is the 
young man or woman who comes 
to advertising and asks for a job 
where he will have an oppor- 
tunity to learn the business, Not, 
mark you, where he will be 
taught! For an employer cannot 
be expected to take on a junior 
at a salary and pay a second 
salary to someone - a to teach 
that junior his job. 

This is what I often have to tell 
these young people: 

What advertising is not: 

Advertising is nor the 
glamorous occupation so 


How To Start A Career 
In Advertising 


An extract from an address to the Birmingham Publicity 
Association by H. Q. Faichney, Secretary of the Advertising 
Appointments Bureau. 


strangely depicted in American 
films and fiction; 

Advertising is nor a blend 
of slick slogans and snappy 
artwork nor is it an arty-crafty 
calling cager to welcome with 
open arms (and, of course, a 
substantial salary!) the misfits 
and rejects of the educational 
output. 

It is not intended to provide 
a literary by-path for ambitious 
writers of future best-sellers, 
nor is it a medium whereby 
fine art is prostituted to sordid 
commercial ends. 


What advertising is: 
Advertising—in my view—is 
an adjunct to selling, a branch 
of commerce. Some call it the 
mouthpiece of business. My- 
self, | prefer the older though 
nowadays inadequate definition: 
“printed salesmanship.” 


Since advertising is mostly 
salesmanship in print, 1 consider 
a sound knowledge of the means 
of reproduction by printing to be 
imperative and therefore I hold 
that the ideal “way in” for the 
young man is as a junior in the 


mechanical-production depart- 
ment of an agency. Similarly, the 
easy way in for young women 
is via shorthand-yping and 
secretarial work, provided that 
they, too, come prepared to learn 
the business, earn promotion, and 
do not expect advancement to be 
thrust upon them 

Of the groups of employers in 
advertising, the agency 1s, I think, 
widely recognised as the most 
suitable training ground, the place 
wherein to acquire the most 
useful basic experience. Large 
agencies tend to become highly 
departmentalised, and movement 
from one department to another 
sometimes well-nigh impossible 
unless you get out altogether and 
come back to the agency in a 
year’s time to a new job. The 
place to learn is, | believe, the 
small agency where everyone has 
a chance to do a little of an awful 
lot. The place to carn is the 
large agency where specialisation 
results in a few highly esteemed 
expeits who do ap awful lot of 
very little. 

“Agency experience” is fre- 
quently cited as a condition for 
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employment in the advertising 
department of a client and is 
almost essential for employment 
by an agency. 

Advertising is, I believe, one 
of the few remaining employ- 
ments in which initiative and 
energy can be rewarded rapidly. 

What matters more than any- 
thing for success is initiative, 
personality and persistence. 
Nothing can take the place of 
persistence. Talent will not, for 
there is nothing more common 
than unsuccessful men of talent 
Genius will not, for unrewarded 
genius is almost proverbial. 
Education alone will not; the 
world is full of educated derelicts. 

Entrants should normally have 
matriculated or passed School 
Certificate or another of the many 
examinations equivalent in stan- 
dard to the professional! prelimin- 
aries. English is a very necessary 
accomplishment. Unless pupils 
show some aptitude in writing 
Straightforward sentences which 
convey their meaning clearly and 
emphatically, they should no; be 
advised to enter advertising. 

Finally, may I seek to disabuse 
head teachers of the idea so very 
prevalent in educational circles 
that anyone showing an aptitude 
for art is, therefore, automatically 
fitted for a career in design for 
advertising! 

With these provisos, I believe 
advertising offers a grand oppor- 
tunity to any young man ofr 
woman who is determined to ad 
vance and is willing to learn. 


mS GOOD TIMING in every printing job calls for 
clockwork efficiency combined with sound 


workmanship and these in turn demand respon- 


sible personal attention from start to finish. 


This is a service which we have given to National 


Advertisers for 36 years. We create and produce 


original showcards, 


posters, 


cut-outs and 


novelties by every known process. A director is 


at your service — contact us at REGent 3295-6. 


distinctive showeards, clewer out-ouls ty HARRIS 


HARRIS ADVERTISING LTD 


29-30 KINGLY STREET ~ OXFORD CIRCUS: LONDON WI 
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PRACTICAL guide to the 

advertising and merchan- 

dising of British goods 
in the U.S.A. and Canada, 
published last week in the Dollar 
Exports Board Dollar Sales 
series of booklets, asserts that ad- 
vertising is “Very often the key 
to successful selling in North 
America.” 

Coming so soon after Mr 
Harold Wilson's message to 
ADVERTISER'S WEEKLY commend- 
ing the publication of its 
American Market Supplement, in 
which he declared that the 
Government will do all they can 
to assist exporters and adver 
tisers, this indicates an encourag- 
ing official attitude towards 
modern marketing methods 

The President of the Board of 
Trade said that successful selling 
in dollar areas called for “all our 
powers of salesmanship, of 
marketing and of advertising.” 
Now the Dollar Exports Board 
describes the main methods of 
advertising and sales promotion 
in use in North America and 
advises the exporter “to choose 
which methods are most suited to 
his product and his budget.” 

The purpose of this booklet is 
to complete the picture of market 


ing goods in the USA. and 
Canada begun in the Dollar 
Exports Board's first booklet 


Dollar Sales 1: Consumer Goods 
It drives home the fact that North 
American acquaintance with 
British marketing skill and 
products has dwindled very low 
since the days before the war 
As a result, not only will British 
businessmen have to go into the 
market whole-heartedly but they 
will have to lose some of their 
traditional “reserve.” 

The British businessman, states 
the booklet, “needs to be a sales 
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Advertising Is The Key To Dollar 


Mar ket Sales 


man not vaguely for his country 
but specifically for his own 
product,” 

The booklet comes out strongly 
against the vague “Buy British” 
type of advertising, except in the 
case Of goods the British origin 
of which is an integral part of 
their consumer appeal because 
of materials, craftsmanship, 
traditional design or other specifi- 
cally British attribute. On this 
subject, it says: “Advertising only 
the fact that goods are British- 
made is unimaginative and can 
in fact produce an adverse 
reaction. We should not expect 
Americans to “buy British” 
merely for the sake of doing so 
Canadians, too, are entitled to 
a more personal reason for buy- 
ing a product than that it is 
British > 

The umpogance is stressed of 
getting at the consumer in words 
the American or Canadian can 
understand. “It has often been 
said that English and American 
are two different languages. The 
safe thing to do is to have your 
advertising for the United States 
and Canada created over there.” 

The importance of brand 
names is = Stressed North 
American consumers have shown 
an overwhelming preference for 
buying almost every type of 
product, except the most clemen 
tary commoditjes, under proprict- 
ary brand names rather than by 
any other system, such as grade 
labelling This preference has 
manifested itself even among 
doctors in their prescribing of 
pharmaceuticals and among 
industrial buyers in their pur 
chases The tendency is. still 
growing, and has spread recently 


Points To Remember ....................00.... 


do not under-spend. 


Copy should be written by people with an 
intimate knowledge of the spoken language. 


American and Canadian consumers want to 
know “What is there in it for me ?” 


The habit of buying by brand is very widespread. 
Economise by media selection if possible, but 


‘Co-operative’ advertising with the retail stores 
provides useful opportunities. 


Display permeates North American retailing. 
Advertising starts with the package. 


Peete reese enesenee 


to such occasional “gift purchase” 
items as wallets and to equally 
occasional purchases such as files 
and saws 

A chapter is devoted to the 
North American way of adver- 
tising The value of personal 
salesmanship is stressed, and 
emphasis is laid on the impor- 
tance of assessing the market by 


personal visits and scientific 
surveys 

The booklet says “The 
market research organisations 


that have grown up to cater for 
the demand of systematic know- 
ledge by domestic manufacturers 


A review of “Dollar Sales 2: 

Advertising and Sales Pro- 

motion”, the latest Dollar 
Exports Board booklet. 


will also undertake to find 


answers to the exporter's 
questions.” 
Another chapter deals with 


the selection of advertising 
agencies. It gives this picture of 
the situation 

Advertising agencies recognised 
by the newspapers, magazines, 
radio and outdoor media asso- 
ciations are given an agency 
commission on all space or time 
bought by them on behalf of 
their clients The income 
provided by this commission is 
sufficient in the case of a moder- 
ately large account to permit an 
agency to provide a full market- 
ing advisory service free of 
charge (except for charges 
specially incurred on behalf of 
the advertiser). However, in the 
case of smaller accounts, an 
agency usually charges an annual 
fee in addition to the commission, 
in order not to operate at a Joss 
It is not possible to buy space or 
time at less than the rate that 
you would pay through an 
agency Agencies are forbidden 
by their terms of recognition to 
rebate to the advertiser any part 
of their commission 

If an agency is not recognised 
it adds its fee on to the cost of 
advertising, either as a percentage 
of the appropriation or as a lump 
sum. This is, of course, an extra 
cost to the advertiser 

In the cases where the accounts 
rendered to an agency are net 
and do not include commission, 
eg. for photography, block- 
making, job printing, it is the 
accepted practice for the agencies 
to add 15 per cent, the equivalent 


of their Press and radio 
commission. 
All out-of-pocket expenses, 


whether for travel or for special 
Staff, are usually charged to the 
advertiser, but whether net or 
plus commission depends on the 
circumstances, including the size 
of the advertising appropriation 
The time of the agency's own 
permanent staff, including layout 
men, copywriters and sometimes 
radio programme producers, is 
normally part of their service, 
but the cost of a writer for the 
entertainment content of a broad- 
cast, the composer of a “singing 
commercial” as well as the 
performers, and field investigators 
for a market survey would be 
considered out-of-pocket and 
chargeable expenses. 

Advertising and Sales Promo- 
tion also gives advice on the 
methods to be adopted in present- 
ing sales messages. The fast pace 
of American life, it is asserted, 
extends to the results they 
expect and get from advertising. 

A comprehensive section of the 
booklet deals with choice of 
media, and the relative merits 
for specific tasks are discussed of 
packaging, sampling, point-of-sae 
display material, demonstrators. 
Magazines, newspapers, radio, 
direct mail, posters, electric signs, 
films and television. 

Sales promotion contests, 
price reductions, two-for-one 
sales and premium schemes—is 
presented as an integral part of 
marketing in North America. 
Chis important note is added: 
“The use of sales promotional 
devices does not mean that adver- 
tsing should be reduced to the 
opportunism of sales promotional 
schemes alone. They. should 
rather be handled as variations 
which develop the basic theme of 
your advertising by creating 
added interest.” 

The inevitable question How 
much do we invest? is answered 
thus 

“It is almost safe to make a 
rule that it is better not to spend 
at all than to spend too little in 
advertising in the United States 
and Canada. The markets there 
are so rich that overspending by 
a British manufacturer is hardly 
possible, assuming that he has 
distribution.” 

The booklet claims that it 
“faces squarely the fact that 
advertising is very often the 
essential key to successful 
selling.” Its purpose is said to 
be to provide the British manu- 
facturer with a basic understand 
ing of the subject so that he may 
be better equipped to make the 
right choice of method and 
media. The claim is justified and 
the object achieved.—W.A.C 
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BINTTSE! TEXTILES 


sells to trade 


buyers overseas 


SPECIMEN COPIES AVAILABLE TO MANUFACTURERS AND THEIR ADVERTISING AGENTS 


“BRITISH TEXTILES” 
(Published by “The Dropers’ Record’’) 
229/231 HIGH HOLBORN 
LONSOGRW - Ww cs 
Telephone: CHAncery 62918 
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EXPORT MARKETING 


Problems Of Market Research 


S readers of Punch may 

remember, there was once 

a rather silly woman who 
said to a musician friend: 


“Purcell’s music is just a 
poor imitation of Handel's.” 

The musician pointed out 
rather sharply that, at the time 
of Purcell’s death, Handel was 
only ten years old. 

“Oh, well,” said the woman 
scornfully, “you can prove 
anything with figures.” 


Market research is not con- 
cerned with proving anything 
only producing the facts. And 
the study of overseas market 
research falls into two parts: 
what we want to know; and 
where do we find this infor- 
mation? 


Basic market information can 
be divided under five headings. The 
first is geographical: Where is 
the market? What does it consjst 
of? What is the climate like? 
Your product may be affected 
by extremes of climate. India is 
hot, cold, wet and dry, all accord- 
ing to where you are and when 
you are there. lt can make quite 
1 difference to your method of 
Australia to know that 


saic in 
the railway gauges are not all 
of the same width 

* * * 


You with need to be something 
ofa pol tician to be able to judge 
the worth of a market. In the 
Argentine, how long will Peron 
survive, and what are the chances 
of getting import licences while 
he holds supreme power? What 
are the possibilities of South 
African trade opening up again 
while the present Government 
remains in power there? 


Markets are people. Whether 


you sell railway engines of 
vacuum cleaners you sell to 
people —seven and a half million 


of them in Australia, all white 

Nigeria, over twenty million and 
nearly all black. You must know 
who lives in Brazil, what language 
they speak, what they are like 
They speak Portuguese, not 
Spanish as the rest of the Latin 
Americans, and there are about 
46 million of them in all. Look 
at Switzerland, with its three or 


four language problems and 
similar differences in racial 
characteristics Four million 
Swiss = present a three-way 


marketing problem 


For Overseas Campaigns 


In addition to the political 
aspect of a country’s overseas 
trade you will, of course, need to 
study the economic situation 
Can Belgium go on balancing her 
trade budget while allowing un- 
restricted imports from other 
countries? When will trade with 
Norway open up, and how much 
greater will anglo-Dutch trade 


grow? Which brings me 
to the actual conditions of 
trade with overseas markets 


What licences are required for 
Burma and how are they 
obtained? When import duty 
is levied, is it on an ad valorem 
basis or the C._.D.V.? 


* * * 


° 

MY SECOND POINT is concerned 
with the channels of distribution 
for your particular type of goods 
or services You will never 
achieve good sales if your goods 
do not flow evenly and easily to 
the consumer, who can be anyone 
from a Government department 
buying a power station installa- 
tion to a native buying a bottle 
of cough mixture 


In each market, distribution 1s 


usually a different problem. You 
must know the best and most 
acceptable channels for your 


goods to take. This will affect 
such matters of policy as the 
advisability of local manufacture 
or local assembly. Is an agent 
necessary, and, if so, what kind 
of agent”? How shall he operate, 
and on what terms is he to be 
appointed? Will a New York 
agent cover San Francisco-—and 
what about New Orleans” 


If you sell consumer goods, 
what wholesale and retail channels 
are there? East Africa is a 
bazaar trade market, but you 
would not be surprised at that 


when your research shows you 
the number of Asiatics living in 
Kenya. If you sell liquor, then 


you are not able to choose your 
channels of distribution in 
Sweden because, as many of you 
know, liquor there is a govern- 
ment monopoly and can only be 
sold in government § controlled 
stores. There are other markets 
in the world where this also 
applies 

What mark-up do retailers 
place on important goods 
m the U.S.A.? The size of the 
mark-up has surprised many U.K 
manufacturers, but you cannot 
easily go against the customs of 
a market 


MY THIRD DIVISION in research 
concerns the study of the 
potential of each market for your 
goods. This involves finding the 
answers to such questions as: Is 
the product suitable for 
particular market? Are you 
likely to be able to sell fur coats 
in Panama? Will the product 
perform any useful function? 
Occasionally the answer to this 
question js. surprising as, for 
example, the fact that umbrellas 
are sold in Bombay to keep off 
the sun, not to keep out the rain 
because, as anyone who has been 
in a monsoon knows, an umbrella 
is quite useless to keep out the 
wel 

What about prices? To sell a 
tube of cold cream in South 
Africa at 15s. 11d. would be use- 
less if all the other brands of cold 


crean are sold at under 10s. 
There is another mistake here 
also—the lowest unit of money 


in South Africa is popularly the 
ticky—3d. Multiples of 3d. are 
therefore essential when prices 
are fixed, so the cold cream 
should be either 15s. 9d. or 16s., 
assuming that it could sell at that 
price level 

You would not easily sell 
butter in Colombo wrapped only 
in grease-proof paper, as we 
have it over here. I should insist 
on an airtight tin anywhere in 
the Far East. This indicates that 
a survey of packing is needed, 
and brings you to a study of 
your competitors and an estimate 
of the size of your potential 
market. How would you, for 
example, evaluate the potential 


of Mexico with over twenty 
million inhabitants against 
Holland with half that 
number? 

* * * 


HAVING DEFINED your objectives, 
I suggest you need not, in the first 
place, Move one step out of your 
own offices. In your own files 
you have almost certainly enough 
information to answer probably 
a third of your research questions. 


1 would not suggest you spend 
too much time on agents—you 
want them to sell your goods, not 
merely to be providers of infor- 
mation. But who is better fitted 
to give you the answers to some 
of your research questions than 
the man who actually has to sell 
them? 

In the same way your shippers 


Extracts from a lecture given 
by H. DESCHAMPSNEUPFS, 
overseas manager, F. C. Prit- 
chard, Wood and Partners Ltd., 
at the Conway Hall, London, 
on behalf of the Institute of 


can help. 
bank. 

There are many other bodies 
in this country to which you can 
go: The Institute of Export, the 
F.B.1. and the various Chambers 
of Commerce 


The Government has realised 
the need for good overseas 
market information, and has tried 
to provide it. The C.R.E. of the 
Board of Trade, and the Dollar 
Exports Board both provide 
valuable facts and figures. And 
there is Betro—privately started 
but now Government subsidised 
—able to carry out full-scale 
consumer research in any market 
of the world. 


Many large U.K. firms entrust 
their home market research to 
theic U.K. advertising agency 
An increasing number of them 
are entrusting their overseas 
market research to the same 
agency, especially when it has 
good overseas connections. 


Then there is your 


Finally, there is a personal 
visit to the market. But to go to, 
say Peru, will not in itself teach 
you the facts about that country. 
You will obtain those just as 
easily at home. But it will serve 
to confirm the conclusions you 
have drawn from your research 
work. 


* * * 


Not sO LONG ago market 
research hardly existed, but as 
selling goods has become harder, 
so more study of the methods 
of selling has developed 

The tendency to-day is to over- 
emphasise the value of research. 
Consider it in the light of an 
advertisement for Punch pub- 
lished some weeks ago, wherein 
Toby and Punch have a conver- 
sation about a survey that has 
been made showing who reads 
their publication 


“Why, here, Sir, is a survey 
an analysis, and | know not what 
a whole regiment of figures to 
prove .. .” says Toby. Punch is 
a little scornful, and Toby asks 
him if he scoffs at surveys. Punch 
replies that, on the contrary, 
they are “the polished bones of 
fact,” but he points out that if 
you count men’s skulls you do 
not necessarily record their 
judgments 


Let research produce the facts, 


but let commonsense and 
informed opinion make the 
hecisi 
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What it is... 


The RHODESIAN RECORDER published 
monthly in Salisbury, Southern Rhodesia is a com 

rehensive trade journal attractively produced. 

he RHODESIAN RECORDER answers the 
long felt need for such a journal in Central Africa 
—it covers the vast. and as yet comparatively 
untapped markets of Northern and Southern 
Rhodesia, Kenya, Uganda, Tanganyika, Portu- 
guese East and West Africa, the Belgian Congo— 
in fact, all territories north of the Union's 
border. 


What it does... 

The RHODESIAN RECORDER can sell Tex- 
tiles and Clothing; Footwear and Leather 
Goods ; Furniture ; Hardware and Domestic 
Appliances ; Cosmetics; Toys and Fancy 
Goods ; Foodstuffs; Machinery and equip- 
ment for the light and heavy industries to this 
market that wants to know where and how to 
obtain these goods. 


Full particulars from >— 


SOUTH AFRICAN JOURNALS LTD. 
34-5 Norfolk St., Strand, London, W.C.2 
Phone—TEMple Bor 869! 

Sunlight House, Quay St., Manchester 3. 
Phone—Blackfriars 3169 


“ses av ent NEW YORK 


The outstanding fact cbout Americon markets i 
British goods is that one city concentrates more 
customers in its 50-mile shopping radius than whole 
states piled together. One reason is New York's 
way of life. It has more theatres, more movies, 
more hotels and nightclubs, more operas, more 
sports events. And more people with 


more dollars to spend. 
and in New York. . 


The city's own magazine, CUE, covers roe 

of New York entertainment. CUE's rea 

theatres on average of 14 times a 

films an average of 46 Ye OF. Tet ca out 
an overagmhot 53 ti c year. They ore so 
distinglly the we!! to-do customers in this biggest 
\nerican market that more thon twenty British 


r 


_firens ore already odvertising to them in CUE. 


For focts on the New York market aid CUE in N.Y. Write: © 
Ad. Mgr., CUE, 6 East 39th $1 N.Y. 16,8 ¥. USA 
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ADVERTISE IN 
NORWAY 


Aftenposten, Norway's great 
conservative daily, is read by 
those people who have money 
to spend on imported goods. 
Furthermore it has more than 
double the circulation of any 
other Norwegian ne-sspaper 
and by far the lowest adver- 
tising fate per thousand 
readers. Our representatives 
will gladly furrish exact figures 
in support of these statements. 


ADVERTISE IN 


Liflenpoften 


135,906 (Saturdays 148,881) 


| 


| 
| 
| 
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STEADY ! 


The really successful export- 


ers are those who plug away - 


at the steady markets. Look 
through the Board of Trade 
returns over a period of years,: 
and you will see how trade 
with Sweden has developed 
unsensationally but steadily, 
until she is now one of the 
biggest markets in the world 
for British goods. 
Advertise in the steady Swed- 
ish market. 


ADVERTISE IN :— 
STOCKHOLMS 
TIDNINGEN 


DAILY NET SALE : 
ie3.ei4 (Sundays 223,200) 


REPRESENTED BY 


Gy 


JOSHUAZ, B. POWERS LTD., 14 COCKSPUR STREET, LONDON, 5.W.! 
Telephone : WHI 3305/6 and 33667 


but, in spite of the proverbial 


hckleness of the weather, your 


motoring at least can be tho 


roughly dependable when you . . 


Rely on 


DUNLOP 
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the magazine of New York Master Tyre 
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ADVERTISER'S WEEKLY 


Only Daily Newspaper in 
Northern Ireland guaranteeing 


EXCLUSIVE 


COVERAGE 


CERTIFIED 


AVERAGE DAILY NET SALES 


OCT. NOV. 


DEC. 1949 


42,540 


Irish Dews 


BELFAST 


London Office : - 
177-8 Fleet Street 


Phone CENtral 6497 


‘The Evening 
BATH & WILTS | 


CHRONICLE 
& HERALD 


with its three 
associated Weeklies 
cover the 


*INCREASING. 
markets of 
SOMERSET 
& WILTS 


Wessex Associated News 
Ltd. Bath 


LONDON 
Mr. S. H. Roberts, CEN. 2767 
- 
@ Recent Survey of Eight South-Western 


Counties shows largest percertcge population 
increases in Somerset and Wits 


ee 


UVELLE 


(NEWS) 
OPSA DATA 


HOLIDAY AND 
TOURING NUMBERS 


ve . mbers 


+ forrry 
wu 


py 


The Egyptian Gazette 
Images 
Al Mussawar 


Agents and advert 


ars on Middle East Press from 
GEORGE YOUNG 
OVERSEAS PUBLICITY & SERVICE AGENCY > 


110 Fleet St.london EC4 Cen 549467870 


i) 
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Stunt Advertising In 
Post-War Italy 


N the process of remodelling 

Italy's business life there are 

many things of interest to 
the advertising man which reveal 
conditions that otherwise would 
go unnoticed 

The first obvious thing is the 
vast display of newspapers and 
periodicals In the newspaper 
world each of the many political 
partics has its own publication, 
which is required to play its full 
part in the conflict between the 
various factions 

Circulation figures are the sub- 


ject of much speculation, and 
although figures may be re- 
ceived in answer to an inquiry, 


it is well to remember that they 
may bear no relation to fact. It 
is advisable, therefore, to operate 
through a well established agency 
on the spot. Such agencies will 
know the type of response to be 
expected in a pafticular field 

In the general consumer field 
many familiar brands will serve 
as a guide to newcomers 

Posters and painted signs are 
of a high standard. One particu- 
larly attractive display was a mass 
posting of an artistic “Palmolive” 


series across one of the main 
squares of a city 

One of the chief sites for the 
display of posters is along the 
various autostrade Their stan 


da rdised 
measured 
sense of 


size and frequency at 
intervals produces a 
monotony rather than 
allowing the posters to serve their 
true function 

The standard of window display 
is high, with all goods clearly 
marked with neat price tickets of 
interchangeable plastic figures. 
In most large cities and towns 
shop fronts are of modern design 

In Naples the demands for up- 


Japan 


to-date display are being heeded 
and in one of the many crowded 
Street markets is to be found a 
newly fitted grocery and provision 
Store with its refrigerated display 
counters and with a general dis- 
play of products worthy of the 
Strand These street markets 
show many novel features when 
compared with those of London 

In one of the oldest in Venice, 
is a novel feature which might 
well be copied elsewhere. Most 
of the small market shops in this 
district have telescopic windows 
which, when the shop is closed, 
are accommodated with all their 
contents in the “behind the 
counter” space, leaving as much 
of the narrow street as possible 
free Next morning, with the 
opening of the shops, the whole 
window, complete with fittings 
and contents, is pulled forward 
upon a rail foundation, leaving 
the inside of the shop free for 
service 

Novel advertising methods are 
being used in the form of aero- 
plane towed signs, and to impress 
the message further the ‘plane 
discharges at intervals a small 
“bomb” which showers a small 
advertising parachute. 

Another novelty fs to be seen 
in the tramcars. Changing mes- 
sages are fitted to the handles of 
the hanging straps. As the pres- 
sure on the straps varies with the 
movement of the vehicle, a mes- 
Sage in a panel on the handle 
changes 

The standard of advertising 
varies considerably. Newspaper 
display leaves much to be desired, 
aithough the standard is higher 
in the magazine class. Posters 
are of a particularly high stan- 
dard.—T.T 


Anxious To Trade With U.K. - But 
What Have We To Offer ? 


Britain has not much to offer 
as exports to Japan except, 
perhaps, certain machine tools 
and raw materials 

Japan is, however, just as much 
in need of dollars as Britain, 
and is anxious to do more trade 
with the sterling area 

These were among the impres 
Air Vice-Marshal 
C. A. Bouchier at a recent F.B.1 
conference, following his return 
from a three-months’ study of 
economic and industrial condi 
tions in Japan 

In spite of increased production, 
like Great Britain, the Japanese 
still had to sell their goods 
in the shrinking markets of the 


world, and in those markets their 
exports would tend to meet 
tougher competition. Meanwhile, 
Japanese unsold stockpiles (esti- 


mated at £45-S0 million) were 
mounting. Even so, it was reason- 
able to assume that Japan's 
foreign trade would continue to 
expand 
Japan's overall import and 
export statistics (in thousands of 
U.S. dollars) have been as 
follows 
Adverse 
Exports Imports Ralane 
a49 $10.93 R75.518 384 S87 
1948 258.271 682,613 424,342 
1e4 173.568 526.130 352,542 


“malig *s s a ae. : : ia ie Z ao Zs ao ne he 
git . - saa 
.' BO 
e a | 
1s ft 
ie 
oe 
i) 
a 
ies: 
xe 
i) 
f Po 
ie : ee 
“ | bios 
oe ot a ’ 
cz ingen, | 
oe E.C.4 : 
es ’ SS Tito L 
a S 
ey at : K SS 
+ SS Ne wats ; 
Ca a la MBER ome 
SN 
if = ¥ 
-_— + 
a: 4 y 4 
Se 
& { 
4 
. - > 
= 
ig |_| | 
o.. 
i TT 
wf reader fH fay and 
a y ‘ . f , j 
ee ® ’ é } 7 : 
«fs J attractior are eing f{ 
be ° juced in Egypt by a . 
: Po PS | | 
Lf } 4 
A MEE advertisers 
eS apply for deta 
ak ' 
AM ee | | 
1 —{—————$ 
7 ——— 
Ad —_—_—_—_—_—__ 
y) 
u 
: rs - E : cig i * eo S rae vs 
\) eee ae : RR S| > ee ee ae a ee Ee ee: ee 


Aran. 6, 1950 ADVERTISER'S WEEKLY [ 
: The kind of person ; 
| who belongs to 


The Times Library... 


Business executives, school teachers, research workers — people with 
intelligence and people with taste—they are the people who read The Listener. ; oi 
That's why The Listener is on The Times Bookshop’s advertising schedule. 
That's why you should include it when you want 


to reach 150.000 readers in Class A Plus. 


...1t8 the kind of 


person who reads — 


The Listener 


wit l ~ aS 


NEPAL. iif? mt 
Advertisement Department, BBC Publications, Broadcasting House, Portland Place, London, W.1. ——— 
Gorden & Gotch Advertising Lid , 
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POWERFUL! 
PULSATING! 


The Best Fellows 
Advertise 


In Cambridge! | pytpown 


VARSITY ANNOUNCES 


“CAMBRIDGE 1950” 


THE YEAR BOOK 


DEAR 


A 96 page souvenir of Cambridge life 
published in the summer spending 
Spree—* May Week’. 

1S BEST! | cons: 
PETER QUAYLE, VARSITY, 128 MARKET HILL, CAMBRIDGE 


Any schedule covering the Bast and West Ridings 
of Yorkshire should certainly include the Goole 
Times Series These four weeklies give concentrated 
coverage over the rich agricultural area from Don- 
Caster to Selby and Goole, the Goole Times itscif 
being the only paper published in the important 
port of Goole. The Series is filled with local news 
of personal imerest to every member of the com 
Munitics i serves, the rewu't being that every copy is 
read thorough'y—a point that the astute space 
bever arnre 


1 LONDON 


tates 


E.W. PLAYER LTD. 


30-32 FLEET STREET - 


E-C-4 CENrrat2786-7-8 


The London Office tor some of the Best Media in the Country i 


The 


Mis € Rockleys’ LCLION - 


For «@ poster advertising 
campaign in any of the areas 
shown on this map consul: 
Mills & Rockleys. 

Single sites, special displays 
or complete coverage for long 
or short periods. 


Every detail of « poster 


CMLL & ROCKLEYS LTD. 
= Central Offices : 21 oe RD., COVENTRY 


LARGEST NET SALE IN KENT 


KENTISH TIMES 


SERIES OF EIGHT LOCALISED EDITIONS 
A.8.C. CERTIFIED NET SALES WEEKLY 


80,528 


The weekly average of small classified ott is 1,249 inches, equalling 5! columns 
Rates on on application 


Advertisement Flat Rate 20 - per s.c. inch 
TIMES BUILDINGS SIDCUP Tei: Foors Cray 3077 (3 lines) 
London Office: 329 High Holborn, W.C.1 Tel. Holborn 2730 
else at Bromiley, Orpington, Elthom, Bexleyheath, Erith ond Dartford 


EXPORT MARKETING 


19% 


Aran 6 


Round The World Quickly 


Topical Notes About Overseas Markets 


OMPETITION to establish 
brand names in the con- 
umer's mind is_ particularly 
ierce in Canada, reports the 


soard of Trade Journal, and the 

.. exporter should make every 
ffort to use his packaging to help 
n the establishment of his brand 
yame. 


* * * 
NFORMATION gircular of 
Johannesburg Chamber of 


‘ommerce quotes the Commis- 
sioner of Customs and Excise: 
‘The Director of Imports and 
Exports is prepared to allow the 
importation of goods consigned 
to Northern and Southern 
Rhodesia without import permits, 
although the relative invoices are 
made out in the name of the 
Union firms who pay for the 
goods and are regarded as the 
importers.” 
* * * 

HE Bombay Government 

have extended the advertise- 
ment tax to periodicals having a 
circulation of over 1,000, 
Hitherto the tax was levied only 
on daily newspapers. 


Belgium 


OLAND and Britain have 

reached agreement on export 
and import quotas for miscellane- 
ous manufactured goods in 1950, 
amounting to £2:2 million for 
Polish exports and £1-3 million 
for United Kingdom exports. 
Most important United Kingdom 
exports are commercial vehicles 
and motor cycles, pharmaceuti- 
cals, typewriters, books, insulating 
and presgure sealing materials, 
engineers’ and hand tools. 


* * * 
ONSUMER goods such as 
Kolynos Tooth Paste, 
Anacin, and Macleans Tooth 


Paste are now being manufac- 
tured in India. Vaseline is being 
packed there. 

* * * 
ISCUSSIONS about Anglo- 
Finnish trade and balance of 

payments in 1950 were concluded 
in London last month. The 
value of trade both ways in 
1950 is expected to be consider- 
ably above last year’s levels. 

The Finnish import programme 
includes textiles, chemicals and 
machinery products. 


Advertising Steadily Developing 


\ YRITING in the Board of 

Trade Journal, the Com- 
mercial Counsellor at Brussels 
says that since 1945, advertising 
has steadily developed in Belgium 
ind for most goods publicity of 
some kind is now considered 
essential. 

For capital goods and indus- 
trial supplies, the benefit to be 
derived from direct advertising in 
Belgian publications is rather 
questionable. On the other hand, 
a large number of Belgian indus- 
trialists, engineers, chemists and 
other technicians read British 
trade and technical papers, and 
advertisements in these publica- 
tions are seen by many potential 
customers. Such publicity, how- 
ever, should be followed up by 
illustrated and descriptive 
brochures and catalogues. 

Branded consumer goods must 
be advertised 

Advertising need not be limited 
to Press publicity, and, for con- 
sumer goods, should include at- 
tractive and easily recognisable 
wrappers, boxes and cartons, 
window display materials and 
samples 

There is no commercial adver- 
tising on 
but publicity in cinemas is be- 
coming popular. Exhibitions and 
commercial fairs held annually in 
Belgium also provide oppor- 
tunities to display and demon- 
strate new products. 

British manufacturers must not 


' expect to find many Belgian im- 


the Belgian wireless, 


porters willing to place orders and 
to undertake the risks of market- 
ing and distribution. The manu- 
facturer is expected to bear the 
burden, not only of creating but 
of maintaining demand, even for 
products which are well known 
in the United Kingdom. 


Sweden 


Brochure Follow-up 
To Market Research 


Valuable information about 
the Swedish market is provided 
in a folder issued by Mather and 
Crowther Ltd., London. 

Attractively presented, with a 
map showing density of popu- 
lation, it gives facts and figures 
about the Swedish way of life. 

Designed to assist those unable 
to follow up market research with 
a personal visit, the brochure 
provides information such as 
that there is a radio in every 
home, only three boarding 
schools in the country, few 
servants, plenty of sunshine, one 
cinema to every 360 people, and 
over three million cycles in use 

Points of special interest to 
salesmen and advertisers are: 
More is spent by larger stores on 
window displays than on Press 
advertising; complicated laws 
govern free gift schemes; grocers’ 
shops are scarce; there are many 
self-service stores 
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The NORTH EAST 


with a population of over 2% millions 


is DAVID ALLEN country 


ro 
ie 


A ae =a 


| 
s 

- i) 
Zz 
g 4 
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Newcastle-on-Tyne (295,240) — the greatest industrial city of the North East, 


Gateshead (117,000), Sunderland (181,340), South Shields (108,360), Darlington (84,830), 
Durham (20,240)—all uphold the David Allen tradition of a poster service second 

to none. In over 180 other towns and districts throughout Northumberland, Durham 
and Cumberland, David Allen sites are predominant. 


All enquiries to Head Office : 


DAVID ALLEN & SONS LTD. 


7 Buckingham Palace Gardens, London, $.W.1 Telephone: Sloane 0711 Telegrams: Advancement, Sowest, London 


AREA OFFICE: . 
18 Bath Lane, Newcastle-on-Tyne, |. Telephone: Newcastle 21528 Telegrams: Dallen, Newcastle-on-Tyne 
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A MONTH 


Club 


of 


5 


of 


Lord Mackintosh 


ago 


Mainly Personal— 


By CONTACT 


it was 
announced that Lord Mack- 
intosh 1s 
Publicity 


receive 


the 


London 
¢ up for dis- 


i 


ting u ished 
services to 
a d vertising 
But he con 
tinues lo 
place 
tising 
debt, 


adver 
in his 
having 
nce 


accepted the 
chairman- 
ship 
Organising 
comm itice 
the 
A d vertising 


of the 


1951 


Convention 
As president of the Advertis 


ing Association 
Lord Mackintosh 


from 
not 


1942-6 
only 


guided it through wartime dith 


culties but helped 


post-war developments 


prepare 
One of 


for 


his tasks was to set up an export 
committee to mobilise marketing 
and advertising knowledge for tie 


export drive; 
mation of 


STITC 


this led to the 
the British 


for 
Export 


Trade Research Organisation 
Another achievement of this 
period was the creation of the 
Central Appointments Bureau, 


which led to the founding of the 
present Advertising Appoint 
ments Bureau . 

His magnificent work as chair 
man of N.A.BS. for the three 
years up to last July is part of a 
fine record of public service 


a ee 
GEORGE A. GREENWOOD 
tells me he has resigned the Lon 
don editorship of Northern Whig 
(Belfast) whitch he has held for 
nearly ten years and which has 
necessitated his daily attendance 
at the House of Commons. He 
is to devote himself exclusively 
along with his co-director, George 


S. Graves, to the affairs of 
Cireenwood, Ritchie & Morris 
Lid., editorial and public rela 


tions advisers and newspaper cor- 
respondents 
Greenwood's is 
oldest’ established relations 
organisaions and acts for some 
important industrial and institu 
tional inter It will be recalled 
that Greenwood was formerly 
general manager of Britanova, 


one of ihe 


Press 


ests 


— 


CRAFT 


more than read 


—il’s kept 


and studied 


ABC NET SALES 

292,227 COPIES A MONTH 
i bt a page— 

lype area 8}” x 6” 


Advertisement Manager 
5S. H. BOWDEN 
Stitcheraft Ltd. 

t West Road 
Brentford Middlesex 


Crea 


Telephone EALing 6283 


Te? 


rs) 


and associated news agencies, 
with world-wide ramifications, of 
which, until recently, Edward 
Hulton was chairman 

George is a Yorkshireman and 


wrote his one novel set in the 
county of broad acres but de- 
cided that journalism and indus 
trial projection were more in his 
line than fiction. He has been a 
Parliamentar y candidate and 
knows almost everybody im 


politics, literature and the 
important industrial circles. 


x 2 = 


more 


AS ONE who has largely made 
her name on her knowledge of 
the woman's outlook im many 


fields, Mary Gowing is, so to speak, 
on her home ground as head of 
the Woman's Department of S. H 
Benson. When was brought 
tc London by Ser Advertising 
21 years ago it for the (at 
that time rather advanced) reason 
that she was a woman; in due 
course she was placed in charge 


of their Woman's Appeal Depart- 


she 
vice 


was 


ment. The four A.T.S. recruiting 
campaigos which she directed 
from John Tait & Partners for the 


Ministr of 
the war 


Information during 
were much admired in 
advertising circles; and whenever 
she writes or speaks on women's 
subjects or the woman's point of 
view in advertising, she is always 
widely reported and quoted 

A native of Manchester, 
Gowing worked as a commercial 
artist in London with Norfolk 
Studios and in Liverpoo! with ¢ 
Vernon & Sons It was with 
Herbert Greaves, of Manchester 
that she moved on to the execu- 
tive side. She returned to Lon 


Mrs. 


don with Service Advertising, and 
about 16 years became co 
founder of John Tait & Partners, 


the joint managing directorship 
of which she has just relinquished 

Immediate past president of the 
Woman's Advertising Club of 
London, Mrs. Gowing is also one 
of the few women to have been 
a member of the Advertising 
Association council, on whose 
advertising education committee 
she served 


~x~ * * 


FRANK GIBBENS., due to retire 
from the general managership of 
the Northclitle Newspapers Group 
in May, was in rathways 
for 14 coming to 
newspapers 1915 that 
he joined the Hulton 
& Co., Ltd 

He witnessed the splitting up of 
the Hulton papers between 
Allied Newspapers and the Beaver 
brook interests, and the ultimate 
sale of the (then) Daily Sketch 
ind Sunday Herald to Allied 
Newspapers, remaining with 
Hulton and its associated news- 
paper undertaking till 1928 
During most of this period he 
acted in a managerial capacity 
and served on the Newspaper 
Proprietors Association council 
and technical committee for eight 
years 

In 1928 the late Lord Rother- 
mere launched Northcliffe News 
papers Ltd. which Gibbens 


actually 
before 
It was in 

staff of E 


years 
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joined, progressing to joint man- 
aging director, and taking a pro- 
minent part in the launching of 
the Evening World at Newcastle 
and Bristol 
He became 
manager 
N ort heliffe 
N € wspapers 
Group after 
the absorp- 


N ¢ wspapers 
by Associ- 
ated News- 
papers. 

He is a 
director of 
the Chelten- 
ham, Glou 
c e $s tershire. 
Hull and Grimsby, and Swansea 
companies, and during his asso- 
ciation with the provincial news- 
papers has been a member of the 
Newspaper Society Counci) and 
of the Society’s labour commit- 
tee. 

Cc. L. W. Chant, 


him, has been 


Frank Gibbens 


who succeeds 
general manager 
of Staffordshire Sentinel News- 
papers for six years He will 
remain a director and also retain 
i similar appointment with James 
Heap (Hanley) 1925 Ltd. Before 
eoing to North Staffordshire he 
had served for cight years as 
director and general manager of 
the Gloucester Citizen. 


x2 2 
AS A FORMER director of 
public relations at the War Office 
Lord Burnham, managing direc- 
tor, Daily Telegraph, was present 


along with public relations 
people from the War Office, 
Army Commands at home, and 


the B.A.O.R.—at the Waldorf last 
week to say good-bye to Brigadier 
Lionel Cross, who has vacated his 
appointment of deputy director, 
public relations, War Office 

Tributes to Brigadier Cross 
were paid by Major-Gen. R. 
Edgewerth-Johnstone, director 
of public relations; John Culloch, 
chief Press office; and Major 
Alan Simpson, deputy assistant 
D.P.R., Northern Command. On 
behalf of the D.A.Ds.P.R., 
Major Simpson presented him 
with a silver cigarette case in- 
scribed with their signatures and 
Command “flashes”; and Lt.-Col 
Keith Briant made a presentation 
for B.A.O.R. P.R. staff 


WEEKS WISECRACK 


“Now that we've made our 
ads. look like the editorial 
columns, the editorial 
columns have begun to 
look like ads.” 
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BRITISH furnishings being bought 


for American homes... 


tN ge - 


In thousands of elegant American homes such as this, so surely reflecting the 


poise and prosperity of the New World in the new half-century, is a corner 
of Britain... 


Graceful furniture and rich-hued British furnishings adding the measured dignity 
and mellowed taste of the Old Country to the lively assurance of the New. 

Every day, British furniture, furnishings and domestic appliances are being 
bought for American homes—where the income-level leaves a spending-margin 
for things of taste, utility and charm. 


BRITISH FURNISHING & Domestic APPLIANCES is the distinctive quarterly export 
trade journal which will carry your clients’ messages direct to the trade buyers of 
BRITISH 


all the most important hard currency markets of the world. It is regarded, inter- 
FURNISHING nationally, as representing in its field only the very best, in value and design, of 
AND Britain's export merchandise. 


DOMESTIC APPLIANCES It should be the spearhead of your clients’ overseas advertising. Send for full 


details and specimen, TO-DAY ! 
8 


Rates and descriptive brochure sent on request to the Advertisement Director, 180 Fleet Street, London, E.CA. Tel: CHAncery 8844 (15 lines) 
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ADVERTISER'S WEEKLY 


Directory 


PUBLICITY CLUB OF 
LONDON 
Publichy House, Gecknall Street, W.2. 
Phone. Templic Bar 3112 
Place of Mecting —Waildort Hotel 
Aidwych. W 
Dav and Tume of Meeting. Alternate 
Mondays 6 pm 
Previdem. ~ The Lord Mayor of 
London 
yoo ~ol. George Warden, M.A 
OBF 
Treasurer —S. T Holmes 


Cemral 3952 

Detegates to Club Development Com- 
mittee —-W. R. Balch, Grosvenor 2921 
Arthur Chadwick, Temple Bar 2641 


ALDWYCH CLUB 
18 Exeter Street, Strand, Loados, W .2. 
Phone: Temple Bar 4884-5 & ‘107 
Presidem.—The Hon. Lionel Berry 
Chairman.—-E. W. Barney 
Treasurer.—Alan C_ Lucas. 
Secretary. 5. V. Morrish 
Delegate to C.D Ernen,’ Meica fe 
The Belfast News Letter, 85 Fleet Sireet 
London, E.C.4. Central 3465 


FLEET STREET COLUMN 
CLUB 
St. Brides House, Salisbury Square, E.C.4. 
Day and Time of pacing. Opes dacy 
llam tw 6pm. Mon 
Presdent.—Max Aitken DSO DF « 
Chairman —-Andrew Milne, Director and 
General Manager, Drapers Record. 229 
he Holborn, London, W.C.1. Chancery 
6291 


Treasurer Tr. F. Clarke, BR. F 
White & Son, 72 Fleet Street, London 
BE.C4. Cemral $311 


Secretary / Manager. ~-Miss Gwen Palmer 


THE REGENT ADVERTISING 
cCLU 


Buckingham Street, W.C.2. 
Day and Time of Meeting —Premices 
day 

Brebrer, OBE 
British Transport Commisvoo 
SS Broadway, SW 1 

Chairman Cmdr R obertson- 
Macdonald, Provincial Newspapers Lid 
2 Salisbury Square, London C4 
Central 9462 

Treasurer —-Fredk. J. Trash, The Star 
72 Fleet Street, EC 4 Central Sooo 
Secretary Kenneth N. Pounds, The 
Regem Advertising Club. 19 Buckingham 
Street, W.C_ 2. Temple Bar 304 
Delegates © CDC Miss Audrey 
Deans, AILP.A Prichard. Wood & 
Partners, 25 Savile Row, W C.1; Cadr. A 
Robertson-Macdonald, Provincial News 
papers Lid. 2 Salisbury Square, E.C 4 
Central 9462 


SOLUS CLUB 

Time of Meeting. —Monthly Dining Club 

Presidem Cc. HH. Ward Jackson 
British Ce‘lophane Lid. 17 19 Stratford 
Piace, Oxford Street, London, WI 
Maytair 8721 

Treasurer —Antony Hunter Mi ford 
House Milford | pm London, W.C.2 
Temple Bar &2 

Secretary Boa Coulton, Harrwon A 
Sons Lid 47 St. Martins Lane 
London Wwe 2. Temple Bar #6! 


THE THIRTY CLUB OF 
LONDON 
Piace of Meeting —Claridgc’s Hotel 
Day of Meeting —-Mostly Third Tuesday 
in cach month but subject to alteration 
Presdent 1 Ww Needham, Daily 
Express, Fleet Street, London, E.C4 


Treasurer — Herbert Tingay George 
Newnes Lid. lower Houve, Southampton 
Street, Sand, WC 2 Temple Bar 880) 

Secretary —Andrew Milne. The Drapers 
Record 229 « Hish Holborn, W.C.1 
Chancery 629 

Delegate to C DC —Andrew Milne 


THE WOMEN’S ADVERTIS- 
ING CLUB OF LONDON 
Piace of Meeting -—The Oak Room 

Trocadero Restaurant. W 1 

y and Time of Mecting —Morthly- 


Presxient Miss Olive Bird The 
National Magazine Co. Led ” Grow 
venor Gardens, London SW. Sloane 
aso 


Vice-President Mixx Doris Ri garden 


31 Clubs and Associations affiliated to the Advertising 
Association are given here as a service to the advertising 
club movement and all who are interested in it. 


Norman Kark Publications, 610 Grand 
Buildings, Trafalgar Square, London 
WC. Whitehall 4248 

Ireasurer—Miss Marjorie Wenmoth 
Grifiim & Milington Lid, 20/22 
Wellington Sweet, London, W.C.2. Tem- 
ple Bag 81455 

Secretary —Misg Sybil Mawdesicy, The 
Conde Nast Publications Lid, 17 Golden 
Square, London. W.1. Gerrard 9060 


THE PUBLICITY CLUB OF 
ABERDEEN 
Piace of Meeting —The Royal Athen- 
acum Restaurant 
Day and Time of Mecting —Pirst 
Thursday of Month—7 m 
Presidemt (Honorary) tae Lord Pro- 
vost Dpncan Fraser, Esq. C.BE.. The 


Town yuse, Aberdeen 
Chairman.—Lt.Col Harry Webber 
E Corporation 


Publicity Office, 
24_Union Street, Aberdeen. 23456 

Treasurer —-Willtam Barr, Mearns Pub- 
lieity, Majestic Buildings, Union Row 
Aberdeen. 26311 

Secretary. — Jame S. Gibb, MA 
24 Union Street Steen 23456 

Delegates to CDC —Lt<Col. Harry 
Webber, M.B.E.; James C. S. Gibb, M.A 


BERKS AND BUCK 

PUBLICITY CLUB 

Plac of Mecting. — rown Hotel 
Sioush and at Reading 

Day and Time of Meeting. —Altercate 

Thursdays, lunch and evening mectings 


Presidemt.—Sinclair C. Wood, O.BE 
LPA., F.C. Prichard Wood & Part 
ners Lid.. 25 Savile Row, Loncon, WA 


Chairman.—-P. J. Halsey, MILAM A 
Avpro Lid.. Buckingham Avenue, Slough 
Bucks. Slough 2238) 

Ireasurer —-M_ W. Boyce. MI AM.A 
Biack & Decker Lid.. Harmondsworth 
Middlesex, West Drayton 268! 

Courtney E 
MSMA 2 
A loys Ltd., Slough, Be — 

Delegates to C 
MILAMA ae ver 
Avenue, Slough, Bucks 
bd Courtney Embicy MILAMA 
M.S.M.A 


BIRMINGHAM PUBLICITY 


ASSOCIATION 
Presidem.—B. J . J.P., 22 Garden 
Vilage, H Bur h Roms. 
ley 67 and steoowen 1174 
Chairman E Lustcou - Evans 


M.LA.M.A.. 10 Wye Cliff Road, Birming- 
ham. Broadwell 1500 
H. N. Brealey, 89 Solihull 
Lane. Birmingham, 28 Shirley 1426 
Reginald Heath. 14 Exchange 
Buildirgs wa v2 2. Midland 0591 
De'egate to € George Huchings 
118 Widney Lane, Solihull Warwickshire 
Solihul) 1407 


BRADFORD PUBLICITY 
ASSOCIATION 
Place of Meeting —County Restaurant 
Bridge Sueet 
Day and Time of Meeting. —Second 
and Fourth Thursdays in month Evenings 


President Kenacth W Parkinson 
A 
Chairman « G Powney 
ALPA Powney Parker Public 
Services Britannia «House 
20456 


Treasurer —A. R. Gallant, Watmoughs 
Ltd. Ide, Bradford. Ide 26 

Joim Secretaries R. Shepherd, The 
Yorkshire Post Bradford 21571 I 
Thompson Crofts 
Thornbury, Bradford. 65251 


BRISTOL AND WEST 
PUBLICITY CLUB 

Place of Meeting. —<Grand Hotel, Broad 
Street, Bristol 

Day and Time of Mecting —6.10 pm 
second Tacoien each month. 

Presictent - Tuc mer, 
Road. Keynsham. ar Bris 

Chairman —E_ Turner Pui Relations 
Officer porous of Wemon-Super-Mare 
Town a Weston-Super-Mare 

Toeiparer —R ‘ear-¢. Walter Pearce 
& Co Lid 14,18 Merchant Stree 
Bristol, 1 

Secretary —E  Atterborow 
View Westhury Park. Bristet 6 


254 Bath 


PUBLICITY CLUB OF 
BOURNEMOUTH 
Place of Mecting—J_ J. Allen's Res 
taurant 
Day and Time of Mecting —Firu Friday 
in cach Month (Luncheon) 
Chairman.—-J_ Eimes Beale, Bealcsons 
Bournemouth S000 
Treasurer —-M. L. W. Wilson, Bourne 
mouth Times, Branksome, Boursemouth 
Westbourne 6327) 
retary.—-9. A. Tilley, Victoria Cham 
bers Fae Vale Road Bournemputh 
Bournemouth 2343 


PUBLICITY CLUB OF 
CARDIFF 
Place of Meeting. —Ange! Hofel. Cardiff 
y and Time of Meeting —Tucsday 


Luncheon. Approximately one per month 
Preadent.—H. B. Duce. Area Managir 


General Electric Co., Lid., Cathays Park 
Cardiff. Cardiff 8800 
Treasurer Arthur w Phi lips 


FSAA., 27 Park Place. Cardiff. Cardiff 


Secretary.—K. Rowland Harris, 29 Par« 
Place, Cardiff. Cardiff 4806 


COVENTRY PUBLICITY 
ASSOCIATION 

Piace of Meeting —Municipal Inform 
ation Bureau, | Union Street, Coventry 

Day and Time of Mecting —Luncheon 
Mectings—first Wecne day im cach month 

President —Lord liffc 

Chairman.—James Taylor, M.1.A.M.A 
Public Relations Offi.er, Munc pal Infor 
mation Bureau, | Union Street, Coventry 
Coventry 4577 

Treasurer —-W V. Curts. Chevlesmor 
Press, Cheylesmore. Coveatry Covenir 
<0? 


Secretary —W_ H_ Berest wd. é o Harry 
Ferguson Lid., Coventry 


PUBLICITY CLUB OF 
GLASGOW 

Piace of Mecting Sroevence Resiaur 
am. Gordon Street. € 

Day and Time of Meet ing.—Friday, | 
pm 

Presifent.——-R. N. McD. Menzies, Peter 
A. Menzies Advertising, 111 Bath Street 
Glasgow, C2. Doug'as 23454 


Treasurer —Fred. D. Greenhill, CA 
65 Bath Street, Glasgow, C2. Douglas 
27% 

Secretary — James T. Jack, R. G 


Brown Advertising, 62 Buchanan Street 
G'asgow, C Central 0838 
De'egates to CDC—R 


Cemral 4956/7 


HULL PUBLICITY CLUB 

Place of Mccting —Roya! Station Hotel 

Day and Time of Mecting. —Ihird Wed- 
nesday in cach month 

President.—-Ellis F. Hopper. Morison’'s 
Press Agency Lid. ‘2 George Street 


Norman J right 8 
Victoria Avenue, Hull Hult ‘ose! and 
337) 


Treasurer T. W. Hazell. Horne Bros 


Lid.. Jameson Street. Hull. Hull 36214 

Secretary Claude F. Brown, Mail 
Butidings pomeon Street. Hull Hul 
15568 —_ 16 


De egates ~_ D J. W. Hallowe'l 
Datly Vall Hull Claude FP. Brown 


PUBLICITY CLUB OF 


IRELAND 
Place of Mecting Mectropo'e 
Busidings 
Day and Time of Meeting —1uncheon 
Second Thursday of month 
Chairman Michac! J. Clarke, Social 
& Personal, 12 Partiamem Street. Dublin 


Treasurer. —Albert Price and V.ctor M 
Secretary —David FP. Luke. Metropole 


Butidings, O'Conne!! Serect. Dublin. 78079 
Delegate © CDC —David P. Luke 


PUBLICITY CLUB OF 
LEEDS 


Powoinys Restaur 


y { Mecting A nat 
Thumdays Lunch of Fvenmne 


Aran 6, 1950 


of Advertising Clubs and Associations 


7 information concerning officers and activities 


President.—Frank Bloomer, A.M.11A. 
BS.F.A 12 East Parade, Leeds. 1 


Stancy Gray, FP SMA 
The Yorkshire Pout, Leeds.! 32701 

Treasurer.—John W. Stafford. A.BS., 
hoods Fesmamens Building Society. Leeds 
1 132 


Acting Secrctary.—-S. J. Minson, The 
Yorkshire Post, Leeds. | 32701 

> -—fRobert William- 
son, FSMA AM.LIA Kazvin, 
Leeds Road. Rowdon. Leeds Rowdoa 
wi; C. Roderick Gallam, Alf Cooke 
Ltd, Crown Point, Hunset Road. Leeds 
10. 20021 


PUBLICITY CLUB OF 
LEICESTER 


Place of Meeting. — Bel Hotel, 


“Day and Time of Mecting.—Approxi- 
mneely third Friday in month—Luncheon 
12.3 p 


President - P Gayton, _Barnfieids, 
Chapel Lane, Leicester. 77877 
Chairman —A/ ber om 264 Queens 


Road, Leicester 
Ww ‘Whitchurch wo 

Broadway Road. Leicester 

A. Marrion iS Led., 

31 London Road. Leicester Business 

65825. Home: 88632 

Delegates to C.D.C.—E. M._ Brown. 

85 Stoughton Drive North. Leicester 

24448; H. Cave, 41 Romway Road 

Leicester. 25677 


LIVERPOOL AND DISTRICT 
PUBLICITY ASSOCIATION 
Place of Mecting —Recce’s Restaurant 

Parker Street, Liverpool 
Day and Time of Meeting. —Sccond 

Friday in cach month 12.45 p.m. for 

m 


President The Earl of Derby 
Edward Stuart Lewis's 
Ltd., Head Office Publicny. 12 Wilham- 
son Strect, Liverpool 

Treasurer —L A. Lomax, Lee & 
Nightingale Lid North House, Norts 
Jonn Street. Liverpoot 2 

Secretary.—-J. S| Brown, David Allen 
& — Ltd 19 Isington, Liverpoai 2 

to C D.C.—Cecil H. Bullen 

6 (<7 Street. Liverpool 2 


MANCHESTER PUBLICITY 
ASSOCIATION 

Presidert.—-F. John Roc, The F. John 
Roe Advertising Agency, 20 St. Ann's 
Square, Manchester 2. Blackfriars 9786 

Charman.-—N_ N. Jones, Thos. Frenc) 
& Sons Lid.. Chester Road Millis, Man 
chester 15. Blackfriars 1887 

Treasurer Pacssicr, Entwistle & 
Country Photo Engravers Lid. 14 Ridge 
field. John Dalton Steet, Marchester 2 
Blackfriars 9613 

Secretary.—John Newton, John Newton 
(Pub icity) Lid.. Corn Exchange Buildings 
Cathedral Strect, Manchester 4. Black friars 
j828 

Delegate to C.D D. J. Roe, The 
F. John Roe Advertising Agency. 20 St 
Aare Square. Manchesicr 2. Biack!riars 


PUBLICITY CLUB OF 
NEWCASTLE-UPON-TYNE 
AND DISTRICT 
Place of Mecting —Crown Hotel. Cay 

ton Strect, Newcastie-on-Tyne 
Day and Time of Mecting.—Tucsday 
730 p.m.—Third Thursday of month 
Luncheon | pm 
Presidem.—Hon. Denis G_ Berry 
Chairman —J T Border Newcastle 
Journal, Westgate Road. Newcastle-apon- 
Tyne. 27500 
Treasurer E R 
Castle Engraving Co 
Strcet. Newcastle-upon-Tyne 238 
Secretary. Miss E. E. Gott, 26 oth 
ot 24357 


Fearssides, Th 
Lid Stowell 


Delegates to C.DC—J. Newcomb 
Advertisirg Ltd 26 «=6©Cloth 
Market, Newcastle-on-Tyne. 24357; J]. T 


PUBLICITY CLUB OF 
NORTH WALES 
Day and Time of Mecting,-—Approxi- 
mately monthly 
Arnold E. Jones. AILP.A 
95. 97. 99 Abergele Road, Colwyn Bay 


Treasurer —R_ L. Hution, Westminster 
Bank Lid. Colwyn Bay 

y—F_ W_ Jefkins, Information 

Bureau Town Hall Liandudno 
Ne 
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Ava 6. 1950 
PUBLICITY CLUB OF 
NOTTINGHAM 


Piace of Mecting —The Reform 
Victoria Sirect. Nottingham 


Club 


Road. Notungham 
Treasurer V 


Notungham 
Delegate w WB. King 
crest Road. Carlton. Nottingham 


ADVERTISING CLUB OF 
OXFORD 


1s —1940 
cd 

of Meeting 

pm trom 


Season Agr 


Alternate 
January 4 Ww 


Prank Blackler 

T t McMahon The 
Morris Garages Lid. St. Aidates. Oxford 
Oxford 2241 

Treasurer —< \ 

Secretary —J c/o 
Motor Co. (Oxford 
Street. Onxtord Oxford 
Oxford 61057 

Je legates » CDE t Kings cy 
Beisten. Wolsey Hall. Oxford. Oxford 
4052, Gavin Starev 17 Fleet Street 
London, EC 4 


Cry 
Gloucester 
(Home 


PUBLICITY CLUB OF 
PORTSMOLTH AND 
SOUTHSEA 
Mecting.—Kimbells Corner 
Portsmouth 
Luncheon 
Evening mectings--Third M mnday 
im cach month 


Road. Watcrioovil’c. Hants Watcrioo 
We 224 
Treasurer —J 


Southsea 


Russell Sims 
Hants 


23 Osborne 
Portsmouth 
Ww. tf Dewey 
Square 


Walsworth 
R usse Chambers Guiidhall 
Portsmouth Portsmouth 2879 

Delegates to C.D Irta DH 
tannon Russel Chambers Guiidhal 
Square, Portsmouth Portsmouth 2879 
J. Russel] Sims 


PUBLICITY CLUB OF 
SHEFFIELD 

Plac rf Grand Hoel. Leo 
pold Street 

Day and P Luncheons 

Fridays 12 1245 pm. Even 
mae Mondays (Alternating 
Fortmghtly ) 


WHITWORTH URGES 


Lt no Maurce “ 


Stanicy. Stanicy Pub 
Boddinges. 2) 
a) 
5 Parktx 
7 2 
Ornes. F.LAMA 
john Brown Lid. Shefficta 


Ort 


na ¢ 
Street. Sheffictd 


SOL THAMPTON PUBLICITY 
CLUB 


Doiphin Hote 
Mecung —L unchecon 
Tucsday pm Evening. fourth 
7M pm 


The Mayor 


of Southampton 
Be. uP 


& Son Lid 

«$04 
Treasurer t “ 
Mastobra Kathicen 


9 Albion Place 


Duraford 
Roed Sholing 


S Kamber 
4 Portland 
Southampton 74il 
De ceates to C.D Ga WwW 
FS. Kimber 


Southern 
Street 


Sanders 


PUBLICITY CLUB OF 
SUNDERLAND AND 
DISTRICT 


Mecting Grand Hore! 


Time of Mecting —Tuesday 
Sw Frank Nicholson, JP 
i S. Wheen, & Swaledale 
Gardens. Sundcriand 
Treasurer —T_ Stobbs 
High Street. Sunderiandg 
Secretary —Norman Howey 
View Garage, Roker Sunderland 
Delegates w CDC \ ou 
Norman Howey 


joplings Lud 
“ 


Harbour 
400) 
Dewey 


PUBLICITY CLUB OF 

WOLVERHAMPTON 
Mecting Sa; A 
Wolverhampton 
Time of 


of cach month 


Carter 


Chairman 
james Beattie 
Wolverhampton 22 

Treasurer Donald 
& Mason. Cleveland 
hampton 22592 

Secretary —Gordon Real. Gordon Reed 
& Co... Prince's Chambers, Princess Street 
Wolverhampton 24180 j 

Delegate to ( DC 4iordon Reed 


Victoria Stree 

2311 

Birbour. Barbour 
htrect W olver 


VIGILANCE 


Continued 


advertiser pays a lump sum for 
the one publication, copes of 
which are doled out over a num- 
ber of years 

“Do not have anything to do 
with publications produced osten 
sibly for charitable Purposes un 
less you have proof that the ad 
vertising revenue goes two the 
charity and not into the pockets 
of the publishers Charitable 
donations should not come out of 
the advertising appropriation 

Avoid like the plague the 

directory for an insertion in 
which you are required to pay 
4 directory should be comnplete 
or it is useless. If it is cornpiled 
only of entries that are pad for 
it is of value to nobody except the 
publishers. Charges are justified 
only when a heavy or distinctive 
type is required and that is, or 
should be, entirely at the discre 
tion of the advertiser 

“But it is not only in the pub- 
lishing field that the sharks and 
racketeers operate to their own 
profit and the advertisers’ loss 
Take exhibitions, for example 


from 


page 4) 


Why should inexperienced pro 
motors be permitted to organise 
exhibitions and virtually black 
mail exhibitors into taking space? 
Is it not about time that exhibi 
tors decided for themselves 
whether they want an exhibition 
and if they do, see that it is 
handled by experienced people’ 
By more effective co-operation 
among the trade associations and 
those representing exhibitors, | 
believe that is something that 
will eventually be achieved 
“And what of the film indus 
try’? The Code of Film and Slide 
Advertising does much to safe 
guard the advertiser but, if you 
want to have a film made, why 
not seek the advice of the Asso- 
ciation of Specialised Film Pro 
ducers, whose members are 
respectable and know their job’ 
That, unfortunately, cannot be 
said of every concern offering 
its services as film producers 


The telephone number of 
Temple Press Ltd. has changed 
to Central 1413. 


ADVERTISER'S WEEKLY 


CURRENT ADVERTISING 


T. B. Browne Get Australian Govt. 
Account: Sutton Seeds to Lambe & 
Robinson: Road Haulage Campaign 


An extensive campaign to pub 
licise the services offered by Bri- 
tish Road Services was launched 
last week by the Road Haulage 
Executive. Agents are hard 
Wood & Partners. 

National dailies and Sundays 
London evenings, principal pro 
vincials and transport journals 
are being used. and frameworks 
of ads. are being distributed to 
divisional managers, who are 
encouraged to insert them in 
local weeklies with suitable copy 
additions A separate scheme is 
also starting in trade and techni 
cal journals, and posters for dis 
play on the Executive's own sites 
and vans are being planned 


ACCOUNTS MOVING 


lo Lambe & Robinson Léd.; 
Sutton & Sons Lid. (the Royal 
Seed Establishment), from May |! 
Bookings to start shortly 

lo Robert Freeman Co. Ltd: 
Sno-Mist deodorant powder 
manufactured by E. Griffiths 
Hughes Ltd. General campaign 
in selected national dailies and 
Sundays, women’s magazines and 
general interest magazines 
Special campaign directed at men 
in Men Only, Wide World Maga 
ine, and Financial Times 

lo F. John Roe Ltd. Man 
chester Entwisl & Kenyon 
makers of Ewhank carpet 
sweepers 


NEW ACCOUNTS 


To T. B. Browne Ltd.;: Austra 
han Commonwealth Government 
advertising in this country Ap 
pointment was made by the Aus 
tralian Advertising Council witt 
whom the manager of T. B. B.'s 
Sydney office will liaise. The first 
campaign will be a recruiting ap 
peal for the Royal Australian Av 
Force, using national dailies and 
Sundays 

To Wilson Advertising Ltd., 
London office: Cedars House 
Furnishings (East Sheen) Ltd 
trade Press Crosene houschold 
bleach. provincials 

lo Stowe & Bowden Ltd., 
Manchester: Jordan & Co. (Hull) 
Ltd.. motorcycle distributors. Six 
month campaign in Yorkshire 
papers (6 m. dc.) and motor 
cycling papers 

lo Ripley, Preston A Co. Led., 
Manchester: Paramount Garages 
Ltd. Northern provincials.—-Dob 
sons Dairies Ltd. Northern dailies 
and weeklies. Sidney England & 
Co. Ltd., office equipment and 
furniture. Print 

To Augur & Turner 
Trumac Manufacturing 
manufacture's of Philbee 


NEW_ CAMPAIGNS 


For 
three 


shirts 


Revelation Suitcase Co 
simultaneous campaigns 


starung April 22, for a new 
model, mm national dailies and 
Sundays, London evenings, Radi: 
Times, selected provincials and 
southern Insh papers; for ladies’ 
Rev-robe, in selected national 
dailies and monthly women's 
magazines; for family Rev-robe 
in London evenings, and general 
interest Maga anes Agents 
Everetts Advertising Ltd. 

For Mobiloil featuring a new 
factory-sealed pack, in nationals 
motoring papers, trade and manu 
facturing journals. Agents: Prit- 


For 


cream 


Meddocream Ltd. ice 
manufacturers, 3 in. dc 
spaces mm national Sundays, Lon 
don evenings, general interest 
magazines, women's journals and 
selected provincials For the 
Wesleyan and General Assurance 
Society's annual meeting report in 
nationals, financial papers and 
provincials, Agents: S. D. Toon 
& Heath Lid., Birmingham 

For Bass and Worthington 
beers, in nationals and provincials 
for about six months Agents 
W.S. Crawford Led, 


For Cooltan sun-tan prepara 
tions, im national dailhes and 
Sundays, weekly general interest 
magazines and women's journals 
from May throughout the sum 
mer New display outers and 
showeards have been produced 
Agents: Dorland Advertising Lid. 


For Sumlock calculators made 
by London Computator Ltd., in 
The Times, Financial Times, and 
business and specialist journals 


Agents) Alfred Pemberton Ltd. 


For Melox dog food, manu 
factured by W. G. Clarke & Sons 
(1929) Lid. in selected provin 
cals. Agents: Partington Adver- 
tising Co. Lad, 


For Lyceum (Mecca dancing) 
increased appropriation in na 
tonal dailes and  half-pages 
in London evenings Agents 
Koox & Hardy Ltd, 

For Neatawear women’s shops 
in natonals.——-For Zagreb Inter 
rational Trade Fair (September 23 

October §). Agents: Augur & 
Turner Ltd. 

For Julysia hair cream 
factured by 
announce 


manu 
Jules Freres Lid. to 
price reduction. in na 
tionals and London evenings 
Agents. George Murray (Adver- 
tising) Led. 

For Reynolds & Parnell Lid 
suppliers of furnishing fabrics, in 
furniture and drapery trade Press 
Agents: Era Publicity Led. 


MORE CURRENT ADVERTIS- 
ING ON PAGE M. 
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ADVERTISER'S WEEKLY 


Everyone knows Mr. Barritt 


87-year-old coal merchant. 39 years on Rawtenstall 
(Rossendale) Town Council, 3 years Mayor. Like him, 
everyone in the Rossendale Valley knows, respects and 
has a warm affection for the local weekly— 


ROSSENDALE FREE PRESS 


eae a DARWEN NEWS 
bane 


SERIES 
CEN we gee 571 


East Lancashire's popular 
Weeklies 
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MEDIA SPACE RECORD 


For week ending Sunday, April 2 
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London 


Column 
~ lemgta SPACE IN COLUMN INCHES 

Mornings & fe ana tis = 
» 4 adits 
Evenings wastes Display Classfied Financial TOTALS 
Daily Expres “4 2 ih 2.151 a3 22 2,256 
Daily Herald 42 o@« 1 1 6984 e2) 4 1,796 
Daily Mail ac 22 « 1 2.012 1253 2 213% 
Daily Mirror 7 1x 1,496 23 - 1,519 
Daily Telegraph $2 2«2 wo4e 2,101 3684 345) 
News Chronicle a2 21 1.702 40 - 2,132 
The Times 70 22x 2 1,306 2319 1.08% 47ul 
tvening News “4 2 «1 1417 1,226 10 2.653 
Evening Standard 92 iSe= 4 2.08) 732 2,813 
Star ir 1429 476 7 ' 


Sunday Papers 


News of the World 10 2x ij o~ 25 515 
Observer 2 2«2 667% 88 16) 772 
People 10 19 * Wa 458 458 
Reynolds News 10 2 * th 410 4 ane 
Suaday Chronicle 16 22 = 16 S34 4 5 Sy4 
Sunday Dispatch 19 22 if an 3 a 546 
Sunday Empire News 7 1 580 4 oy 500 
Suoday Express 10 2 x 1) 48) 13 6 500 
Suoday Mail » is x 1 $12 n $18 
Sunday Mercury 2 is = If a4 “4 is Son 
Sunday Pictona! 16 sx | 380 - 7 387 
Sunday Sun 22 x 65" 16 — nbe 
Sunday Times 10 «22 hor ij an ay 16 Sau 
Western Indenendent — 17 =x if —s — pt 


Provincial Mornings 


7 Aberdeen Press & jal. 38 wrx 1,204 1461 “4 2700 
1S) FARRINGDON RD. LONDON E.C.!. Telephone Terminus 2691 (4 lines) Birmingham Gazette 42 2 x } 1,031 1,151 46 2,228 
Rat 241 Birmmagham Post 45 W4tx 2 1 suo 2,663 153 4,206 
rnsene/ Glasgow Daily Record = 72 iS =x If iat 622 1,933 
Manchester D. Dis 40 2st \, aol 22 1.813 
Manchester Guardian 60 23 =x 2 1,970 2,96 372 3,836 
asl edt ee CT ese,” PSE weet TZ > aah, Newcastle Journal & 

pe oo 7 North Mail “4 22 1 1,524 1,076 23 2,623 
~ Shetheld Telegraph 42 22 x I 1,386 1,210 66 2.882 
Western Daily Press 38 25)= 2 785 2 so | 3407 

Over 60 years of service to the engineering ; 

P « » ° 
industry Provincial Evenings 
Aberdeen E. Express 60 iS x if 1,494 78 2,274 
MECHANICAL WORLD [iN Eacuees anne ee Ec ins 
. . Birmingham E. Des 44 22 «x ij 1,637 i is 3,621 
AND ENGINEERING RECORD Birmingham Mail 48 244x 2 1,136 $212 4,354 
| Bolton Evening News “0 22x 1 1,183 1,759 2,912 
Bradford Tel. & Argus) 40 - < G iat 1,704 10 3,128 
- Coventry E. Telegraph _ isgx 1 - 

= with an impressive list Eastern Evening News) 84 is x 2 2.122 720 2,842 
Edinburgh E News 42 22x 1 1,424 2,503 3.927 
of subscribers and advertisers Glasgow E. Citizen 4) 2x) B45 1,173 2,010 
Glasgow Evening News 68 Sx 1 1,277 71 1,988 
EMMOTT & COMPANY LIMITED. 21 BEOFORD STREET LONDON W.C.2 Manchester BE. Chron AA iS x 1 1,429 2,627 8 4064 
—, MANCHESTER OFFICE. Tt GONG STREET WEST manchesTeR 9 - Manchester E News iy 6x! 1,528 2864 — 4,392 
a PET: ka —— is Middlesbrough E. Gaz. 80 sx 1,897 1,265 10 3172 
t 38 Ta _ m3 Newcastle E. Chron 6 IS xt 2/065 1505 3,660 
— . Northern D. Telegraph 80 1Sgx 1 1.345% 1,7454 3,111 
Mw3 Sheffield Star m4 is x I 1,590 1,590 3,180 
- - —$$_—— W. Lancs. EB. Gazette a4 16 x 1) 2.132 1,773 3.905 
Yorkshire E Press 36 | 228x If 1,620 1,132 2,782 


Colour Photography 


Our studio is staffed by artists who can 
express] their ideas, and yours, in the 
medium of photography. 


ring 
western 


3854 


McLeish and Macaulay 


THE STUDIO, 44 QUEEN'S GATE TERRACE, S.W.7 


-=- = eee : “ POSTER SITES 
ANTOTYPE e ocure| | BULLETINS 

' PADDINGTON 

ADVERTISING 
COMPANY 

37, Spring Street, W.2 


PADOINGTON 1m) 


GIANT ENLARGEMENTS 
up to 80 aq. ft. in one piece 

The Autotype Co. Lid. 
3 ‘Phone 


Brownlow Rd 
London, W.! EALing 269! 


lt must be borne in mind when reading these figures that a large 
number of newspapers are still unable to accommodate all the display 
advertising offered them. 

In many instances classifieds are still published in “A” and “B” 
copies. Figures given here and on the opposite page represent space 
occupied in one copy. 


CURRENT A DVERTISING 


Continued 


shipping and transport Press, and 
Chamber of Commerce journals 
Agents: Greenly'’s Ltd. 

For Palmer's compound fish 
fertiliser made by George A 


from page 37) 
NEW CAMPAIGNS 


For Thomas Green & Sons Palmer Ltd., reminder campaign 
Ltd, lawn mower manufacturers, in selected county agricultural 
m nationals, provincials and local journals. More extensive scheme 
papers Agents: T. B. Browne being planned for next season 
Led. Agents: Stonehouse Advertising 

For Visco Engineering Co Ltd., Hull 
Ltd. in technical journals. Agents For Prelude Ltd., resumption 
Ernest Ingram Hill Ltd., Kingston of colour pages in trade Press.- 

For Frank Bustard & Sons For Burlacade coats, suits and 
Ltd.. Continental Line transport ensembles, manufactured by 
ferry service (Preston-Larne, Lon- Jackson Bros. (Mantles) Ltd, 


don-Hamburg and other near resumption of seasonal national 
Continental ports), in Belfast scheme. Agents: Haig-McAlister 
dailies, Manchester Guardian, Ltd. 


re fe . ae * — 4 * ie - 4 ~ ro he Sa = Sie A 
Ben — oon : : 
ws 5 ee 
apres. r 
pr By 
4 | 
eh es a ee 
FB " 
: ll . | 
De 5 { 
: Fy) 6 
3 es 7: | 
™% 7 ; ‘ | 
+ ¥ . yi -“ 
ae ve = 
i: = " : 5, 
yt ‘a 
ce . | . 
Si 
Ne 
. oa 
3 ‘ 
3 Y 
vi ongistent ra ot Co. have ahi 
“ nho vy rte 
4 is Strand  goenemt me address < 
: fe invited ¢ mmediate 
"at receive courteous and I - 
a ' |- 
is 
e 
au 
= re ee 
3 ) a ee | 
: : . ‘ 4 
a ' 
a : ui 
“a 
a ; 
Ba iy : 
iy ; . 
| { 
< 4 
fe { F 5 
ee : 
 . 3 
oa : 
|< e 
me? . 
4 : 
x 
a > 
Ke ' 
ae ‘ 
Say ‘ 
es 
Pi ae 
ras k 
ve r : 
Ly : 
ee 
= = [  C@ Po pe 
; eh 
ee. ; 
¥ 
ey : 
ire 
pe 
-. 
ee 
So ‘a 
Pr ee _—————_———_———————— Se : 
Sree, 
pi 
a aot cacao x 
bat “3 , : Be: 
ag ‘ me 4 . = yee ee A : ee ie 
. . yA 7 . ‘< ny = ites Ris: JO ae Sa: on a ae Pie gi ad * 
+ a Se ee i : a: ee ae REA | || aie vital 


Apa 6, 19580 


MEDIA SPACE RECORD © oninued) 


Blackpool Gazette & 
Herald 


Bournemouth Times 
Brighton & Hove Gaz 
Bucks Free Press 
Chester Chronicle 
Cumberiand News 
Darlington & Stocktoa 
Times 
Dudley Herald 
Eastbourne Gazette 
Essex ( hronicle 
Evesham Journal & 
Four Shires Advtr. 
Harrogate Advertiser 
Hastings Observer 
Herts Advertiser 
Hertfordshire Mercury 


Kent Messenger 

Kentish Tunes 

Laton News & Bed 
fordshire Advertiser 

Middiesez Chronicle 


Sere 
Prescot & District 


Rugby Advertiser 
Salisbary & Winchester 
Journal 
Somerset County Gaz. 
Southport Visiter 
South Yorkshire & 
Rotherham Advts } 
South Yorkshire Times) 
Senes 
Stourbridge Cry ya 
St Helens Reporter 
Surrey Comet 
Sussex Express 
Walsal! Observer . 
Warrington Guardian 
ton Journal i 
lerts & Watiord | 


Obse: ver 
Worthing Herald 


SPACE IN | COLD! MN INCHES 


ToTai 


1oas 


1,055¢ 
O44 


444 
BO3 


When more than one edition is published, figures are for main exlition only. 


“Vantona News’ 
At High Speed 


When three thousand em- 
ployees of Vantona Textiles, of 
Manchester, arrived at work on 
Monday they each received a 
four-page special issue of 
Vantona News carrying full 
reports and pictures of the firm's 
21st birthday concert, dinner, and 
dance held at Blackpool on 
Friday 


Production of the paper. 
planned well in advance, involved 
the co-operation of two Kemsley 
Newspaper photographers, and 
all-night work by Vantona’s publi- 
city manager, Mr. Dennis Hayes 
and free-lance Press agent and 
copywriter Mr. Gilbert A. Holli- 
day 


Star Process put on a speci’ 
Saturday shift to produce the 
blocks by 3 p.m. Mr. Holliday 
got busy on the layout and by 
Sunday morning page proofs wer: 
being checked. Three thousand 
copies were printed that day and 
by Monday night several more 
thousand were on their way 


“Sporting Record” 
Party 

More than twenty representa 
tives from leading advertising 
agencies were among the scores 
of sportsmen and writers who 
attended the presentation of the 
Sporting Record “Sportsman of 
the Year” trophy to champion 
racing cyclist Reg. Harris, by 
Mr. Aneurin Bevan, at the 
Savoy Hote], London, last week 


* MICROTECNIC ” 

The Carlton Berry Co.. Ltd 
have been appointed sole British 
advertisement representatives for 
Microtecnic, published in Switzer 
land six times yearly in three 
editions The journal reviews 
measuring and gauging tech 
niques, optics and precision 
mechanics 


The drawings submitted in an 
Architectural Review cOmpeti- 
tion for the interior design of the 
Public House of To-morrow are 
to be exhibited at the Victoria 
and Albert Museum during April 
$—29. 


Decalcomania 


no, it’s mot a disease!) 
It’s merely the art of Making Transters 


and 


WE MAKE TRANSFERS 


@ Solid shop-window Advertising Transfers that withstand 
the elements — including the youngster armed with his 
Saturday penny (now half-a-crown) 


@ Many NATIONAL ADVERTISERS have learned chat it 
pays to specify our transfers for the effective point-of-sale 
publicity of their products 


@ If you want good transfers quickly, contact 


ANIMATION 


° ™ re A N 


MANNS COURT, BRADFORD, YORKS. 
Phones : Bid. 21260. Works Bfd. 23539 


And — of course — we make Animated Displays and 


Exhibition Stands 
\\\ ; 


““Where’s my 
copy of the 


re 
~~ =\\ WN 


No wonder it’s gone 
Immediately upon publication tributes 
to the tremendous practical value of this 
88-PAGE GUIDE TO 
MARKETING AND MEDIA 
IN THE UNITED STATES 
began to arrive. The demand for addi- 
tional copies has been considerable 
If YOU need further copies, write or 
telephone Chancery 8844 at once— 


The Circulation Manager 


The American Market 
—selling to the U.S.A. 


Published by Advertiser's Weekly, 180 Fleet St., London, E.C.4. (Cha 8844) 
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ADVERTISER'S WEBKLY 


THAT Stwart A, Hirst has been 
re-elected for the tenth time to 
the Council of Leeds Chamber of 
Commerce, which has a record 
membership of 2,200 firms. He 
will continue to act as chairman 


of the Chamber's development 
committee 

* * * 
THAT Miss N. E. Harris, direc 


tor of Sommerville & Milne Ltd 
Glasgow, has had an operation 
for appendicitis, and is making 
a speedy recovery 
* * * 
IHAL Ronald Vickers, packag 
ing consultant, has been ordered 
a complete rest by his doctor 
After a holiday in Austria he will 
seck seclusion in Hertfordshire 
* . * 


THAT the opening of the Design 

in Business Printing Exhibition at 

Edinburgh has been postponed 
* . * 


THAT a profit of £498 15s. was 
made at the recent concert spon 
sored by the Yorkshire Evening 
News and given by the Yorkshire 
Symphony Orchestra at the Royal 
Albert Hall A cheque for that 
smount has been presented to the 
Soldiers’, Sailors’ and Airmen’s 
Families Association 


We Hear— 


THAT the Manchester Guardian 
first full page advertisement since 
the war. originally intended to 
appear last Monday. has been 
postponed until April 13 

* . , 


THAT Mrs. Barmas, wife of John 
Barmas of G. S. Royds Lid. re 
cently received a letter addressed 
to Mrs. Brumas! 
* * * 
(HAT Sylvia Phillips, « director 
ot Hyde & Partners Lid. has 
flown to New York on a short 
business trip 
. al 
THAT as a result of the recent 
Regent Street window display 
contest, Walter Lines, chairman 
of Hamley Brothers, of Regent 
Street, has offered £200 a year for 
three years for a scholarship to 
encourage the study of window 
display. The Council of Industrial 
Design and the Regent Street 
Association are studying ways in 
which the money can be admini 
stered. And 
al . al 
THAT the winning team of stu 
dents in the recent competition 
have been granted honorary mem 
bership of the British Display 
Association for a year 
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This authentic re; 
was the centre-piece 
Whithread 
national 


fhe opening f the 
Representatives of the 


a celebration at “The 
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roduction of an eighteenth century brewer's dray 
of publicity connected with the 
Stables in 
provincial and trade 
White Horse 


bi-centenary of 
Street, London. 
Press attended 
Little Britain, E.C.1, which was 


Grub 


also opened in 1750. Press arrangements were made by Voice & Vision 


THAT R. M. Goode, principal 
information officer at the Central 
Office of Information, and deputy 
to Frank Hoppé, was married aon 
Friday to Mrs. A. Blanford. 

> . . 
THAT Andrew Spiller, adverts 
ing manager. British American 
fobacco Co., has written another 
thriller, Phantom Circus, pud 
lished for the Crime Book Socicty 
by Stanley Paul And, 

. . * 
THAT it is one of his best so 
far 

* > . 
THAT Leslie Hardern, public 
relations officer, North Thames 
Gas Board, addressed the Sutton 
Rotary Club on the Designs and 
Industries Association, on Friday 

* * * 
THAT Leslie B. Singleton, Gene 
ral Advertising Company of Lon 
don Lid., is sailing to New York 
on April 21 to visit American 
pharmaceutical factories. and for 
other business in connection with 
the company’s clients 

* . * 
HAT Mervyn Francis, Foote 
Cone and Belding account execu 
tive. is to marry Pat West, of 
Outdoor Publicity Ltd. at 
Gravesend on Saturday 

* * * 
THAT R. A. Paget-Cooke, of 
Fuan Gilchrist and Associates 
formerly public relations secre 
tary, British Federation of Master 
Printers, is to address Ashridge 
College on Apri! 29 on public re 
The college applied to the 
Institute of Public Relations for a 
speaker 

* La * 
THAT a staff cafeteria is to be 
opened in the additional premises 
recently taken over by Cecil D 
Notley Advertising Ltd 

. * 


Istions 


THAT over £1,500 has been given 
to charity as the result of snooker 
tournaments promoted by the 
fecrineton Observer and Times 
* * * 
THAT W. (Bil) Smith, of che 
Crown Colonist. is making good 
from his illness and 
hopes to be back in office im 
mediately after the Easter hot 
day 


recovery 


THAT a 


THAT Robert Heeney has re- 
signed from his appointment as 
advertisement representative for 
u group of Dublin periodicals, and 
plans to tour Western Europe on 
a bicycle. going to Rome to 
attend Holy Year ceremonies 

* . > 
tribute from Jantzen 
Knitting Mills Ltd., their clients, 
is the subject of a promotion 
piece issued by Masius & 
Fergusson Ltd 

* * . 
tHAT Jack Hearne, Irish P.R.O 
for Trans-World Airways, has 
returned to Dublin after three 
months in Saudi Arabia. He is 
a member of the Council of the 
Publicity Club of Ireland 


* . * 

THAT Peter Hope Lumley has 
been appointed Press agent to 
Louis Woolf. the Grosvenor 


Street furriers 

> > * 
THAT in a return darts match 
with Kemsley Newspapers at the 
Coger’s on Friday, W. S. Craw 
ford won by 2 legs to nil 


G 


Wednesday. April 12. 
ApVeRTISING CLUB OF OXPORD 


Annual dinner Agricola §=Restaur 
ant 
Thurwtay, A 13. 

PusLicrry Cis oF Leeps 


Luncheon A R W. Enfield on 
Co-Partnersup and Profi Sharing 
in Industry Powolnys Restaurant 
Bond Street 
Beaoroep = Pusiricrry ASSOCIA 
ron. Speaker: Stuart Hirst 
Priday, Aprit 14 
Pusuerry Ciun oF 
Luncheon mecting Sir 
West on As See It 
Disrerct Pus 


SHEFFIELD 
Harold 


Lecrry ASSOCIATION irthday 

luncheon Speaker Drummond 

Armstrong Reece's inom 
Monday. April 17. 

Pusuecrry Cive oF  Lonpon 
Speaker Abbott Kimbal! on 

Advertising in USA 

Teewiay, April 18. 

Pustwerry Cis oF Leeps 
Annua publi speaking contest 
Lecture Ha Leeds Conservative 
Cut é 


om 
INCORPORATED ADVERTISING MANa 
ares’ Assocation. Vist to Horton 
Kirby Paper Mills. Daresth Kent 
How Paper < 


« 


W ednesday. April 19. 

Bartisnh Duecr Man ADVER 
TESING ASSOCTATION Tea-time talk 
by Max Ritson Waldort Hotel 
4" pm 
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PUBLICATIONS NEWS AND NOTES 


Biggest Post-War 


Issue 
The Birmingham Mail |asi fF ri- 
day had its largest issue since 
1939, ten (full-size) pages. The 40 
columns of small classified adver 
tisements represented 970 column 
inches 


Carries Ads. For 


First Time 


Apni issue of Reader's Digest 
is the first to carry advertising in 
this country. The May issue, like 
the April one, will carry 17 pages 
of advertising, plus an extra seven 
pages of reading matter. With 
the June issue a further 24 pages 


will be added to the magazine 
f which 16 or 17 will be avail- 
able to advertisers, making a 


total of 33 or 4 pages of ad 
vertisements. Nearly all these 
pages have been sold till the end 
of the year. April issue is set 
in larger type and on better 
paper, and other improvements 
ire planned. Colour photograph 
of Trafalgar Square occupies the 
back and part of the front cover 


New Technical Monthly 
Dale Reynolds & Co... Ltd 


innounce the publication of a 
yew technical journal, The Water 
& Sanitary Engineer, to be 
devoted to water engineering and 
supply, sewage purification, dram 
age and river works. It will have 
in overall page size of 12 in. » 
9 in., with a 10 m. xX 7 in, type 
area. First issue will be on sale 
at end of April 


Print order for Hutchinson's 
Spring Pie, on sale to-day (Thurs- 
day) at Is.. was 150,000, sales of 
the Winter Pie having been well 
in excess of 120,000. A _ bright 
issue contains four stores, a 
large variety of articles (includ- 
ing one by Dr. Henry Durant on 
the Gallup Poll), many humorous 
drawings, and four colour pages 
on pottery and porcelain. Cover 
design in colour shows a scare- 
crow holding a daffodil. Of the 
148 pages plus covers, 16 are 
advertisements 


Benn Brothers’ The Miller cele 
brates its 75th birthday with its 
April 3 issuc, a 120-page publica 
tion of which more than 50 pages 
are advertisements. Sir Ernest 
Benn contributes a message, and 
there is an reviewing the 
journal's three-quarters-of-a-cen 
tury history. A picture of ears of 
wheat provides an attractive 
colour-cover. and there ure a 
number of two-colour advertise 
ments 


article 


The Cabinet Maker, oldest 
of Benn Brothers’ publhcations 
will, on July 1, revert from its 


to its pre-war 
been un 


present pockel size 
dimensions, which had 


changed since the journal was first 
published by the founder, John 
Wilhams Benn (afterwards Sir 
John) in 1880. Type area will be 
10 by 7 in: subscription and ad 
vertisement rates will remain at 
their present level 


The 56-page John O'London’s 
‘ Books Number, just pub 
lished at 6d.. contains the record 
number of 85 publishers’ adver 
tisements, which appear in the 
22 pages of advertisements. The 
novel four colour front cover 
design is based on a Victoria lace 
pattern valentine 

IMustrated Carpenter and 
Builder announces an increase of 
20 per cent in advertisement rates 
as from the May $ issue The 
former rates were based on a 
certified net sale of 40,000 copies 
per week in 1947 The latest 
certificate shows thal since 
then this figure has increased to 
74,008. The publication as from 
the issue of March 31 of a 
special weekly Scottish edition 
will ensure an even wider net 
sale 


A limited number of copies of 
a, now free to BOA 
passengers, will be on sale on 
bookstalls at 2s. 6d. as from this 
week 


The April issue of The Prac- 
titioner = re-introduces a colour 
section in its advertisement pages 


for the first time since before 
the war The issue contains 74 
pages of advertisements, plus 


covers, and 90 pages of editorial 
It reports a steadily increasing 
circulation, now 17,000 monthly 


\ new monthly magazine 


Cow and Travel wil! be pub- 
lished by the Ramblers Associa 
tion in July. Wt is being designed 


for ramblers 
lovers of the 


mountaineers, and 
countryside: will 
contain 48 glossy pages, crown 
quarto, and will sell at Is. 6d 
Fditor is Mr. Tom Stephenson 
honorary secretary of the Ram- 
biers Association and a member 
of the National Parks Commis 
sion, who gave up the editorship 
of Out of Doors in November 


Ovt of Doors, which has re- 
cently changed its format and 
typography. has acquired Coun 
irygoer. A bi-monthly publica 
tion since the beginning of the 
war, Out of Doors will revert to 
monthly publication in July 


Come to Britain for Blood- 
stock, published by The Anglo 
Irish Bloodstock Agency Ltd 
was created by Mr. G H 
Garbett, producer-editor, as an 
instrument of overseas propa- 
ganda for the British thorough 
bred. In its 48 pages. plus covers, 
ure «about 19 of = advertising 
Presentation is of a high quality 
iMustrations are profuse. and the 
front cover is tastefully designed 
‘<4 PrOMOTION piece IN Magazine 


f t sheuld extremely 


mi rt 


effects 


prove 


NOW you can 
get BIGGER 
SPACE and 
GREATER 
FREQUENCY 


BRITANNIA 
and EVE 


* 
and more Full Colour is available in certain months 
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peesesse==9 Prizes For Regent St. Displays 
- ! People who are 
HARPER ) 


going to Association, Mr. Gerald Barry 
ADVERTISING 


ams It J 


Blotters * Diaries * Calendars 
Write for list 


D. HARPER & (0. LTD. 


256/262 Holloway Rd. - London - N.7 
Phone: NORTH 3822 


nake the living from window director-general of the Festiva 
dressing must learn to | e of Britain, and Mr. D. St. Julian 
shasised M Bown—gave their comments 
vice-president The prizes were presented by 
Display Associa Mr. Douglas Reed, president of 
f tt judges of the Regent Street Association 
eet Students 
Display competition, at the prize 
giving the Regent Street 
“—° * 
Polytechnic on Friday “Childhood” Is Not 
Lantern slides of the disp'ays ? 
were shown, and the judges For Sale 


see Audrey Withers. editor of Lewis Publications Ltd.. pub 


wi S) Charles Tennyson - hildhoed, ask us to 
president of the British Display ' that they are not connected 
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i 
r with the “monthly magazine with 
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t particular appeal to parents’ 


- dvertised for sale in a recent 
Greenslade’s Staff sue of The Times. Childh 

‘ . never has been for sale and is not 

Celebration ~pte 

The direct eens R ( dhood claims to have sold 

for Mat ch, April and May, $0 per 

dinne t f than cent more advertising than in the 

employees last C recogni- previous three issues, Its sale is 

tion of ; tee 


snoWCARDs 


CARDS STREAM» 
Zeeman. 


ood 


‘e co ARTS | cc? 


97 SHIRLEY ROAD CROYOON 
Aooriscomee ia 7-6 
HIGHEST GRADE 
CLEAN © SHARP 
CRAFTSMANSHIP 


THERE 15 WO SUBSTITUTE for EXPERIENCE 


f imong mothers of the upper in 
ving orve mt le han 25 come group 

years with the mniy The company has recently 
Tayler ‘ 1; joined the A.B.C., and has shown 
Tayler ha , af joint m 1 remarkable growth in circula 


ting director, presente hequ tion recently The sale for July 
to each qualifying membe mated to reach 18,000, and 
1a Sil Mr. G. W. PF. Gummer, works he autumn, 25,000. Befor 
mana ge isked Mr. Tayler t ‘r increase last summer 
sceept a portable wireless ot e sale was under 50) every 
ser er - given by the staff mt » month 


gives complete coverage 


ha 


EXHIBITION 


“Observer ’’ Buildings ; 
Bridge St... Walsall 


SILK - SCREEN been eeesend Legal and Gazette 


A new technical New Companies aememes Agents, 116 Chancery Lane 
DISPLAY journal London, W.C.2.) 


WATER & SANITARY | si‘ ("Scttic soi $8 Pincom Resor fa talents ee 


’ 
Tie i/ | (y iY ENGINEER ve, Fat #6 
We eA will be published monthly com- on . Wiese 


mencing with the May 1950 issue 

It will be devoted to water engineer- 

OF GLOUCESTER ing and supply, sewage rele ar al 

“Phones ; GLOS. 2228/-2-3 drainage and river works Full 

kenden TEM 7965-6 details and rates are now available 

and our representative will be 

pleased to call at any time to 

discuss this publication. Please ring 
MONarch 1541 or write to 


32 FINSBURY SQUARE, LONDON, E.C.2 | _.%. BR. Thompwa & Co. ((tles) Lid. 


op eet EATEN 


Glover Advertising 
Bristol 1 To tak 


British advertisers anxious to ay ~ M 
> : I 4 Tur 
a their trade with Commercial and Educational Films 
enmark should investigate the . 20 Red Lion Court, EC. Nowir 
“f £1. De ‘ 
possibilities of ExsTRABLADET TO ADVERTISING AGENTS ; M. Ete, EFI 
the largest Evening Daily. Pub- Obviously we cannot help every- A. S. Parkes 
: . body or undertake all jobs that are Hough (Advertising) | 
lished by Politiken, Denmark's fared “ 0 job ay just fit gents, Nominal capt 
famous Morning National News- a GW. saree: 
paper, it still offers adequate 
space facilities. 


> W. Ma ’ 

Wobarn Studio. Ltd.. 
G. F. Tomkin' Ltd., PRINTERS C4 Photos . 
$01 50S Grove Green Road 
Leytonstone, Ell LEY 11645 


Full detai/s from 


CRANE-DEBENHAM LTD, . Sposucr ané Parte 
69, FLEET STREET, LONDON, E-C-4 eas edi — 
Central 2611 : . cial 


r Nfacwers ces te Pa " 
POsTERs — beta a 
eS, A 
“ween Ba Alan Fletcher t aterprises 
TELPS : Y.. x, Caterpetes 
pusuci TY Without Steel Dies / Nomina 


H ‘ j ry E ! kin 
Rr. wane ae — THE SELWYN PRESS LTR (The above-mentioned particulars of 


To » Pubis Viele PLASHET CROVE « LONDON «£6 fnew companies recently registered are 
elegrams ublicity embdiey taken from the Dally Register compiled 
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Competition For 1951 Souvenirs Ready Shortly: 


A competition for souvenirs of 
the Festival of Britain, 1951, is 
nnounced by the B.B« 
May in connection with 
a television programme of his 
torical souvenirs The winning 
designs will be televised 

Announcing Col B W 
Rowe. of Council of 
tria said that the 
petitior would be open to 
nad artists, des and 


cary m 


this 
the 


Des gn 


com 


' 
gua yners 


craltismen It would have 


commercial outcome if manula. 


lurers sought permission to fe 


produce any of the entries 
Col. Rowe emphasised that ut 
was nm the Councils imtention 


tw be highbrow or expensive, oF 


© collect magnificently prc 
souvenirs Io sel a { 
must be reasonable in price, and 
even a twopenny paper souvenir 
would be accepted if it were of 
the 1 ity “We are well 
aware of advertising value of 
souvenirs taken home by the 
everseas visitors,” he said 
Souvenir” he defined as some 
thing por able that served to 
remind one of the Festival and 


Peek Frean Package 
Exhibition 


For the first time the complete 
range of nearly 200 individual 


packages for the export of Peek 
Frean’s biscuits are to be shown 
to the public at the British 
Colour Council 13. Portman 


Square, London, W.1, in an ex 
hibition of the work of Mr 
Richard Lonsdale-Hands and his 
associate designers, for a week 
from Monday, April 17 

The object of the exhibition is 
to stimulate further in the 
export of British merchandise to 
the world’s markets. It will 
demonstrate how a co-ordinated 
design policy has been applied to 
ne specific trade 


interest 


also 
J 


Leicester May 


Leicester Corporation may 
challenge advertising signs erected 
in Leicester before control was 


introduced, when the period of 


grace for such signs has expired 
in 1951 
This was stated at a Ministry 
of Town and Country Planning 
Inquiry there when Advertising 
Sites Lid., of the Strand, W.C 2, 
sling against the Cor 
poration’s refusal to allow them 
to erect sign on the wall of 
48-50 Braunstone Gate, Leicester 
Mr. A. M. Lyons, K.C., for the 
firm, said that on the grounds 
that ut Would be detrimental to 
the City's amenities, the Corpora 
tion had opposed the original 
application last year He quoted 
the Corporation as saying that 
Braunstone Gate was primarily 


a shopping centre, and the City 
Council as viewing “with concern 


Challenge Signs 


43 


that carried either the symbol or 


other identification with the 
Festival, or when this was not 
possible (as, for instance,°in the 
case of a Shetland shawl) was 


packed in semi-permanent pack 


ing with the symbol, or some 
thing like it, on it 

ht was hoped, he said. that 
there would be a big souvenir 


trade m the world markets 

Accepted souvenirs would be 
displayed in a bureau that is to 
be opened in the West End 


. . 

FREE-GIFT ADs. 

. a . 
CRITICIS2£D 

References to a 
advertising quite a lot of goods 
they give away in exchange for 
dockets from packets” was made 
at a recent meeting of the 
Sunderland Chamber of Trade by 
the president, Mr. J. E. Westgarth 
Walker. 

There was genera! assent to the 
comment of a member If they 
can give so much away with their 
why cannot they reduce its 


{ca company 


lea 
price? 

Well advertised in North-East 
newspapers has been a G.P. Tea 
id. scheme involving the ex 
change of coupons in packets of 
tea for a variety of gifts An 


8 in. double in the Sunderland 
Echo announced that 100 cards 
from tea packets could be ex 


changed for a dinner knife, 80 for 
1 dessert knife, and so on 


“Congratulations” 


Anticipating a dinner on March 
24, when the Australian Associa 
tion of National Advertisers were 
to celebrate their coming-of-age 
Mr. Alan Whitworth, director of 
the Incorporated Society of Bri 
tish Advertisers, cabled congratu 
lations to Mr. Roy Stanley, secre- 
tary of the Australian Association 


the spread of this type of adver 
tising.” 


Pnotographs had been sub 
mitted, he said, showing that 
poster sites in the area were in 


a bad condition 

Accusing the Corporation of 
opposing the application for im 
proper reasons, and of attempting 
to prejudice the matter, Mr 
Lyons asked What is the point, 
since wartime conditions 
were responsible for the deterior 
ation of the hoardings, of sub 
mitting these photographs unless 
it be bias?” 


Mr. Goodacre, deputy Town 
Clerk, told the Ministry inspec 
tor, Mr. S. Knight, that the im- 
pression given by Braunstone 
Gate was the impression gained 
of the City. and signs ilready 


there would be challenged by the 
Corporation at the appropriate 
time 


ADVERTISER'S WEEKLY 


The greatly enlarged, completely ‘revised 1950 


ADVERTISER’S ANNUAL 


containing 102 EXTRA PAGES of entries 
and last year’s thousands of changes in full 


@ THOUSANDS of changes in addresses, telephone numbers, 
rates, column sizes, press days, personnel, etc., stress the vital : 
necessity for the 1950 ADVERTISER'S ANNUAL. But if you want 
one you'll have to act quickly: by far the greater part of the 
severely limited edition is already reserved, and there is every 
indication that, for the seventh successive year, few copies 
if any—will be available by publication day. 


All the up-to-date advertising data you need 
in this one compact 882 pp. volume 


No one engaged in advertising or the allied trades can afford to be 
without this unique and masterly work; for it not only brings you all 5 
the past year’s additions and changes corrected up to press day, but . 
alsé gives you essential information which you cannot obtain else 
where, except at prohibitive cost and an immense amount of trouble 
With the annuat alone you can: plan a complete advertising campaign 4 
down to the last detail; find space rates, sizes, screens, press days, etc., : 
of British and overseas publications, list potential buyers of space and 
supplies; compile, extend and revise your mailing lists; learn the latest 
details about advertising agencies and their clients; get the advertising 
manager's name, products marketed and other particulars about thou 
sands of important firms; see the sources of any specialised advertising 
find instant, reliable answers to some 150,000 everyday 
questions concerning all phases of advertising 


The 1950 ANNUAL in brief 


British and Empire Publications (with rates, sizes, screens, Ad 
vertising Manager, etc.): National Advertisers: Film and Screen 
Publicity Specialists; Engravers and Blockmakers; Advertising 
Clubs Class, Trade and Technical Journals; Advertising Agents 
and their Clients; Poster Advertisine Contractors’ Commercial 
Art Studios; Foreign Publications with London Offices; British 
Advertising Agents and Consultants; Printers; Inkmakers; Type- 
founders, et 


a) 


services 


AE eG VO ern + 
- 


Orders booked in rotation : post yours NOW 


Hendreds of would-be 
our warnings that the would 
for the 1950 edition are wow being booked ta crict rotetion, pleas 


without delay. 

| 
| FILL IN AND POST TO-DAY | 
| Business Publications Lid., 180 Fleet Street, London, ECA | 
| Please send me immediately on publication one copy of the 1950 | 
| ADVERTISER'S ANNUAL Invoice me after despatch at the i 
| post-free price of 35s. (Overseas: cash with order, please) | 
Name 
| Address | 
AW AAI 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


OVERSEAS 
ADVERTISEMENT 
MANAGER 


The Advertiser's Weekly 
requiresan Overseas Adver- 
tisement Manager, aged 
35/45, able to speak fluently 
at least one foreign language 
Must be prepared to spend 
majority of his time abroad 
although his H.Q. will be in 
London. Exceptionally 
interesting job. Full par- 
ticulars of age, experience, 
etc., in strict confidence, to 


GENERAL MANAGER 
180 Fleet Street, E.C.4 


NATIONAL ADVERTISER in Middlesex 
Wants to engage Artist Designer for 
Display Exhibition Stand and gencra! 
work Good lettering and layout 
ewemial Male of female Apply 
fox 943 Ad. Weekly 180 Fleet Si BC4 

ARTIST DESIGNER. A firet-clase layout 
and general artist required, also Re 
Only experienced men need 

M. W. Iilustrators Lid . Temple 

Wolverhampton 

PRODL® —— ASSEST ane pavene by 
John Ha & Co id., previows 
agency ~~ Seivenk Apply to 
Seerctary, 11 Salisbury Square 


AN EXCEPTIONAL OPPORTUNITY 


oocun for « KEEN COPVADEAS 
MAN in a «mall progressive Agemy 
Must have sound knowledge of Pam 
and Process production Will = be 
required, after short time tw take 
compilcte cootral of ints side of 


business Clood salary. and opportunity 
w share in Agency * devclopment 
day week Write fully. in 
to Managing Director, Hilton 
sing, 254 Broad Surcet. Birmingham. | 


LAYOUT MAN 


An opportunity occurs for a 
young layout artist to gain 
further experience of both 
advertising and editorial layout 
design, with a rapidly expanding 
firm Sound knowledge of 
typography essential with ability 
to do art work and occasional 
finished lettering. Position suit- 
able for a person living in the 
S.W. Area, age 25. Write giving 
particulars and salary required to 
Box 979 


Advertiser's Weekly, 180 Fleet St. E.C.4 
WELA, ESTABLISHED = manufacturing 
company have Vacancy in ondoa 
Office for axsistant in Sales Department 
tw handic technical publicity Jimeplay 
advertising and market research 
Applicants should preferably be aged 
between 25 and 10 and technical know 
ledge would be an advantage Apply 
with full details t 
Box 987 Ad Weekly 180 Fleet Si BC4 
FIRST . CLASS copywriter | executive 
required, with good advertising back 
around He will have ample pot 
tunity to sponser his work in direct 
comact with clients Write stating 


exuperiome and salary 


required tk 
fox 942 Ad. Weekly 


Ist Fleet St BC 


OO te tern SHORTHAND 
TYPIST for Advertising department of 
Resoma Advertiser with Wey End 
offices Koowledsc of printing an 
advantage Aecmy cxpericnce pre 
ferred W rite giving details age 


experience and 
Box 98} Ad We 

SPACE SALESMAN. 
lished trade journal 
pendant publication) 

tunity for a man of « 

wood record Write fully 

and last three employers t 

Box 980 Ad Weekly 180 Fleet St BC4 


wanted for 


giving ase 


CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VACANT 3. per line. APPOINTMENTS WANTED | ENGINEERING PUBLICITY. 
Display other 


2s. 64. per tine Ms. per inch. AB chassifications Js. 6d. per lime 

Display panei 40s, per inch. Minimem three lines. Each line consists of average of 

24 letters, spece. Box somber * av ome line and ik to be paid for. 

Additional fee of 9d. is charged for we of Box Office. Series discounts: 2)*. on 

insertions, 5%, on 15, 10%, om 2%, 15%, om 52. All advertisements for lew than seven 

imsertions MUST BE PREPAID. Address: “Advertiver’s Weekly,” 186 Fleet Street, 
onées, EAA. “Phone: Chancery 6644. 


APPOINTMENTS VACA . 


TECHNICAL ARTUEST required for an 
Advertiing and Publications Depart 
ment ot an 


‘London. area Abiis FIRST CLASS 
Compaty, N.W_ London area. Ability 
lo vommpicte secthonal iuctratom in 


colow an advantage Jumeor Dlustrators 
with capericonce mM perepective cngin 
ecering drawing will be commdered 
Write in first instance to 

fox 95) Ad Weekly 180 Fleet St BC4 


LAYOUT 
ARTIST 


required 
Able to do presentation 
layouts. Agency experi- 
ence essential Write 
giving details and salary 
required 


Box 045 
Advertiser's Weekly, 180 Fleet St., E.C.4 


COMMERCIAL 
ARTIST 


Vacancy exists for a good all-round 
Commercial Artist io the Art Depart- 
ment of the old-established European 
Advertising Agency of 
MASTER'S LIMITED 
ADVERTISING & ASSOCIATED SERVICES 
16-c Cecil Street, Singapore 

Applicants must be young, preferably 


EXPERIENC eae 3 "9 on Draughiman 
t 


required of 


single, with sound knowledge of modern drawings ont. gow K.. detais Write 

techniques Must also be capable of giving details of experience and salary 

producing practical ideas for press, required. tw The Gas Council, | Gros 
» 

cinema slides, booklets, etc. Practical venor Place, London, SW. 1 


PUBLICITY ASSISTANT (25-50) required 
or Specialised Engineering Company in 


experrence in layout, rough visuals and 
finwshed artwork in line, half-cone and 


full-colour, essential, Swuecessful appli West indon Advertising «and or 
cant will work as first assistant to Eduorial expenence essential. Interest 
in cngincering subjects desirable. foreign 
rector First-class 
Europesn Art Di a er language(s) an advaniage§ Fuil particu 
on a fom y lars and salary required t 
contract Two eeks’ local leave 


Box 941 Ad. Weekly 180 Fleet St BC4 
annually and six months’ leave on full 


salary on renewing contract for further ge eng a nn — Js bey 
term of 3 years’ service. Liberal salary in Block Ordering and Copy Despatch 
and allowances according to qualifica- Department. Musi Know Agency routine 
tions and experience. Apply in first Write stating cxpericnce and salary 
inveance with full details of personal required 

h story, specimens of artwork (originals Box 935 Ad. Weekly 180 Fleet St BC4 


and reproductions), etc, to 


EXPORT ADVERTISING SERVICE LTD 
Roxburghe House, 273/287 Regent Street 
London, W.! 


AGENCY EXPANSION 
Additional . 
Staff Required 
Account Executive, capable 
of securing new business 


MECHANICAL DRAUGHISMAN fully 
experienced in dewan and manufacture 
“ Rotary Printing Machines and Amo 
ciated Plant and equipment, required by 


Bell Punch o Itd U «bridac 

Candi es must be fully wained and ideas and Layout Man. 

Threne undoubted qualifications Appl 

avons giving full details of experience Traffic Man, to plan and 

to the Personnel Department supervise work passing 
REPRESENTATIVE required for pro through all depts. on time 

gressive firm of Silk-Sereen printers q 

London area. Experience preferred and by priority 

Good wage and MmMision Anply 

R chance Art Service ? Walterton Voucher and Checking. Ex- 

Road W9 Phone or write perienced and intelligent girl 

ae a FR a Md or man to take charge of dept 
JUNIOR ARTIST (malic) to! shorty 

required by West London packaging Messenger, one with know- 

firm State age traiming. experience 


ledge of newspaper offices 
preferred 
In all cases write fully—age, 
experience, salary, etc., in con- 
fidence to, Managing Director, 
Box 946 
Advertiser's Weekly, 180 Fleet St., E.C.4 


Canteen Say week 


Box 939 Ad Weekly 180 Fle S& ECS 


COMMERCIAL 
ARTIST 


experienced in lettering and SALES MANAGER experienced in all 
Sales Promotion ericthods, required by 

retouching wanted by Witne p< hn Lane | Sapesen 

e Box 981 Ad. Weekly 180 Flee: Sit EC4 

magazine publisher's PRODUCTION ASSISTANT — requires 

| with sound knowledge of all printing 


studio. Write to processes and block production Prac 
ucal experience prefcrable State age 
THE ARGUS PRESS LTD. ee ee 


Box 984 Ad Weekly 180 Fleet St BC4 


STUDIO MANAGER 
8 10 Temple Avenue, London, E.C.4 FIRST CLASS 
LETTERING ARTIST 
| | for work in London Studio on 
National Accounts. Good 


LARGE INDUSTRIAL CONCERN io 


South Yorkshire requires Assistant in 


Publicity Department Every PPor conditions. 
tunnty and encouragement for 4 man Wri 
‘> te statin, 4 r 4 
of eae with stating salary required 


etpenene 
and advertising depart | 


Box 96! 
Advertiser's Weekly, 180 Fleet St.. £.C.4 


n 
Weekly 


at 
Ad 


180 Fleet Si Ea! 


GENERAL 


FIRSTCLASS LETTERING 


Apa 6, 


1950 


Opportunity for keen young man 4s 
jamor imyout artists in Publichy deparn 
ment “ large dlectrcal cnginecring 
comern im Manchester Previous 
experience of ctgineering publicity 
work preferred but oot cssemial, Rep'y 


180 Pleet & BC4 
for Small Agency 
Some visual end layout ability Clean 
lettering and retouching Eaccilent 
for advancement if young and 
Higher initial salary w one who 


BC4 

and Layout 

required. with sound advertising 

my experience — 
Rasstiens opportunity for the right 

full dewils to John Halifax ied 
Leicester 


to 
Box 929 Ad. Weekly 
ARTIST 


Ad Weekly 180 Fleet Si 


— 


Adverusing, Greyfriars. 


CONTACT MAN 
REQUIRED 


to complete the young and 
enthusiastic team of a well- 
established and progressive 
West End Agency, which 
has important branches 

Scotland and the Provinces. 
Our London Office having 
been recently extended we 
are now able co accept new 
accounts, smati, 
these will always receive 


big or 


the same careful attention 
and interest 

Details of propositions re- 
garding new clients, which 
will be treated in strict 
confidence, should be sent to 


Box 988 
Advertiser's Weekly, 180 Fleet S¢., E.C.4 


WANTED Lee FaINTeRS 
young man 16-17 
training Must be ,-* at 
things M cardboard and paper Apply 
Box 757 Ad. Weekly 180 Fleet St EC4 
PHOTOGRAPHIC RETOUCHER, picas- 
a 


STU DIO, 
An School 


n condivom. salary commens c 
with ability, leading Leeds Advertising 

Agency 

Hox 978 Ad. Weekly 180 Fleer St EC4 
JUNIOR ARTIST and layout. man 
required for Paris office of British 
mewspaper Knowledec of French not 
essenval Single man preferred. Writc 


statirg full details 
and sulary required 
Box 944 Ad Weekly 


of age. experience 


180 Pleet St BC4 


PUBLICITY 


Well educated young lady 
required as junior in Publicity 
Dept. of large engineering firm 
for recording, indexing and 
captioning photographs. This is 
an interesting position and other 
duties will be added when 
ability is proved. Enthusiasm 
for publicity work essential 
Offices in N.W. London suburb. 
Applications giving full details 
and salary required to . 
Box 964 
Advertiser's Weekly, 180 Fleet St., E.C.4 


WINDOW DRESSER 


with connection 
develop window dressing 
display firm Oppor 


required two 
departmem of 


tunity for man with initiative to build 
up a g00d position Write details 
capericnce 

Rox 977 Ad. Weckly 180 Pleet St BC4 
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JOINT 
ADVERTISEMENT 
MANAGER 


Weekly 


requires a Joint Advertise- 


The Advertiser's 


ment Manager, aged 35/40. 
be able 


convincing proof of adminis- 


Must to offer 
trative experience and 
Full 


particulars of age, experi- 


space-selling ability 


ence, etc., in strict confi- 
dence, to 


GENERAL MANAGER 
180 Fleet Street, E.C.4 


REID WALKER ADVERTISING LID.. 


require @ creative layout man, wih ai 
leas three years Agency cxupericnce 
apable of taking his tdcas to finished 
layout stage Apply Salsbury Square 
House, F.ecct Street, E.C.4, of ‘phone 
CENtal 8347 

ARTIST pene <apable of good 
modern tlerine packaging Apply 


Personnel Offic.r 
Theydon Road 


b specimens, to the 
artners Lid 


ASSIST yo ADVERTISING MANA 
GER juired by North London firm 
man Pu turing production power tools. 
Must be young, ecmergetic and have 
some previous cupericnce im the ofo 
duction of cata‘ogues, leafiets and show 
stands Ihe conuon will provide @ 
good opportunity for the right mar 
to devel @ new departmen Some 
engineering koowledge an advantage 
Applicants must give full details of 
education, experience, age and salary 


required 


Write 
Box 881 Ad. Weekly 180 Pieet St BC4 


TYPOGRAPHER 


neeced by 
S. T. Garland Advertising Service 


Only those that have had agency 
experience need apply. Let us 
have full particulars stating age 
and salary required to Stu io 
Director 

S. T. GARLAND ADVERTISING SERVICE 


LIMITED 
52 Mount Street, London, W.i 


MAN bad MAIL ORDER MIND 
WANTE t work in special depart 
nen erowing London agency 
handiing large vume { this type of 
busar ces I he man We require wil 
have spent several years writing copy 
and dir mM pohcy for at lcast onc 
well-Anown mai order firm. or with an 
agen who has specialixed in ma) 
wder ivertising. and he will be abic 

produc evidence in support of tis 
claims He wi probably be in the 
early forties and will «til! have sufficient 
rom t rmulate copy and policy on 
unts Althoug)) 
don. he will be 
several days per 
inces On cOMact and 
Interesting and important 
man Apply by 
instance giviceg ful 
expected 1 Staff 
180 Feet St BC4 
wanted se pen- 
Weatherh A Sons 
Road WS 
part-um London 
Must be skied in 
’ < sd d agrams ayouts 
and fies ed lettering Submit spe.imens 
Box 947 Ad Weekly 180 Fleet St BC4 


t rene NCED 


Pa, = 


- os 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


required by 
Phone: HOLborn 7050 
AN at a2 =D apy ERTISING 
cue atholic) required for 
Cath hy Fe yY Newspaper, accustomed 
t© recording orders. etc Some know- 
ledge of shorthand and typewriting 
deurable Good salary and prospects 
State age. salary and experience to 
Box 99) Ad. Weekly 180 Fleet St BC4 


LAYOUT ARTIST, 
woe finshed lsyouts 
— by London Agency Kaoow 
ledge of typography cwential Write 
wiving details of expericnmce. age. & 
salary required 

Box 989 Ad Weekly 


Studio 


ble to pr 


180 Pleet Sc BCS 


MULTILITH & MULTIGRAPH 
OPERATORS (Female) 


Printing Department, Surbiton 
Applicants for multlcth operator 
should be able to operate a 1250 
model for ai! classes of work 
Applicants for multigraph operator 
(250 model) should be capable of 
— to layout and knowledge of 
type is essential, Wages of 
46.110 per 434 hour 
S-day week 
Applications, giving two references, 
must reach F. Osborne, Esq. 
Surrey Commercial Officer, South 
Eastern Electricity Board, Rough 
Rew, Horsham Road, Dorking, 
Surrey, by seven days from to-day 


week for 


OPPORTUNITY 


ARTIST. Applications are invited from 
FirstClass all-round = Artists 
powton im a London Studio 
working conditioms wih a 
£700 w £800 per annum 
man capabic 1 producing top 
work. Write fully to 
Box 991 Ad. Weekly 180 Fleet St BC4 
for parttime repre 

launch new advert ng 

Write for appointment to 

Ad Weekly 180 Fleet St EC4 


sentatives to 
medium 
Box 982 


PRESTIGE ADVERTISING 
Callard House, 
74a Regent Street, W.! 
REG 352! 2877 

The leading Advertising Gift 
Specialists, have a vacancy for an 
outside contact man with ad- 
vanced connections. Unlimited 
scope offered to man with Sales 
experience and ‘know-how’ in 
this field, who has push and 
methods of contacting Publicity 
men and Sales Managers who 
matter. Drawing account against 
substantial commission. Write 
stating age, experience, etc 


enees CTION. Vacancy 
ndon Advertising 
ae oe von 


occurs in a 
Agency 
man with previows Agency 
exper ence and 4 thorough know edec 
of biocks typesetung and 
The position will carry a 
approsimately 1650-4700 per 
Write in confidence to 

Box 92) Ad Weekly 180 Fleet Si BC4 


A LARGE AND WELL . KNOWN 
company producing Desplays and 
Exhibition Stands requires Works 
Manager of first-rate ability and 
experience Progressive position with 
excellemt Drospec ts ra” facilines Fullest 

ctails. salary ctc.. to 
Box 997 Ad. Weekly 180 Fleet St BC4 


DESIG NER (free-tance) for modern three 
dimenwona! lisp’ ay units Phonc 
Victoria 0912 Mercury Displays Led 


A LEADING ADVERTISING AGENCY 
requires an Information Officer a 
with firsi<las, experience of 
and creative intelligence wo 
and see the practical appl: 
cation of marketing and other trade 
information in relation to advertising 
ating) salary expected and 
giving full particulars of experience tw 
Director, RCN. Lad 1n4 
Strand WC? 


FERST\LASS ‘ctterirg and layout artis 
pon + 1 for progressive London Agency 


annum 


ge Ad. Weekly 180 Fleer S& BC4 


APPOINTMENTS VACANT APPOINTMENTS WANTED 


YOUNG LAYOUT ARTIST 


SHORTHAND - TYPIST. Private See 
retaries, Clerks, ctc if you are in 
urgem oced of stall, contact Embassy 
Syrems Eacel - ane Whitcomd Surect 
Wc2 ebail 24 We 
specialise wm aie personne 

Enthusiasen? Yes. Ofiginal ideas? You 
Writme abdiny’ Yo ls anyone 
interested” 

Box 926 Ad. Weekly 180 Pleat S BC4 
EXECUTIVE (Senior) secks change ww 
years’ cxperietce Pree and Outdoor 
Managerial. contact prxtuction Small 
medium agency preferred Some smal) 

Teoma! GOFFH 


accounts BM 
Loadon, W.C.1 


ENERGETIC YOUNG REPRESENTA 
Try secks change Prepared take 
any post 
Box 994 Ad Weekly 180 Pleet S BC4 


FREE LANCE SERVICES 


PHOTOGRAPHIC 
ENLARGEMENTS 
FOR THE B.1.F. 


PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Baker Street, London, W.1 
Te). Welbeck 09389 


PRINTING 
Leaflets — Booklets 
Good work — Keen prices 
WINTERBOTTOM & SON 


25 Prince George St., Portsmouth 
Phone 6662 


TUDOR ART AGENCY LTD. 
wis) to represe t good 
ILLUSTRATIVE, FIGURE AND 
CHILDREN'S ARTISTS 
free lance basis only 
Phone WHOL 884) Furnival S¢., £.C4 


COSMETICS 


Serves of experienced 
freetance copywriter required 
take work on beauty Booklet 
ctc Write grving full detais 


Box 918 Ad. Weekly 180 Flees a oe | 


BUSINESS OPPORTUNITIES 


AN ESTABLISHED FREE LANCE 


ARTIST GOING 


ON A THREE MONTHS 
WORKING HOLIDAY TO 


SOUTH AFRICA 


CAPE TOWN DURBAN JOHANNESBURG 
WILL BE GLAD TO BE OF 
SERVICE IN ANY APPROPRIATE 
CAPACITY TO COMPANIES 
WITH CONNECTIONS IN 
THE UNION. WRITE 
Box 986 
Advertiser's Weekly, 180 Fleet Se., £.C.4 


INTERESTING ATTRACTIVE DESIGN 

and or Finished artwork for all classes 
Free-lance Availability 
Friday Road, Mitcham 
Surrey 


WHAT OFFERS? 


40.000 women 


Names 
wlth 


have recently 


adverused 
Box 940 Ad 


Weekly 180 Fleet St BC4 


and addresses 


SPACE & TIME STUDIOS 
UNDERTAKE 
ADVERTISING & DISPLAY 
REPRESENTATIVES ON 
COMMISSION BASIS 
Write or phone 
157d FINBOROUGH RD.,5.W 10 FRE 1938 


FOR PHOTOGRAPHY in « 


its aspects 


call in Fratone Gam Enlargements 
and Murals a speciality 133 Upper 
Street, Islington, NI Canenbury 2370 
SMALL PUBLICITY AND — te 
TISING BL SINESS for sale 
Hampshire coasta town Pr ers. 
showcards Perspex ard aber dis 
play. Masecley. Silkacreen some Pres 
all capab'e area; expan rgmt 
hands: frechold corner premmes (1 4 
including fittings. goodwill, equipment 
etc 
Box 973 Ad Weekly 180 Pleet & BC4 


' 
| 


JUNIOR 
DIGEST 


With the removal of 6.0.T. import 
restricvions On periodicals junor Digest 


(9d. monthly), che Internationa! Teen- 
age Magazine with «a world wide 
subscription list, can now be sold at all 


Newsagents and Bookstalls throughout 
and che pronting order has been 
sed this month from 15,000 to 
20.000 copies pending the preparation of 
@ campaign to promote circulation on @ 
large» 
Present advertisement rates of C10 per 


page will not be increased until net 
sales exceed 20 XO copies 

The publishers will shortly introduce 
new attractive editorial feecures, 


articles OF Leen-age interests, activities, 
sports, hobbies, careers, etc. and are 
) to consder offers for (|) advertia- 
“ation on commemon 
rep) esentauion 
features, stories, 


irculation 
and (3) editorial 
articles, etc., etc 
Please write to 


JUNIOR DIGEST 


Bas! Clancy Led, publishers also of 
THE TEEN-AGE TIMES 
33 Bachelor's Walk, Dublin 


ACCOMMODATION 


TO LETT wo rooms on second Boor of 
Cuy Building, approsimate size 2) ft 
by 11) [% (apering) and 17 fi 
wel aited and convenient 
fox £7! Ad. Weekly 180 Fleer & 

ACCOMMODATION for 2 
artists fear Kingsway All 


£C4 
free-lance 


Letier 8 ctoucher 
Poeutiiny of some work 
Rox 954 Ad. Weekly 180 Pleet S& BCs 


PRINTERS 


VERY OLD ESTABLISHED periodical 


publishers require proting capacity for 
some 


imucs weekly run in of near 
London, quad cro 
Box 948 Ad Weekly 180 Pleet St BC4 
LETTERPRESS Orrser. GRAVOURE. 
Colour a ~ hrome For 
languages ale Ponting I 
122 Wardour 1— London, W.1 
See March 16 issue of Adver- 


tiser’s Weekly pages $12 and 513 
for the Advertising Services & 
Supplies Section. April 13 
will be the next issue containing 
these services. 
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ADVERTISER'S WEEKLY 


Advertiser's 


Tuurspay, Apam 6, 1950 


D. a copy 
40/- a year 
Post free 
(45/- overseas) 


Reliability 


BOWATERS=— 
it is a promise! 


HEN the paper is Bowaters that part of the job looks after itself. 

This is especially important in every kind of printing work 

where stoppage of the “ run” can eat into competitive costing. And a 
practical “ must ” when the dead-line is publishing date in the periodical 
field. By high quality standards and meticulous care in reeling Bowaters 
have gained a reputation for reliability in mechanical printings which 
they take the utmost pains to maintain. To this is added a constant 
attention to the customer’s special requirements. Specified yardage 
with uniform level substance and finish across and through the reel and 
delivery at customer’s convenience are only part of the personal service 
Bowaters render. Whether the work is the printing of periodicals, 


catalogues, schedules or printed forms order Bowaters Mechanical 


Printings — and be sure. 
Among the many period- 


BOWATERS 
Bowaters Mechanical icals using Bowaters MP. 
Printin hed are: Woman, Hlustrated, 
MECHANICAL in 28 tbe. co 0 tbe, 500s Wore’ oa Say 
PRINTINGS reais. 


Double Crown 


BOWATERS SALES COMPANY LIMITED 
9 Park Place, St. James's, London, S.W.1. — Teiephone: Regent 0601 


BOWATERS —PAPER WITH SERVICE 


STOP PRESS 


OUTLOOK FOR 
NEWSPRINT 


RATIONING COMMITTEE 
STATEMENT 


Statement issued Tursday by 
Newsprint Rationing Com.wuittee 
confirms newspaper sizes con- 
tinue 7-page basis untii July 2. 

Outlook tor sevond half-year 
stated to be seriousiy affected 
by (a) total cessation imports 
Canada; (b) large increase ex- 
ports from home mills, under 
Government order; (c; increased 
world demand, since devalua- 
tion, on non-dollar sources 

ly, principally Scandinavia. 

ost probable there will be 
revision to 6-page basis at least 
some part second haif-year. 
Every possible economy news- 
print still necessary. No further 
relaxation for present of rules 
limiting sales promotion. 


PRICE CONTROL OFF 
ESPARTO PAPERS 


On April 11 following papers 
boards freed from 


control: 
Esparto 
(ineiuding 


prussiate papers. 


Newspaper Society has recom- 
mended no publication Ings in 
cial mornings and even 
England and Wales on 
Friday, with publication oa 
day April 8, and Easter Monday. 


PHILLIPS RETIRES 
FROM S.M.M.T. 


J. C. J. Phillips, exhibition 
sonnager, Society of Motor 
Manufacturers and Traders, has 
aang al being wie oe 4 
since B. 
pn S. sbibition caneae 
since 1948, appointed manager, 
exhibition department which 
now falls within control of 
secretary, 8. E. Clark. 


“Financial Times” launching 
advertising campaign, employing 
nationals, selected provincials, 
trade Press, 16-sheet posters at 
London main line and Under- 
ground stations, and principal 
railway — in provincial 
cities. Agents: . N. Holden. 


J. E. Kirk, of a Crow- 
ther & Nicholas, has joined 
Clifford Bloxham & Partners. 


Published by the 
April 
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